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eau monde 


the | -“ASHION NAME: In manikins 


See these completely new and refreshing figures now. Your 
Korrect-W ay Distributor will show you beautiful illustrations of 


the Junior and Misses models available. Call or write him today. 





beau monde manikins are created by Korrect-Way Displays Div. 


American Fixture & Mfg. Co., 2300 Locust $t., St. Louis, Mo. 
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TRADE MARK 
America’s lowest cost decoration for decorating large or small 
areas. Designed to fit Posts, Tables, Ledges and any Archi- 
tectural Dimension. Silk Screen processed in beautifully 
blended solid and halftone oil colors on flexible stock. 


X-970 OLD ENGLISH COMURA... .Size 30° x 90° Horizontal 





X-896 HOLLY " & X-903 CANDY 
LEAF COMURA CANE COMURA 
15° x 90” Horizon . 15° « 90" Vertical 
tal Vert ' 

Rear $4.75 so X-967 CLOWN HEADS COMURA... Size 30" x 90" Horizontal. . $4.75 ea. 


X-971 TOYLAND CCi/MURA Size 15° x 90° Horizontal. 


X-899 SANTA AND TOYS 
COMURA 
Size 30 x 60° Vertical, $6.50 ea. 


ORDER 
TODAY! 


X-845 CHRISTMAS BELL COMURA... Size 30° x 90 Horizontal... 


FREE! PI yy. 
one ‘© ne QW. L. STENSGAARD AND ASSOCIATES, INC. 


Specialists in Merchandise Presentation + Demonstration + Displays 
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Los Angeles Displays Turn Another Calendar Page 
By Eleanor Taylor 


Flexible Fixturing Is A Necessity In Modernization By James H. Olsen 
Promotions Coming Up! By Louis Gehring 
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Easy To Build, Low Cost Units For The Small Store 


"Sculpturing Styrofoam Is Easy" 


By Virginia Roehl 


Foreign Displays ; : 
Display . . . On And Off The Record 
Here And There 


Trade Personalities 


By Jim Tupper . 


Speaking Of Coincidence 
Financial Display 

Kehrt Wins Award 
Reminiscing . , ‘ ‘ 
The Display Parade By Jim Tupper . 
Display Ideas . 
NADI News 


Your Column 


By John Bowman 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


“Designing the Curtain and Drapery 
Department in the Small Department 
Store” is the subject of an article by 
Kim Hoffmann and Stephen Heidrich in 
the November issue . . . The use of 
color in display will be another informa- 
tive article . . . there will be reports 
on contemporary display in various parts 
of the United States . . . plus other 
features of much interest . . . In the 
mail November 1I5. 


THE COVER 


This charming street scene was used for 
the Christmas season by Ernst Berger, 
display director for Loeb Freres, Berne, 
Switzerland. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
@ year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 40 
cents. Send al! subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Member 


{ 
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Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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| TUBES! \ 


Send for O.D. and weight schedule 


A STEEL & BRASS CORP. 


50 CHURCH STREET, NEW YORK 7, N. Y. 
ste, 
G 
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i 
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Beck Ss 


Phone WOrth 4-4350 
* 
Affiliated with MONROE TUBE COMPANY, INC. ie. 
DISTRIBUTORS FOR 
Manufacturers of Cold Rolled and Hot Manufacturers of Seamless and Cold 
Rolled Electric Welded Steel Tubing Drawn Precision Type 3 Steel Tubing 
PROMPT MILL AND WAREHOUSE SHIPMENTS 
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Lacquer Coated 
Auto Seat Covers 


+ beoutitul plaid fibre 
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Towa Wise - Travel Perfect 


Summer Fleece 


semmerenght wood 
whier, green or bhue 


Signs Sell More! 


On a recent survey in a *medium size retail store a test was 
made of (I) a sign with price only against (2) a sign with com- 
plete information, four lines of copy and price... The results 


were amazing . . . 33.4% increase in sales. 


The type of sign that sells the most merchandise can be 
printed on both sides in less than 5 minutes on a Line-O-Scribe 
. . » Can any merchant afford to be without this selling medium? 
. . . May we send you samples of the kind of Line-O-Scribe signs 


that sell more? 


¥Store name fur 


wv 


Your request will bring sample signs and the system of good 


signing along with our new Catalog M53 on Line-O-Scribe ma- 





SANTA CLAUS Wil r Hy) ARI} sets 


made of 100% Du Pont N Y L 0 N 


* FLAMEPROOF 
* WASHABLE 
* COMBABLE 


Get Your SANTA 
Ready for XMAS 


ORDER NOW! 


These superbly styled Santa Claus 
wig and beard sets are made of 
100% DuPont Nylon hair which gives 
them the most attractive Yuletide 
appearance possible. They are soft, 
absolutely non-inflammable and can 
be washed, recombed and recurled. 


The wigs are the purest white ever 
made and will not fade with use or 
time. Nylon hair is twice as strong 
as natural hair. 


The beard is approximately 15 inches in waved length, and the complete 
set is available at the low price of only 


$16.50 Fos ny. ¥. 


MAKE CHILDREN BELIEVE IN YOUR SANTA — GIVE HIM THAT "REAL" LOOK 


MEYER JACOBY CORPORATION 


34 WEST 20th STREET 
NEW YORE: 441, RM. F. 
CREATORS AND MANUFACTURERS OF AMERICA'S MOST BEAUTIFUL DOLL, DISPLAY, AND COSTUME WIGS 


DISPLAY WORLD 





PERSONALIZED PLASTIC BOXES 


PRESTIGE & SALES BUILDERS BEYOND COMPARE! 























YOUR NAME, 


Ma) KolcY.\\ yam | 39-\c) 3 




















Our Staff Artist will create an eye-capturing design of your 
Store Name, Slogan or Special Message, permanently 
imbedded in rich gold on lustrous black plastic plates, size 
and shape of this area. Unbelievable low price includes cost 
of boxes, art work, and name plates attached. If you have 
a signature or style, we'll follow it — if not, we'll work up a 
beauty for you. Minimum shipment, 36 boxes — can be one 
size or assorted. Order today — allow 2 weeks for delivery. 


YOU’LL THRILL TO THE APPEARANCE OF YOUR STOCK SPOT- 
GIANT SIZE =615P LESSLY, DRAMATICALLY DISPLAYED AND IDENTIFIED WITH 


15" long, 11" wide, 6" deep YOUR NAME OR SLOGAN 
Vg thick 
* Plastic Boxes are a necessity in every department. Glamorous! Inexpensive! 
50 Rugged, dust-proof, dirt-proof, 100% transparent containers that last a life 
each time — pay for themselves ten times over in savings due to soilage alone. Give 
your merchandise eye appeal! Protect it! Display it! Handle it better, neater and 
quicker. Perfect protection for lingerie, sweaters, blouses, storage, accessories 
REGULATION +415P linens, and all easily soiled, hard-to-keep-clean items. Don’t waste shelf space, 
15” long, 11” wide, 4” deep mix or match available sizes to make every inch of space .. . selling space. Low 
Ye“ thick in cost, nothing to replace or wear out. Order today 


A ind FREE! Write for complete 1952 Catalog 
ch 
_ z Red Wing roducts BELLEROSE, N. Y. 
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MAKES ALL SPACE 
“DISPLAY SPACE 


King Board, as it will be know, is a top quality 


Perforated DISPLAY MATERIAL 


that is the product of 69 years of perforating experi- 
ence and produced with a craftsmanship that will do 
justice to any display problem you may have. King 
Board gives you accurate hole sizes and spacings to 
receive any standard hanging fixiure on the market. 
King Board comes to you in the standard “ro:ind hole” 
specifications, plus an added choice of new flexible 
board which will suggest unlimited new applications. J- 
King Board comes to you direct from the manufacturer. | 


i vr 


THE PERFECT ANSWER TO SPACE PROBLEMS 


HUNDREDS OF 
PATTERNS 


— other than standard 
round holes, including 
squares, slots, oblongs and 
many ornamental patterns 
are available for special 
requirements. Our wealth 
of dies has grown with our 
experience in perforating 
sheet, coil and plate ma- 
terials, such as metal, ply- 
wood, plastics, etc., and 
now available to you for 
display purposes — ask 
about them! 


1/8” and 3/16" Tempered Masonite. 
Smooth Both Sides. 

3/16” Holes, 1/2’ Centers. 
From stock — sheets 48” x 96’’. 
Special, any size up to 48’x144”. 
Perforated to order. 


1/4" Tempered Masonite. 
Smooth One Side. 

9/32” Holes, 1 Centers. 
From stock — sheets 48” x 96”. 
Special, any size up to 48'x144’’. 
Perforated to order. 


eeeeeeceeeeeeeceoeeee eee eoee eee 


NEW — FLEXIBLE — INEXPENSIVE 


Now King Board is available in a 1/10” 
fibre board to satisfy the requirements 
of flexibility and lower cost, where 
strength is secondary. Furnished in vari- 
ous sizes, shapes and spacing of perfora- 
tions. Write for Special Bulletin. 


1/8” x 3/16” Tempered Masonite. 
Smooth Both Sides. 
3/16” Holes, 1” Centers. 
From stock — sheets 48” x 96”. 
Special, any size up to 48x144". Write for 
Perforated to order. prices and 
complete 
information. 


RESP LAY Wee Rt 8 





MORE LIGHT 
AT LESS COST 





FIVE MODELS 

Miroflector is available in five 
different models, each designed to 
meet a particular need in light- 
ing. No. LH-10M Miroflector 
may be used as a spot or a flood. 
It is particularly recommended 
when tremendous light output is 
desired (highly concentrated light 
on some particular merchandise) 
or for displays with high ceilings. 
Available in silver and two 
colors. No. LH-2000—Miroflee- 
tor is recommended for general 
floodlighting needs. It can be 
used with both the 100 Watt A-21] 
and the 150 Watt A-23 short neck 
lamps. No. LH-3000—Miroflector 
is particularly well adapted for 
lighting case and counter dis- 
plays. This Miroflector takes 40, 
50, 60 and 75 Watt A-19 lamps. 
No. LH-555—-Miroflector has been 
designed to provide the effect of 
the bullet-type fixture. It has 
good light cut off characteristics 
which prevent glare. No. LH-444 

Miroflector is recommended 
for broad area floodlighting. It 
uses the 200 and 300 Watt PS-30 
medium base lamps. 

ASK ABOUT OUR FREE 

TRIAL OFFER 
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Display Lighting 
You Brighter More 
mg Ordinary Bulbs! 


ordinary bulb (C—» 


| e replacement! (= 


e Mirofiector Cuts Costs, Saves You Money. Every time. a 
reflector-type lamp burns out, you discard an expensive, built-in 
reflector. With Miroflector, you use low-cost household lamps, re- 
placeable for 20 cents. Cooler burning incandescent lamps last 
longer, yet give more light. 

e Miroflector Needs No Special Installation. Fits Open, Bullet 
and Hi-Hat Sockets. Simply place an ordinary household lamp into 
the Miroflector and screw into socket. Nothing to change or replace. 
e@ Mirofilector Uses Low-Cost Household Lamps. For a super 
spotlight, use a Miroflector with a clear bulb; for a super floodlight. 
use it with a frosted bulb. 

e Mirofiector Gives High-Intensity White Light. Magnesium-im- 
pregnated Miroflector gives high-intensity white light in place of 
yellowish light produced by R-40 reflector-type lamps. Gives even. 
natural flood and spotlights. Displays merchandise in brilliant, true 
to-life colors and textures. 

e@ Mirofiector Itself Is Permanent. Never has to be changed. 
Miroflector’s patented pre-oxidized finish guarantees permanent high 
reflectance. Will never corrode, discolor or tarnish. 

e Mirofiector Tested and Approved by Electrical Testing Labora- 
tories. Over 10,000 installations in leading stores all over the 
country. 


For Complete Information, Write for Broadside No. 27-D Today 


Garrison-Wagner Co. 


2018 Washington Ave. St. Louis 3, Mo. 
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If you are tired 

of ordinary show card 
colors that are lifeless 
.. THAT'S A... 


HORSE OF A DIFFERENT COLOR! 


Smart signmen, cardwriters, 

display and poster artists 

are switching to Craftint Show Card 
and Spectrum Colors. 34 wonderful 
ones... intensely brilliant! They 
cover perfectly and will not crack, 
chip or bleed! Pick Craftint... 
and you pick the winner! 


Craft?nt 


THE CRAFTINT MANUFACTURING CO. 


1615 COLLAMER AVE. © CLEVELAND 10, OHIO 


VE MONEY ! 


with Meffea - Chee TRANSPARENT SHADES 


Amazing INFRA-CHEM! The durable 
chemicalized material made with our 
exclusive formula @ Repels direct 

and reflected sunrays that cause fading 
damage ®@ Provides clear, colorful 
view of all merchandise in your 
windows ® No maintenance...no 
cleaning @ Learn the many other 
advantages. Mail coupon now! 
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l 
FULL VISIBILITY HELPS YOU SELL WHEN THE SUN SHINES 
\ y FREE SAMPLES ...NO OBLIGATION 


Rush free samples and information on Infra-Chem Transparent Shades 


RANSPARENT SHADE CoO. NAME 
rm No. Figueroa Street, Los Angeles 12 sap: sna agers 


| 

| 

| 

| 

f Quality Service to More than 100 5 ~4 

12 Years of Quality Service to More than ,000 Retailers. pene tei 2“ 
522) 
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. Plastic skirt form 


plastic stock box in 5 sizes! 


plastic drawer box 
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Most display men are aware of this fact — that sign 
printing machines are a ‘‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 





Before you invest... 


INVESTIGATE 


See the one and only 
Showcard Machine 








analysis is made, we’re satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


Showcard Machine Model A, 


one of several models which 


mack 


answer all requirements. 


before you buy 


x 
sign-making equipment _ | \ comrn™ 


ne ~~ 








DUSPLAY “Woe td 








iE Opi igg ot ge ie — 


i 


Arty re parklong , Vhisy At 


ILLUMINATED PLASTIC UNITS, LAWN DISPLAYS. 
FESTOONING. STREAMERS, AND OTHER DECORATIONS 
FOR STREETS. BUILDINGS. STORES, HOMES. TREES, ETC. 





es: 





mM 


Double 


A—-GP35-23 
B—GP24-24 
C—GP30-24 
D—GP39-14 


Face Illuminated Plastic Units 


36” Santa Face $27 
24” Red Triple Bell 
30” Old English Lantern 
sv” Holly Wreath with 
Candle-Deer, or Merry 
Seasons Greetings centers 
GP22-12—-22” Holly Wreath 
E-—GP36-24— 36” Star of Bethichem 
GP60-40—54" Star of Bethlehem 
F —-GP40-60—60" Santa 
G—GP36-36—36" Red Bell 


ca 


Santa-Bell 
Christmas- 


Send for these 
orations. 
No. 525—Paul Bunyan Holiday Trims 


special bulletins on other dec- 


Northern Festooning, ete 

Southern Festooning, ete 

Iluminated Decorations 

Wonder-Art Magicast Santa 
2—Outdoor Bethlehem, Santa, 

Caroleer Scenes 

Outdoor Giant Size Scene 

“Display World’ Ad (June ‘51) 
5—Spirolum Whirler Streamers 

Plastic Units In Colors 

Featuring Outdoor Scenic Displays 


Send for catalog number 


our 


. : 
Community Christmas Tree Ensemble 
(NOT SHOWN) 
Ensemble censisting of 12-12” Balls 
30-8” Balls, 1—36” Star of Bethle 
hem, 3-35” Santa Faces, 3 spet lights, 
49 sockets, 300 ft. wire and 300 lac- 
quered flitters, complete ready to set up $287.50 


GP20-35 


Floodlighted Lawn Scenes 


Santa and Deer, (illustrated at bottom right) Caroleers 
and Bethlehem displays in medium size, ideal for homes 
Santa and Deer, Nativity, Careleers, and Coach and Horses 
in giant size for large lawns, public buildings, ete 
plete with lighting units. Write for bulletins 
plete description and prices. 


Pealing Red Bells 


Interior illumination with flasher gives ringing 
effect. 5 ft. high, 10 ft. wide 
GP3-38D—Double face 

GP3-38S -Single face 


Com 
giving com 


$157.50 ea 
147.50 ** 


51 illustrated in color and describing 


full line 





GONE. PLASC CORPORATION 


'N 


MARION, INDIANA 


1400 N.WASHINGTON ST. 


PHONE 4870 





WEST COAST OFFICE ...LONG BEACH 6, CALIFORNIA 
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¢ DISPLAY IDEA 
‘© EAST SELLING 


bet Sheemccena Christmas Display Guide 
crammed with colorful new ideas 
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Santa Claus Cut-Out 
P-794 7” x14” carton of 10... $7.50 per carton 





C-456 Nu-Tone Brick Design CorroDEK C-455 Poinsettia & Leaf Design CorroDEK P-795 12” x24” set of 2 $1.90 per set 
48 in. x 25 ft. Corrugated Face 48 in. x 25 ft. Corrugated Face P-797 31” x61” indlv. pack $4.60 each 
$4.40 per roll $4.40 per roll bei : 


P-799 18” x36” indiv. pack... $2.50 each 








ORDER YOUR SHERMAN 
DISPLAY MATERIALS 
oy Gute, FROM YOUR LOCAL 
DISPLAY JOBBER ! 





TTT, CHRISTMAS DISPLAY GUIDE NOW! 


V-692 Modern Christmas Greetings Valance 12 in. x 50 ft. Cor- 
rugated Face $3.80 per roll 


SHERMAN PAPER PRODUCTS CORPORATION 0-10 
156 Oak Street, Newton Upper Falls 64, Mass. 


Please rush a FREE copy of your Christmas and Winter Display 


Shemur 


Gentlemen: 
a 
a 


PAPER PRODUCTS CORPORATION © ‘cor.: : 


CHICAGO LOS ANGELES NEW YORK 
—T ps be to ek 
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highest quality, “J 
smooth tempered, 


duolux masonite 


background . 


accurately perforated 


With PegOpanel Display backgrounds exciting, 
holes 4 attention-getting displays for your merchandise 
; can be created in minutes. No nails, screws or 
aT) burrs tools needed. 


Standard, “gs” PegOpanels perforated with %%." 
holes on 1” centers are available in the following 
sizes: 
24x36 24x48 24x72 24x 9% 
36x48 48x48 48x72 48x 96 


For versatile, attractive merchandise-moving inte- 


standard ~ rior displays and displayer backgrounds—investi- 


gate the advantages of low cost PegOpanel. 


panels: 1/8”, with 


3/16” holes on 1” | Ge a Quy New low ices 


centers 


special 
1/10”, 3/16” and 
1/4” panels; any 
hole, any center, 
available in 
7 quantities 





Wire clips, hangers 


the 1095 beaufait 


and mouldings can 
de efelory Co. detroit 7, michigan — 


be provided. 


4 ; 





Build Eye-Catching Ledge Displays 
with Adaptable, Versatile Deca Poles 


**Module Type’”’ Deca Poles Help Bamberger’s 
Make Use of Valuable Ledge Display Area 


You can build eye-catching ledge displays with “Module Type” Steel Deca 
Poles. 

Robert McCorkle, display director of Bamberger’s, Newark, N. J.. creator 
of the striking ledge displays shown here, illustrates one of the many ways 
that Deca Poles help him make full use of all of the store’s display area. 

In each double-face display, four Deca Poles support a black metal screen 
trimmed with traditional symbols of. Fall. Merchandise is displayed on 
mannequins and on accessory displayers hung from the screen and from the 
poles. Spotlights are fastened to the poles. The two displays shown are part 
of a series of coordinated store-wide Fall ledge trims. 

Deca Pole displays can be erected anywhere you have a floor and a ceiling. 
or the equivalent, such as a ledge top and the ceiling. Not only can you take 
advantage of ledge display areas with Deca Poles, but you can make use of 
other areas that otherwise would be impractical to use. Dramatic, free-standing 
island displays can be erected right on the selling floor, in “difficult” corners, 
or facing a bank of elevators. 

Deca Poles are not only simple and easy to use, but they afford genuine 
savings in time and money. Easy to erect and dismantle, the poles leave no 
unsightly marks on floor or ceiling. Furthermore, they accommodate ceiling 
heights from 31 in. to 25 ft. Best of all, Deca Poles can be used over and over 
again in future displays. 

Mr. McCorkle, who first incorporated Deea Poles in his display program 
less than three years ago. estimates that every pole he has. and he now has 
over 450 of them, paid for itself in terms of materials and labor costs saved 
the first time it was used. No other display prop offers such economy, variety 
of application or durability as “Module Type” Steel Deca Poles. 

Why don’t YOU investigate the many advantages of “Module Type” Deca 


Poles? 


For Full Information, Write for Picture-Packed Broadside No. 21-D. 


GARRISON-WAGNER CO. 


2018 Washington Ave. St. Louis 3, Mo. 
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Store Test Deca Poles 
in your Display Department 


The best way to measure the value 
to you of “Module Type” Deca Poles 
is to “store-test” them in your own 
display department. To help you do 
this. we have prepared, as a package 
unit, two standard “Module Ty 
Deca Poles with an assortment 
accessory fittings sufficiently complete 
to enable you to fully explore the 
many possibilities of these revolution- 
ary display props at a relatively small 
cost. The complete set consists of: 
2-—MS-36 — Standard “Module Type” 

Deca Poles to accommodate ceiling 

heights from 31 in. to 12 ft. 6 in. 

Price, each *$16.50 

Ms-34-S—Card or Frame Holders. 

Price, each 1.50 

MS-35—Face Plates without Flange. 
Price, each 75 
Ms-39—Face Plates with Flange. 
Price, each $1.00 
MSs-33—-Drapery Clips. Price, per 
dozen $2.50 
MS-38 Pole Clamps. Price. 
each $1.00 
Ms-32 Batten Brackets. Price. 
each odd 
2—-MS-31—Picture Hooks. Price, per 

dozen 2.00 
Total 16 pieces, all in ice blue baked 
enamel finish. Price for the complete 
Deca Pole “Store-Test” Set: 


$41.50 


F.O.B. St. Louis 


To accommodate ceiling heights over 
12 ft. 6 in., extra 30 in. modules are 
available at $2.75 each. 


*Due to the rising cost of steel and 
labor, it has become necessary to raise 
the price of Deca Poles to $16.50 each 
effective October 1, 1952. 


Order a DECA POLE 
“Store-Test” Set Today 
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SOLD 
DIRECT 


Most Complete Line of PERFORATED DISPLAY MATERIALS AVAILABLE 


ERDLE — WRITE szse"stvorti co, me. 


177 YORK STREET ROCHESTER 11, N. Y. ‘ 


FH Oo L B Oo A R D For Complete Information on 


HAS SAME FEATURES AS :[_] ERDLE DISPLAY BOARD 
DISPLAY BOARD PLUS ‘ Es ERDLE HOLBOARD sStendord display § 


ADDITIONAL FEATURES. board hardware may be used. Has additional new features 


Check Coupon 


for many uses. 


' [-] SPECIAL DESIGNS aietotion: ore avail: 


able for your special designs in specific quantities. 


AND 3 NAME 
MAIL TODAY » hong 
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\ 
Christmas display in Chicago is as traditional 
as the Street Carolers, and each year 
the result surpasses that of yesteryear. 
To be sure that your store has a traffic- 
stopping Christmas this year be sure to visit 
Chicago where you will see the finest 
. props that will shout ‘Merry 
Christmas" throughout your entire store. oe 


in display . . 
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BOTANICAL DECORATIVE SUPPLY 
Artificial Flowers and 
Foliage 


222 W. Monroe St. RAndolph 6.3144 


THE HECHT FIXTURE COMPANY 
BEAU MONDE Mannequins, Korrect-Way 
Display Fixtures, Racks, Showcases, 
Plastic Displays. 


211 S. Market St FRanklin 2-7885 


SILVESTRI ART MFG. CO. 
Display Promotions and 
Decorations 


1147 W. Ohio St. MOnroe 6-1906 





COOK & MEIER, INC. 
Designers and Manufacturers of 
Visual Merchandising Equipment 
159 N. Michigan Ave. ANdover 3.2662 


THE MORGAN CO. 
Sign Printing Machines 


3984 Avondale Ave. SPring 7-881! 


SPANJER BROS. 
Display Letters 


1160 N. Howe St. MOhaowk 4-2900 





HARLAN FABRICS CORP. 


Window and Interior Display Fabrics, Arti- 
ficial Flowers, Novelties and Wire Units. 


30 N. Wells St CEntral 6-0092 


SHOWCARD MACHINE CO. 
Sign Machines 


1196 Merchandise Mart WHitehall 4.3829 


W.L. STENSGAARD & ASSOC.,INC. 
Display Promotions and 
Decorations 


346 N. Justine St. MOnroe 6-0418 











EATON GRASS MATS 


They're so “VELVETY™* smooth—so natural look- 


ing—the ideal background for all your displays. 


KEEP ON THE GRASS—It doesn’t matter what 
you display—clothing or cars, fruit or furniture— 
Place them on EATON GRASS MATS if you want to 
attract attention. 


SEE YOUR DISPLAY JOBBER 


*Trade mark Reg. U. S. Pat. Off. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 














Here are brief, informa- 
tive sentries working for 
you 24 hours a day... telling, leading, 


opening and closing sales. Their flexi- 
bility, smartness and unbreakable bake- Kour Sminew same con be cnectly sgretend (0 


¥ F ing, in colors listed below Come in several sizes 
lite construction make them your tesull Sour enol 


Write or Phone for Descriptive Folder and Prices 


Your business name can be exactly reproduced (as 





plus-salesmen for life! 


Grained Mahogany or 
Walnut background 
with White letters 


Battleship Grey QR; 
ground with 
letters - 
e Ebony background with 
White letters 
INCORPORATED 


86 NORTH FRANKLIN STREET, HEMPSTEAD, N. Y. @ PHONE HEMPSTEAD 7-6464 


‘Sse SR ROAR nc NI CNRS OR Reem“ 
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Colorful Ornaments and Clever Novelties 


ORNAMENTAL GLASS BALLS (TOP) 
Colorful glass ornaments have a wide range of uses. Made with wire ce for 
. es hanging. Colors: Chartreuse green, turquoise blue, cerise, shiny pink, orchid, gold, 
GLASS BEAD GARLANDS red, green, blue or silver. Packed one color and size to a box. 
ge 4 ara up of glass beads strung on heavy twine in 9 ft. lengths. Colors: No, XE-214—2% In, Diam. Balls. Per dozen $1.20. Per gross $12.00 
Green, cok qua, silver, cerise, red or chartreuse. Order by stock number. No. : 258—2% = Diam. — Sed dozen py — gross big 
: n No. XE-314—3% In. Diam. Balls. Per dozen 2.40. Per gross 24. 
> up of 40 MI ads ox. 1 ni 4 PS) - - + . 
oe 8086 6 Left) Made as f 40 MM beads (approx. 14% in. diam.) $3.50 :-400—4 In. Diam. Balls. Per dozen $10.00 
ee Coze’ ae ‘ No. } pate—=6 In. Diam. Balls. Per dozen $13.50 
Ne. XA-8032 (Right)— Garland made up of 25 MM beads (approx. 1 in. $1 75 Ne Z-1 In. Diam. Balls. Packed assorted colors only. Per $3.00 
diam). Per dozen $17.50. Each IMPORTED bm soe GLASS BALLS (NOT ILLUSTRATED) 
" -4173 (N Garlanc de of 12 MM beads (approx. 4 Colors: Cerise, turquoise or chartreuse. 
ee ee ae ee ee a ee No. XA-2100-—4 In, Diam. Balls. Per gross $48.00. Per dozen $4.80 
% In. diam.) Specify colors devired. Per dozen $6.50. Each Na SA eases ha lacs ee Par denne 
No. XA-73046 (Not Illustrated) Garland made up of faceted 12 um beads Oe No. XA-2215—33 i tk ee Par dosen 
(appro in. diam.) Specify colors desired. Per dozen $9.00, Each No. X an In. Diam. Balls. Each $4.50. Per dozen 
‘f 4 al 9—7 E a ob. > Le 
IMPORTED STEMMED GLASS BALLS (CENTER) No. XAc2219 See. Des ee ao 
ported stemmed glass balls have dozens of uses. Sizes range from 2% in. No. XB-3-——Highly polished silver metal bells with 5 in. tinsel cord 
diamete: t n. diameter. All are on wire stems. Colors: Red, blue, green, gold, hanger. Size 2 in. diam. by 144 in. high. Per dozen. $1.25. 
allver, chartreuse, aqua, pink or cerise. IMPORTED GERMAN SANTAS AND SNOWMEN 
50-—50 MM Ba (approx. 2 . diam.) Per dozen S80¢. Gross $8.00 Sturdy cardboard figures with soft flocked surface finished in red, white and black. 
10—10 MM Balls appro » . diam.) Per dozen 60¢. Gross $6.00 No. XE a 4929—Santa, 184 in. eer - oe 
oeoe MM Balls (approx. . diam.) Per dozen ec. Gross $8 0 NO. 3 Hog high, ud aaa 
» in. high. Per dozen 
6%, in. high. Per dozen 
-60—60 MM Balls (approx. diam.) In green, silver, char- 817 50 Ne 4 ,- o O% 1D. high. Per dozen 
i or turquoise only. Per doz $1.75. Per gross (0 


—25 MM Balls (appro diam.) Per dozen . Gross No. XE J 11, 
20) 20 MM Balls (appro diam.) Per dozen 30Oc, 
-16—16 MM Balls (appré « in. diam.) Per gross 


Gross 


a-4$ 74, in. high. Per dozen 
(o. XE-4938—Snowman, 9!) in. high. Per dozen 
ORNAMENTAL GLASS BALLS ON CHENILLE STEMS (TOP RIGHT) ; GLASS ORNAMENTS (CENTER RIGHT) 
i # ~ Colors: Christmas red, Christmas green, gold, cerise, silver, turquoise blue or 
No. XP-120—20 MM Balls (approx , in. diam.) Colors: Chartreuse, pink, S4 50 chartreuse. 
. 
purple, red, dark blue or silver. Per gross . * 4 No. XLK-2—5'%% In. Long Cuban Ornaments (Left). Sold assorted colors $12 50 
No. XP-116—16 MM Balls (approx. % in. diam.) Colors: Cerise or 4 00 Rifas, Shon gi atten wo 
emerald green, Per gre 550—Hand Blown 5 In. Diameter Glass Balls (Left center). $24 00 
“Be 
IMPORTED GERMAN SATIN FINISH GLASS OVALS AND BALLS (BOTTOM) XG 
Smoott atin finish glass ovals and balls. Colors: Turq se, pink or chartreuse (Right center). Per dozen 7 
io. XKA- 2316—6 4 cM Pl Ovals (approx Ky . diam.) Per gross 5 No. 
A 7% CM Glass Ovals (approx in. diam.) Per gross 
Glass Balls (approx. 2 i. diam Per 
Glass Balls (:< , . diam.) Per 
Glass Balls (approx. 3 diam.) Per 


FT-600—Hand Biown 6 In. Diameter Glass Ornaments $36 00 
XGF-600—Hand Blown 6 In. Diameter Glass Balls ne. 
Per dozen 


GF-700—Hand Blown 7 In. Diameter Glass Balls 


i 
M (Not ‘illustrated). Per dozen 


6 ¢ 
( 
CM 


-3317 
No. XKA- 3318—8 
It's Garrison-Wagner for a Complete Selection of Christmas Displays and Decorations. Write for Free Catalogs: 
Catalog No. 244 — 96 Page Catalog of Christmas Displays and Decorations 
Broadsides No. 32 and 33 —— Christmas Displays Supplement 
Broadsides No. 30 and 31 —- Outdoor Christmas Street and Building Decorations 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE PHONE: CHESTNUT 9010 ST. LOUIS 3, MISSOURI 





Meas Untimited/ 


with UPSON Easy-Curve Board 
you create an infinite variety of 
columns, curves, abstract shapes 
—of almost any size or radius! 


Upson Easy-Curve board expands your 
creative horizons . . . frees your imagination 
from the restrictions of standard pre-formed 
shapes! The exciting possibilities of this light— 
and yet exceptionally durable—fibre board 


EASY-CURVE 
BOARD 
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actually suggests countless fresh and original 
display ideas. What’s more, you’ll find Upson 
Easy-Curve board has the same “‘thirstless”’ 
painting quality that distinguishes Upson 
Strong-Bilt panels: one coat of oil, tempra or 
lacquer covers beautifully. Best of all, Upson 
Easy-Curve board is more reasonable in cost 
than ordinary pre-formed shapes! Other Upson 
panels are available in *%", 4" and approxi- 
mately *s” thicknesses. The coupon will bring 
you more detailed information. 





wi DB 


UPSON THE UPSON COMPANY 


82010 Upson Point, Lockport, New York 


Send me detailed information on Upson 
Easy-Curve Board 


NAME 
NAME OF FIRM 
STREET 


city 

















Coincidences whereby two stores in the same city break with 
identical display settings or props at the same time are not as in- 
frequent as you might think. It has happened relatively often in the 
past, to the mutual embarrassment of the displaymen involved. Some- 
times such an incident has occurred because a salesman, more concerned 
with a sale than with selling ethics, has sold both the same props. 
And sometimes it has happened simply because two displaymen hit upon 
the same idea at the sane time. 


An example of this, although in cities a continent apart, took 
place just recently and is described more fully elsewhere in this 
issue. In Beverly Hills, Calif., Jim Buckley of Saks-Fifth Avenue used 
interlocking garment hangers as the background pattern for a display -- 
and at the sane time in New York City Gene Moore used the same idea 
for his windows at Bonwit Teller. Neither knew the other had any such 
plans. To add to the coincidence, Jim Buckley gave Gene Moore his 
first display job years ago.... 


This is by no means an isolated case. It hasn't been so long ago 
that three Fifth avenue stores unveiled their windows one morning to 
find that their display themes were practically identical.... 


Where something of this sort happens in one city it is bad for 
everyone concerned, of course, but on occasion we have even heard 
displaymen argue heatedly over whether a displayman in one part of the 
country is right or wrong in picking up a good display idea or treat- 
ment used elsewhere and employing it intact or changing it slightly 
for his own purposes. Some purists insist that every display should 
be an original -- forgetting that a display that truly has never been 
used before is practically non-existent. (For example, the interlock- 
ing hanger idea mentioned above was used for a display in Worcester, 
Mass., back in 1908!) Personally, we have never been able to see any 
harm in a displayman in Des Moines, for instance, repeating a display 
that appeared to good effect in St. Louis. The circulation reached 
by each is entirely different, and nsither store is harmed by the 
other's use of it. In the field of medicine new discoveries and tech- 
niques are passed along to become conmon property for the benefit of 
all. So it should be in display. The case of the display manufac- 
turer, of course, is different; his designs and display ideas are de- 
veloped to be sold more or less like any other marketable commodity.... 


Which brings to mind an occasion when several display manufac- 
turers were discussing conditions in the field and one complained 
bitterly because another firm had pirated some of his designs. Al Bliss 
gave him good advice in these words: "Don't let it bother you; the time 
to start worrying is when others STO? copying you.".... 


Here at DISPLAY WORLD we receive display photographs from all over 
the world, of course, and it is interesting to examine the different 
techniques used and to note how various subjects are handled. In 
America, for example, religious displays for Christmas and Easter are 
not only taken for granted but in recent years have been actively en- 
couraged by different groups; on the other hand, in some countries they 
are practically taboo on grounds of "bad taste." In certain American 
communities displaymen hesitate to use wine (Continued on page 66) 





For WOMEN’S & 
CHILDREN’S APPAREL 
Dresses, Skirts and 
Coats beautifully 
displayed with a 
minimum of effort 
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Quickly and easily FLARE puts grace into 
displays — shows bouffants to full 
advantage, gives body, contour and 3 
dimensional appeal to everything from ¢ 
dresses to wool pleated skirts. 


FLARE is completely adjustable, can be used teed 


Mannequins, Wall Displays, Floor and Counter Disp! 
Designed by display men for display men, 


r 


FLARE on Bust Form 


FLARE showing dress to ad- 
vantage on Bust Form. May 
also be used on Hip Forms. 











—This is the Christmas display of the fall 
style show in the showrooms of Cannon Mills 
New York City; this setting and the others 
shown and described here were created by 
Dana O'Clare, Inc., of the same city. The 
displays not only show the manufacturer's 
products but suggest how they can be pre- 
sented to best advantage in retail stores— 


N new displays in a completely redec 

rated showroom created by Dana O’Clar¢ 

Inc., the fall style show presenting the new 
Cannon “Color Coordination Plan” for bed 
room and bathroom was introduced last 
month by Cannon Mills, Inc., at the con 
pany’s 70 North street showroom, New 
York City. Eleanor Scheuing, designer an 
stylist for Cannon, worked in close collat 
oration with Dana O’Clare in this preset 
tation 

Featuring fall colors tang, a warn 
range, yellow, and brown the “Pilla: 
of Towels” is the central display greeting 
the customer and offering directions to the 
other display areas “Bedspread Boul 
vard,” “Towel Court,” “Sheet Promenade” 
and “Color Square” where the four mai 
color groups are shown. Accenting the fal! 
note is the small squirrel at the lamp post 
base, and on either side of the post in the 
foreground are two displays of beautifully 


owroom Groups Products And Colors 


By VIRGINIA BURDICK 


wrapped Christmas presents, bot! 
Parisian setting. 

Keeping both products and colors grouped 
together, O’Clare at the same time keyed 
displays to seasonal or special needs so 
that in Bedspread Court, for example, the 
requirements of the school or college stu 
dent are featured, in the Trousseau Shop 
the more luxurious presents to the bride 
which also complement any well decorated 
interior, and in the Christmas displays with 
their beautifully wrapped gifts the giver in 
every price bracket is given consideratiot 

Towel Court refers to the entire mair 
selling area which has a continuous display 
of towels occupying the central glass cases 
Here the complete towel line is shown wit! 
salesmen’s desks ranged along the wall in 
the wide area on each side. Separating the 
desks are a series of ceiling-to-floor dra 
peries of toweling, depicting the four color 
groups with accent colors added 


—"'Color Square,” main display of the Cannon 
Mills showrooms. Shown is one wall depicting 
basic color groups. Left, the yellow group in 
a simulated French chateau in white on o 
charcoal gray background. Right, the green 
group in an English manor. On the opposite 
wall (not shown) is the pink group in an Italian 
villa and the blue group in a Dutch house. 
In the foreground is a small fountain— 


DS? CAV HOR 











Outstanding among the displays is Color 


whole color o 


O'Clare has 


highlight of the 
Here 


displays ot 


Square, 


ordination scheme used 


individual draped each of the 


main color groups yellow, green, pink 
bedspreads 
blankets in 


always 


ind = blue showing towels, 


matching draperies, sheets and 


variations of the basic color com 


with selected accent colors. Displays 
overall 


representative 


bined 


are spotlighted against an court 
painted charcoal gray 
sketched in 


of the four displays and small color render 


with a 


house white outline over each 


ings of decorated rooms in’ each house 
visible in recessed cutouts 

Names of the 
ior the romantic with 
French chateau, green in an English manor, 
pink in an Italian villa and blue in a Dutch 


entire 


sketched houses have a flair 


yellow teatured in a 


Lending a cool air to the 
tinkle of the 


fountain that has many 


house 


court is the water in the small 


central green plants 

arranged in a white base 
sjoth romance 

fed in the 


monogrammed 


and elegance are personi 


Trousseau Shop featuring 


and = “characto - grammed” 
blue 
The 


shadow 


towels in shadow-boxes framed in pale 
frosting decoration 
shelt 
gold 


edge 


with wedding cake 
free-form display under the 
splatter 


Background 


boxes is in white wallpaper 
with a dull 


treatment ts a 


gold wall 


watercolor mural in white 


and light chareoal, depicting draped white 


sheets 
The 


the Trousseau Shop 


bedroom is adjacent to 


Created in pink and 


most clegant 


and marble accents, it 1s 
Nineties in 
simplicity 


with brass 


reminiscent of the 


white 
a background 
Although a 
wallpaper is 


ot contemporary 
small pink and green printed 
with a wide 


used on one wall, it is varied 


single brass 
pink 


chair is 


hanging drapery in back of the 


bed. Drapery is in shades of sheets 


with the center whit One also 


—At the right is a view of the Trousseau Shop 
back- 
ground is pale blue, light gray and white. The 


at the Cannon Mills showrooms. The 
display shelf is white with gold splatter and 
a dull gold edge— 
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—At the left is a suggestion for a store 
display, highlighting the blue group with ac- 
cents of chartreuse and pink-red. Shown are 
pale blue sheets, deep blue bedspread, draper- 
ies and blanket with chartreuse and pink-red 
towels . . . Right, another suggested retail dis- 
ploy; the hanging sheet is pale blue and so 
is the brick wall frame— 


pink 


contemporary 


sheet Phe second 
brick 
cotton 
bedspread is in the 


pink 


slip covered in a 


wall is in white with 


draperies in white and witl 


thread Phe 


Sheets are 


rayon 
metallic 
same fabric and the rug 
is white chenille 

\ singh 
presentation of 


with the 


display unit suggested for store 


colored sheets s a large 


shadow-box outside edge in chat 


gray and inside bevel gold splatter on 


Inside the 


coal 


white frame Is a. series 


draped sheets in a complete pastel color 


range greens, blues, vellows 


pinks, 


white and peach 


\ vignette wall display features the bluc 


group with tang, an oriental and 


orange 


sable, a rich new brown for color accents 


\ caricatured figure of a maid leans out 


the shuttered, overhanging window, shaking 


a blue sheet. Brick surrounding the shadow 


box wall display is also blue, with Englis! 


prints setting the tone 


store display teaturing 
group is a_ plain 


level on vertical poles 


\nother suggested 
the blue 


pended at eye 


rectangle sus 
Small 
squares and rectangles of towel, sheet, dra 
blanket 
the center with long, tightly draped material 


pery, bedspread and material form 
making a background resembling an irregu 
Accent 
green and pink-red 
Dana O'Clare, Inc 


lar sunburst colors are limelight 


creator of this show 


Mills, Inc., is a 
merchandising consultants 
this field. O'Clare 
director for Lord 


room display for Cannon 
firm ot visual 


with wide experience in 
was display 
The firm 


hoth 


at one time 
& Taylor 
sultant to 


now serves as con 


manufacturers and retail 


stores 





Suggestions For 
Last-Minute 
Christmas Units 














By KIM HOFFMANN AND STEPHEN HEIDRICH 
Designers, New York City 








YMBOLS ha -om o pl a me su is the ingrained habit of thinking 1 may want to use it in the background, or it 
S important part e life o ach u ter of symbols that we do not have to g can be pushed directly against the plate glass 
} ll ret » evoke the spirit of the holidays, and the rest of the glass masked out. Or you 
Christmas season g closer may want to build several of these bell-dis 

t necessary to depend on the use of costly layers in different sizes — say 3 and 5 feet 
xpensive items to accompli and place them in large windows at various 
of providing displays that will angles. Or you may want to hang them up 
thinking of the gift-giving seasot at various heights or spot them around the 
l he holiday atmosp! 


. some brig] i he limit for the many possibilities this 


strategic display areas. The ceiling 


unit has to offer 

second illustration shows a unit i 
the doorway can be a photo blow-up 
be sketched by hand. It has the con 

| wreath, and shelves around the door 
d merchandise Or the door panels cat 


laced by shadow-boxes adequately light 


preparations these 
ppeal for them. Each 
tiple duty, 
Various 
ach 


ac 





cost, or can be 


permit 








es vou notice 


groups of 





shapes 
illustration sh a large, bell 


equipped with tive shelves. Cover 





nd sprinkle it 
idhesive and 
One large 
window You 


—Practical Christmas displayers which can be 
done simply or elaborately, and some of which 
have re-use possibilities for other seasons, are 
shown and described in the sketches and arti- 
cle. Sizes can be varied to fit the require- 
ments of the individual store, and the units 
are flexible enough for either window or in- 
terior use— 








DUS PLAY “WORLD 





is bound to increase the cost considerably 
Within your store at the present time you 
may have a display unit such as seen in the 
sixth drawing. It should have shelves 24 or 
36 inches high, or in that general neighbor 
hood. Elevate it on legs as showt Paint 

blue outside and whit 

a silver lame ribbon to tie it like a 
box and you have an excellent setting 
lisplay of gifts on the enclosed shelv 
several of these cases can be 

different sizes, displayed accor« 
layout of your window As for 
] may all be painted mi 
nted as 


might be done in different 


—In the staircase unit, the steps can be of 
painted wood or the treads can be of frosted 
glass lighted from within . . . The lights at the 
tips of the branches on the Christmas tree 
displayer can be omitted if desired . . . Upper 
right, a dark blue exterior and a white interior 
are set off by the large silver ribbon and bow 

Lower right, lamps twinkle behind the 


cut-out stars in this unit— YX» : re another advartnme of tle grete.af waite 


their complete flexibility They can be 


it , ‘ in sizes ranging from miniatures to the 

e oOo show the merchandis t vy hold m e 

: ; ; ; j spectacular, they are adaptable to many dif 

Che outside shelves can be of wood or wroug , yea , ‘ ra 

iron painted white \ brick surface can be ferent kinds of merchandise, they can be epancee 

simulated around the door either by using the windows or interior, and several of 
display papers or by painting the possibiliiies for many promo 

course the fresh contrast of tions < the holiday season is over, tl 

white door and the green t! F . preadi u | initial cost over a relatively 

shades of blue. For example, 1 
suited to convey the ; . F : 
a dark blue; after finishing 

spirit 

‘ . some whi » the same 

the third sketel ; 


! l « dhe a v1 } Pf 
t second i I , adding mor vn 
s boots dangling jt entrance , , | 
} him , h $ bheicl ; — poe a 4 
in K / re rick ’ 1 
: ane : f repeat, < g more white for +4 

} I whic offer ample le bl f | 

1 » ol you might use blues frot 
y space for suggested Christmas presents } ; | 
Christmas to g and old. On ; 
' 


straight blue to 
of this unit is that the shelving be 1 { ° ; ? : 
n ndows m W an Vi 

for other display purposes at different times ii0 
thgoug hout the year, just as in the c ( bate aie Al ke 4 1 off 
: Y vhic ghts flicker on and o 
the unit surrounding the doorway as described : wt 

] 





Rae 


above the shelves spell 


k n 
Keeping 


paragraph immediately above sketcl 
The fourth sketch shows a staircase lead background panel 

| f 
straight into Christmas, seeming to float in the stars are holes 

ady or flickering lamps behn 


cloud of spun glass or angel's hair Phe i yee Ww 
; . = *kerounc 
stairway will, of course, normally be made of t ist t e background ; 
from bottom to 


hristmas tree n > 


plastic 1ci¢ les 


wood but if you want to add a different touch 
keep the risers in painted wood but for the . 
tread use frosted plastic or frosted 
surfaced with 


trom 


install cool fluorescent tubes within 
This stairway serves as the central unit 


around which the rest of the window car 1 th lisplavs car 





easily be designed easonabl Made of 








Fifth is a double Christmas tree displayer the 





with shelving connecting the different branc at ‘ f glass and mirror 
levels: shelving can be of wood or 

Paint the trees dark green and spatterdas! 

them or dot them with white to suggest 


Small lights can be installed at the tops 


the branches as shown, although this of course 
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Brothers, presented in sand tones an expres 

sive showing of “Playtex” girdles whicl 

stressed the salient feature of the merchandise 

lhe promotional idea was carried out by 

‘ willowy palm tongues and tree branches of 

black and pink to repeat the feeling of flexi 
i h | S | S A U t U | ] } Nn bility featured by the specially designed torso 


forms. The display was built up by a mound 


of sand and a standing figure was added to 


keep it in balance. Straw lighting was used 
Nn ta te t r e et to retain a decor which deviated from the 
powder-putt colors of the usual corset display 


For almost a year Marshall Field & Co. has 
been producing scenes in its windows and 
By SHIRLEY WARE interior that compete in imagination with the 
settings of big Hollywood producers. Dis 
plays in an unending parade of fashions of 
today that have been inspired by styles of 
yesteryear are set forth to imply the thought 
that for 100 years Field’s has been “giving 
REEN, that versatile color that can the lady what she wants,” “giving the col 
look cool in summer and warm in lege girl what she wants,” and “giving th 
winter and which was the fall favorite oman what he wants.” 
with many of the high-fashion designers, is The story of the development and progress of 
seen in Coats, suits, and dresses in= many women's ready-to-wear, fur coats and the like 
Chicago windows these days. “The Thin is a dramatic one. It is difheult for the 
Woman” is spotlighted this season, along with young shopper to realize what was the fore 
the voluminous skirts of the past But runner of the fabulous fur coats worn by 
whether the silhouette is thin or flowing, the fashionable ladies of today, but in grand 
waistline grows smaller One mannequin mother’s day there were few career girls 
house has introduced a 2l-inch waistline to who had their own incomes to spend. dn 
emphasize the more than pinched-in look her day only a lady of means could afford a 
\ color story was forcefully told by Clement — genuine sealskin jacket, for the price tag of 
Bradley, director of display, in six Carsot S100) put them in the luxury class. Today 
Pirie Scott & Co. windows. To introduce there are many career girls who wrap them 
“Golden Green —a new eye-stopping fall — selves in opulent mink coats that are a far ery 
fashion shade” the backgrounds were all white irom the coats of their ancestors 
and clear lighting was employed so that. the Field's showed early models of sealskin 
promoted color lost none of its true value. coats from the Fouke collection alongside the 
Copy in golden green was painted on the glamorous creations of the present. At the 
hackwall by a professional-looking painter in time the photograph of this display was 
white overalls on a ladder, the color being taken the modern fur coats had been removed 
splashed in a realistic manner on the ladder from the window for the night, as is Field's 
and his clothing. In emphasizing color in a custom. The theme of the display was an 
manner that is quickly recognized, Bradley emergence from the past into the present with 
kept the display of coats, suits and dresses of 
golden green to two mannequins in each win 
dow, stationed a bit to one side of the ladder —Top, left, by Clement Bradley, Carson Pirie 
Monotony was avoided by alternating the Scott & Co.... Right, by 5. Boghosse, Gold- 
ladders with scaffolds blatt Brothers . . . At the left, by John Moss, 
1. Boghosse, display manager of Goldblatt Marshall Field & Co.— 


DISPLAY WORLD 





—Right and center, by Reed Schlademan, The 

Fair Store . . . Lower left, by J. Boghosse . . . 

Lower right, by G. C. Bowen, H. C. Lytton 
& Co.— 


renewed interest on the black coat. The old- 
fashioned figures had heads and elongated 
necks of gilded, glittery chicken wire. Door 
frames supplied an abstract motif and made 
the mannequins clad in old-fashioned costumes 
look as if they were stepping out of the past 

rhree moss-green velvet-covered horizontal 
panels were stretched at varying heights be 
tween uprights covered with the same fabric 
to silhouette two fur trimmed coats at Henry 
(. Lytton & Co. (not illustrated ) The poles 
wd panels fashioned screens that allowed the 
hackground color of champagne to make a 
ajor contribution to the color scheme. Green 
Vas repeated by a circle on the champagne 
floor. G. C. Bowen, the display manager, in 
cluded a fall motif in the panels by outlining 
oak leaves in sequinned copper tones 

\ glimpse of a French street scene was 
employed by Reed Schlademan, display mah 

‘ry at The Fair, to instill in the minds of 
shoppers that “Fabulous Fabrics make the 
Fashion.” Vogue couturier fashions were 
created from the store’s fabulous fabrics and 
modeled as shoppers and salesladies for the 
French scene. Fabrics were draped on willow 
dressmaker forms, from a French lamppost, 
ind over wrought iron fencing. The canopied 
entrance-way of the simulated shop permitted 
a glimpse of the interior implied by sketches 
of store equipment on vertical panels yO 
hat the imported fabrics lost none of their 
flavor a papier mache gendarme and a Frenc! 
lady shopper filled in the corner of the big 
double window 

In a sequence that put emphasis on “Time 
now for good grays, highlighted with color” 
Reed Schlademan relied upon time clocks and 
our-glasses that picked up the highlights of 
the all gray settings. All merchandise was 
gray except for one black garment introduced 
each setting. The time-pieces repeated the 
chartreuse and American Beauty accessories 


nd black was repeated in a few panes of ar 
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Vie 
le 
He 


overhanging 


panel 


Phe 


modern 


skylight and an upright — side 


skylight and panel were installed 


motit 


and produced 





Interesting 


line 


shadow s 


the walls, corresponding 
hour-glass motif made of 


[Continued on page 79) 

















Display Theme Leads Shoppers From 


ERETOFORE in our 


moiselle tie-1 


Made 


made 


} 
yearly 


promotiotr ve Ve 
formal fashior 


a major feature of 


shows 


staged outside the store, savs Tony 
Markus, display director of The White House 
San Francisco But this year we set a dis 


play formula on location at the store to invi 


customers from the windows into the 


1 


Shop There merchandise would 


accessible for immediate 


purchase 
the fashion shows held right i 
‘We determined 
related to the college 
prelude to the pla 
an identification trail fr 
entrance to tl 
and on to the 
customer 
symbols connected with tl 
our purpose that the cust 
the windows would | 


her into and through 


30 


College Shop without question as to direct.on 4 


brick 
developed for he White 


Fiesta red colora paper es 


House was 


the primary element used in the three major 


symbols of this display identification program 
\s the brick itself symbolized the halls 
so did the display forms — th 
for } columns 


( tradition of campus architecture 


nowledge, the 


—Upper left, information booth in the window 
tied in with the original in the College Shop 
... Upper right, another window display iden- 
tification symbol — the column covered with 
the red brick paper Lower left, the red 
brick girl background cutout 
vane pointers; the poster form was processed 


with weather 

on the window glass . . . Lower right, directly 

off the elevator the three identification sym- 

bols (the girl, the booth and the column) 

joined to mark the entrance to the College 
Shop— 


and the cut-out girl made from the brick 
paper and silhouetted against a weather vane 
that pointed a feminine hand to Mademoiselle 
in the direction of campus fashions 

Related to 


column and red brick gir 


booth, 
was the overall 


these three designs 
| 
1 
promotion slogan taken from the magazine 


As Mademoiselle 


T} 
I 


goes, so goes the campus.” 
we slogan was in the spirit of the electior 
ear to which the magazine cued its promo 
which The White 


to its own pattern of 


House adapted 
nterpretation 


and the 


tion and 
campus 
Correlated with the brick 
Mademoiselle 
connotation, al 
vv to 


n seen on the college 


paper 
with 

festooned witl 
buildings 


collegiate 


slogan, both 


1 designs 


were 


represent the vine-covered 


campus 


The corner window in the high fashion 


stretch was designed to catch the customer 
eye, with the information booth standing out 


as t centerpiece This was a reproduction 


design created serve its 


the original 
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Windows 


functional purpose at the entrance to the 
lege Shop, off the 
part of 


Col 
second floor elevators It 
this multiple-identificatior 
symbol would be seen first 
on the the 


of the displays designed 


Was one 
program where the 
store as a duplication 
for the 

In this cork 
walls were mustard colored as a foil for 


outside of 
interior 
and 


the 


corner window, flooring 
Fiesta red doors over which white lettering in 
dicated the subject of the college classroon 
126, Botany 1-B, 


the roster of college courses 


English and others fron 


accessories 
h 


In casual fashion, mannequins, 


and reader signs were scattered about on t 
alternated 


The signs betweer 


cork flooring 


a youthful approach to fashion, such as “The 


blond boom the camels are coming” to in- 
formation concerning the college advisory 


board in the department upstairs 
As the customer progressed along the hig! 


stretch, her attention was arrested 


the red brick pillar 


fashion 


next by as a feature of 
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o Department 


this 


the window setting She would see 


second identification symbol repeatedly as she 
her through the store into the 


made way 


department. Incorporated into the pillar de 


the wrought iron bracket served to hold 


sign, 


an overhanging section sign, labeling the 


lege Shop or the College Accessory Bar 


red lettering on a mustard ground agai 


the promotion color scheme 


peating 


—Upper left, in this section of the shop the 
pennants featured the names of the college 
advisory board Upper right, on the first 
floor main aisle the accessory bar lured the 
shopper to it and on to the College Shop... 
Lower left, the main section of the College 
Shop repeated the identification symbols 

Lower right, this floor display was a variation 
in the use of the promotion elements, with the 
ivy entwined with rings floating across the 
anchored to the brick paper 

flooring— 


poster and 


By FRANCES M. KEITH 


windows in this symbol series featured 


Phe 


a free-shape riser especially designed to hold 


accessories up to view as they were related to 
the costumes shown 

At the main the the 
windows made a double feature of the third 
identification symbol — the red brick girl. lr 
cut-out form she was shown in the back 


entrance to store, 


large 
her poster form she was 
the 


made of 


ground, and then in 
window glass Ar 
the 
figure to 


processed directly on 
adorn 


repre 


nteresting use Was 


Ivy 


entwined around the 


nt belt, 


ment 


scarf and hair-do 


the aisle 
stood out 
signs of red_ brick 
wrought 


down main 


with its 


Inside the store and 


the College Accessory Bar 
unmistakable paper or 
wall, iron, 
overhanging 


counter and back 


covered for sign, 
the 


red 


bracket 
the 
directional poster 


bearing promotion slogan, and 22 
28-inch with the brick 
girl 


[Continued on page 74] 





Los Angeles Displays Turn 


Another Calendar Page 


By ELEANOR TAYLOR 


UDGING from display ‘at this season of 
Angeles 


people have been sending their offspring off 


the year in Los probably more 


than the numbers who got married 

gave Dad his 

celebrated the 

Angeles display 
F ' 

KS Nave 


to school 
present on Father's 
Fourth of July 


vindows for the 


in June, 
Dav, or 
past 
| 


been loaded with clothes 


back-to-school theme 


\ugust, 1 ull 


trend 


itter 


\n outburst of fall hi is being seen, too 
seem to 


Very fe vear hats during the 


ni-tropical Los A 


womet 
summer, but comes 


geles 


a great revival of interest 


which of course 


to take 


In regard to fall fashions, 


set the note 


! for display, suits appear 
the spotlight at this particular season. Tweeds 
belted suits 
Most skirts 
pleats at the 
and in the 


much used in witl 


jackets 
deep 


are being 


slightly longer are slin 


have walking 


Very 


naturally, are full 


but some 
style, display 


length 


hack much 


scene tweed coats 


with matching slim skirts. Occasionally one 


sees a full length travel cape in tweed witl 


its own matching skirts 


Worsted 


played, shown in a 


jerseys are frequently seen dis 


variety of colors and pa 


Some look like striped tweeds, others 


Synthetic fabrics 


terns 
have tine patterns or stripes 
and rayon continue to he 


used extensively this fall, and will undoubted 


such as orlon 


ly go into the winter months 


would appear fron 


brown in 


to colors it 
that 
shades, blue and 
rhe perennial favorite, black, is still 


In regard 


the displays green warn 


autumn gray are the most 
popular 
in full popularity swing 

The back-to-school theme 
dled by Warren F. Clark, display director ot 
Milliron’s Angeles, 
killed two birds with one stone by promoting 
In this single win 


was well han 


in downtown Los who 
orlon in the same display 
walls were beige and the floor in a 
deeper tone of the Against the 
back wall were attached red, orange, blue, and 
white cotton pennants The old magic trick 
of cutting the lady in half with a saw 
utilized for the display. In this 
ver, a mannequin in sweater and skirt carried 


dow the 
same shade 


Was 


case, how 


saw with a painted orange handle and silver 


blade to use on the male figure, stretched out 


a bright orange plywood box whicl 


was adorned with gold tassels at each end 


On the floor 


vellow wood chips 


around the box strew! 


All four 


sweater 


were 
feminine manne 
and skirts, cat 


On the front 


quins were dressed i 
rving out the collegiate theme 
the case enclosing the male figure were the 
“It's Magic Orlon.” The 
scheme of this distinctive display 
black 


\ completely 


words basic color 
Was Orange 
vellow and 
different approach to the 
vas taken by Willian 
Ohrbach’s 
Mile 


small 


return to school theme 
F. Meissner 
on Wilshire 
Here the 
child 
little 


this one minus the 


director of 
Miracle 


more on. the 


display 
boulevard in the 
emphasis was 
boys, two ot 


Three figures of small 


attractive bobby-soxer 


girls 
traditional sox — were used 
The background was of aqua 


This tone 


in this display 
blue 


contrasted well with = the 


marine simulating the sky 


burnt sugar shack 


—At the upper left is a display by Warren 

F. Clark, Milliron's . . . Directly above, a dis- 

play by William F. Meissner, Ohrbach'’s .. . 

At the left, a window by Vid Rosner, of Lucy's 
of Hollywood— 
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—At the right, a window by Paul C. Smith, 

J. W. Robinson & Co. . Lower left, by 

William Meissner . . . Lower right, by Paul 
C. Smith— 


of the background detail and the cut-out foli 


age. These were supplemented with 
natural preserved wine-colored leaves 

In this display the focal point was a brick 
wall, extending the full length of the window, 


The floor 


props 


on which perched the bobby-soxer 
was covered with multi-colored wood chips, 
blending well with a stylized tree on the right 
Definite fall and red_ plaids 
warmed the 
gray of some of the 
touch was a reluctant little boy in an Eton suit 
being led to school by a charming little girl 

Meissner interesting window 
(fifth photograph) of fall casual clothes, using 
shade 


tones of brown 


scene, contrasting with the cool 


garments (ne amusing 


also had an 


as background a tapestry in a_ beige 
Small screen panels, backed with chicken wire, 
were painted a rich topaz amber and blended 
well with the carpet \ charm 
ing autumn touch to this display was given by 
the deep wine it 
color 

The 


gold blouse, 


blue-green 


addition of real foliage, 


left 


placed near a 


wore a jersey-typ 
skirt on the floor 
form also 


form on the 


of plaid and blue tones. The middle 


a gold blouse, this one topped by a blue 


matching the 


wore 
worsted vest skirt 
draped Che 
dressed in a powder-blue cashmere cardigan 


} 


a striped heather-blue skirt witl 


unfinished 


near it right hand form was 


placed near 
An accessory touch was 


All told, the 


merchat 


deep box pleats 


brown suede handbag simp 


neat arrangement of 


an outstanding 


and 
presentation 
Angeles, Stanley | 


this 


Los 


n downtown ; 
Thompson, display director of The May Com 
vs buil 


pany, had four timely millinery winde 
around a brand name ich window feature 


the maker's label in giant s1 
in upright against 


| describing 


The window we. are 
Phil 
displayed on heads, 

The background of 
with fabric, 


original models by Strann 


hats were 
bust form 


vas covered brown 
the color used on an oblong block on the floor 
used to play up tl 


he hats 


Yellow spotlights were 


copy on the white sign and ac 


cessories shown were in beige, royal blue, and 
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tones. The single bust-size form added 


gold 
a note of luxury to the scene by the additio 
f a fur-piece carried on the arm 
Another stressing a 
to-school Vid 
lisplay director of Lucy’s on Hollywood boule 
vard Here the 


also the 


original display back 


theme was shown by Rosner 


flooring was of gray shag, 


the 


color of which were il 
In this window 
knit 
beige This 


a beige felt hat 


walls, 


luminated with amber lights 


a lone figure wore a brown two-piece 
dress. trimmed with was topped 


acces 
sorized with beige-trimmed brown shoes. Her 
buttons on the knit 


gloves and 


by a brown coat and 


gold jewelry matched the 


dress She wore beige over one 


irm was a brown leather handbag, carrying 


out the 
This 


color scheme of beige and brow1 


same combination of colors was used 


“Lucy's School 


lettering done witl 


which read 


a brown background rt 


ain prop in this display consisted of an actual 


school brown wood, and iror 
displayed a 

brown and beige 

director 

Robinson's in downtown Los Angele 


in interesting display with “Call Me Mada: 


Smith, display 


In the indow shown here, 
is used for a modern background 


adorned with black 


gold. A gold 


lavishly paper 
touched in rope 


attached 
bizarre 


the floor, while 


rather 


from the screen to 
to the 


k masque 


screen was a sinister, 
blac 

lwo mannequins wearing hats and dressed 
in sophisticated black this 
Miscellaneous accessories 


Madame,” 


gowns were in 


black 
pictures of the artists in “Call Me 
ind a sign completed the display. The sign 


black book bore the 
gold, Waiting Tx 


window 


form of a open 


“Tm 


in the 
words 
Waltz.” 


Robinson's 


written in 


also featured a promotion et 


“Tumbleweed Green.” In one window 


titled 
was placed an old wagon wheel of real wood 


as the chief prop. Several branches and real 


tumbleweed were flocked to match the greet 


of the 
used for 


costumes of the three mannequins a 


embellishment All of figures 
third 


umbrella 


these 


suits, and the 


wore 
One an 


vore hats two 


carried a jacket 
prospective } a gentle hint 
ahead 


rainy weather 


corner window of this group 

headgear, as 
besides the 
Natural 


} 


form in tl 


hasis was given to 


were shown on forms, 


on the mannequins 


wood was d in an irregular 7 


background, decorated with real tumblewe 
in the vivid green shade of the mercl 








S you know from experience, my subject 
would fill a thousand books, but I think 
in the next few minutes I can pomt our 

some facts, raise some questions, and offer a 
few suggestions for you to consider 

One of the country’s leading store designers 
lists these seven factors as needing attention 
when modernizing : 

Store Fronts 

Comprehensive Planning 

Levels 

Store Fixtures and Displays 

Color 

Lighting 

Storage 

Starting with the store front, you will agree 
that the present trend is to the open front 
Of course it has raised problems such as sun 
glare, reflections and control of the sunlight, 


s A Necessity 


new methods of window display, artificial 
lighting both day and night, a general reor- 
ganization of the interior of the exposed store, 
together with a new approach to the design 
of display fixtures 

Comprehensive planning consists of these 
things \ study of the people who will buy 
in your store . their needs, their habits 
and their buying potential. It consists of 
studying the ratio of sales to the floor area 
occupied for the various types of merchandise 
And it entails a study of the business back 
ground, philosophy and attitude of the man- 
agement who will operate the store It in- 
cludes providing for the non-selling functions 
which are essential to proper customer service, 
customer comfort, and for efficient store 
operation 

In comprehensive planning the most impor- 
tant consideration is circulation of customer 
trathe within the store Another trend is that 
parking facilities have become one of the major 
design factors 

The trend of fixtures is toward complete 
flexibility a store can then adjust to 
changes in buying habits, adjust to new mer- 
chandise, change with the seasons, and meet 
the different sales problems that arise 

Fixtures should be built as integral units s« 
they'll adapt to meet these changing needs 
We believe they should be mass-produced to 
keep the cost down, yet capable of being put 
together to get a custom-built appearance 
Display fixtures should pay for themselves 

Incidentally, the initial cost of the fixture is 
not the only cost to watch; it’s the total cost 
of the fixture over a period of use that mat- 
ters. How many times will they have to be 
glued or screwed back together? How many 
times might an electrician have to replace the 


*Address, National Industrial Stores Association 
convention, Washington, D. C. 


—Display area in the men's shirt unit extends 
the entire height of the case . . . Center, the 
same style versatile fixture used for the dis- 
play of handbags . . . Below, the functional 
type of layout allows easy accessibility to the 
stock of shoes . . . (All photographs by cour- 
tesy of Columbus Show Case Company) — 
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—Right, the use of shadow-boxes for the spe- 
cial display of a small number of shoes . . 

Center, a flexible display unit that is complete 
in itself as a miniature department — shown 
here displaying guns and cameras . . . Below, 
another "department" capable of displaying 
many different types of related merchandise— 


ballast, or the bulb? The least expensive case 
is the one that costs less over the period of 
use. There are many fixtures on the market 
today designed so that the fixtures themselves 
can be sold, but the fixtures you need are the 
ones designed to sell your merchandise! 

Here for example is a portion of a men’s 
shirt department (first illustration) The 
manager wanted all his shirts on display and 
you'll notice the display area of the case ex- 
tends the entire height of the case. 


By JAMES H. OLSEN* 


In Modern IZation I ty ce taney sc 


Seen next is the same style fixture being 
used for women’s purses. The display cases 
are versatile, for many different types of 
consumer merchandise can be displayed and 
sold from such units 

rhe matter of lighting is in itself a huge 
subject; however, here are a few suggestions 
about it 

Since attention will be drawn to merchandise 
that is more brightly lighted than surrounding 
merchandise, the sale of impulse items may be 
stimulated by spotlighting them to high inten 
sities. Lighting can be employed as a means 
of influencing traffic flow by locating spot 
lighted displays just off the main aisle. Onc 
of the modernization trends is better lighting, 
but emphasizing good design as well as et 





gineering 

There are three main methods of approach 
ing the problem of storage of stock: one is 
self-selection, where the majority of stock is 
on the sales floor and only remote storage is 
necessary ; two, all stock is concealed and the 
clerk brings merchandise to the customer 
three, multiple types of storage, with some 
stock in showcases, some concealed nearby and 
some reserve stock in an area adjacent to the 
sales area. In this second type, where all 
stock is concealed, the customer is usually 
seated at a table or sit-down case and the 
clerk brings out the goods for her to examine 

Now, realizing that we can’t go into all the 
many phases of modernization, let’s select just 
one and touch briefly on it. Departmentaliza 
tion is an important part of modernization 
As the word signifies, this means an arrange 
ment of your merchandise into definite depart 
ments. Your aim is to attract attention, to 
simplify selling, to secure the customer's fav- 
orable reaction, and insure his shopping in 
your store. It has been proven that custom- 


ers prefer to shop in such a store and those 
stores that have departmentalized report sub- 


stantial gains. 

A store designer will give consideration to 
many things when analyzing your store and 
the merchandise that is to be departmentalized. 
Also he will study the location of the 
departments, locating them primarily upon 

[Continued on page 62] 
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by fe ehring 


Display Designer and Consultant 
New York 


Arrangement: The first 


Wispiay made f f 


nerchana 


Properties: Three 


lel r ¢ n th 
1OYy 


Anott} 





Arrangement: [wo definite 


novelty jewelry display. 


Properties: One of the papier mache 

Jecorated with novelty jewe ry. The other 

back and slightly to the right of the first form 
hown wearing a flowing scarf. Garlands of b 
iant Christmas ba make a decorative back 
yround. Copy card and holly add a finishing touct 


to sase of the torms 


Arrangement: 


Properties: A 


ttom port 


f 


meta +r 


a gay ribbon bow. The bo suspended 


+ ty ymeroand h 1 
v eame r 13 DA y iad 
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COMING UP 


Arrangement: This me 


various elements combined in a single unit. 


Properties: An old fashioned lamp post, heaped 
high with snow, is set at an angle. Grouped around 
it are hats for street and dress wear. Brilliant 
stars gleam down upon them. Copy card is showr 


in lower riaht forearound 


Arrangement: 


men turnishir 


Properties: 





mens turn 


wrapped 


Arrangement: One definite s noted in th 
men's display of ties ; quite fo 43! in arronae 


ment ana 
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Elevated Settings, Unusual Effects 


NSPIRED by 


division 


Mondrian’s genius tor 


Director Charles 
Lenhart created for the celebration of 
the 127th Arnold 
a sweep of windows which showed the man 
levels 


spac Display 


anniversary of Constable 


nequins posed at 

This striking 
black, both in. the 
finish of the 
the black 
black 


various eye 
setting was projected by 
backwalls 
heavy dowels which supported 
floor —also in 
had a light sprinkling of silver and 
pink glitter. The silk 
and lace were in red green, 
black The 
mood of the setting 
playbuill 
Metro 
arranged ballet 
dance Ac 
beaded 


and a 


and for the 
plateaus The 
evening dresses ot 
a delicate gray 
gold satin 
off-the-floor 

was continued in the use of 
of the Ballet theatre 
politan, around which were 


shoes and opened 


topaz, and a pak 


spirit and 
a large 


opening at the 


books on the 
included 


cessory groupings 
large 


alter 


net and lace handkerchiefs, 


collection of jeweled pins designed 





bags, 


handsome, too! 


together in 


ballerinas, and 
“Macy's Little 
one dramatic 


extremely 
Shops — now 
setting” read the announce- 
ment in a series of window settings used by 
Foley incorporat- 


Display Director John R 


ing the design and atmosphere of the in 
terior shop 
“set-piece” was developed 
fringe and papier 
made rigid by a thin wash of plaster. 
unit in its gray- 
further glamorized with 
shells From the folds of 
the drapery out-sized hands emerged to hold 


The bare que 


in fabric, cotton mache 
roses, 
The decorative natural 


beige color was 


pearls and sea 


—Upper left, by Charles Lenhart, Arnold 
Constable & Co. Upper right, by John 
Foley, R. H. Macy & Co... . Lower left, by 
Winston Jones, Franklin Simon & Co. ... 
Lower right, by Henry Callahan, Lord & 
Taylor . . . (All photographs by courtesy of 
Virginia Roehl Studio, New York City)— 





small shelves which cov- 
ered in a gray-beige marbelized paper. The 
millinery were designed of fine 
strong with gilded paper, 
achieving a delicate, light feeling — com 
bined, however, with a recognized stability. 


a series of were 
heads 


wire covered 


Each of the fashion accessories was accom- 
panied by a small price card which did not 
interfere with the dignity of the setting 
The colorfully worded legend accompany- 
four Franklin Simon 
deftly translated by Display 
Winston Jones as theme for the 
“Wonderful 
with the fabulous flair 
dipped in strawberry 
vanilla and keyed to the newest way to look 
this fall Town and Country Clothes.” 
The construction, as 
keys, 


as a handsome 


ing a series of win- 


dows was 
Director 
props 

handled 


rich-textured wools, 


of Carolyn 


Schnurer, are and 


well as the large 


unfinished wood and served 


foil for the division of space 


Was ol 


as well as platforms for accessories and 


WORLD 


DISPLAY 





Seen In New York Displays 


decorative details such as the bowling pins, 
the vanilla extract, beans, and pitcher. The 
muted 


bowl 


shade, a 
The 
full of strawberries provided a vibrant color 
deli 


cove red 


cocoa 


vanilla 


fashions were in a 


strawberry, and one in 


note for the setting, which included a 
backwall 


cate blue and sawdust 
floor 

r the 
of Jacques Fath’s 
windows 
French atmosphere. In_ the 
illustration the setting 
Display Director Henry ( 
levels and composed of three ele- 
similar to the rickety affairs 
The cages were made of 


Lord & Taylor 
collection, the 


their 


presentation at 
American 
distinguished by 


four were 
typical accom- 


panying was devel- 


oped by ahan 
on thiee 
vator cages. 
found in France 
wire and gilded 
further adorned with 


The top of each cage was 
a row of extra bright, 
bulbs, which 
bright effect for the 
backwall 


pointed, clear glass electric 


unusually 


The 


Qave an 


evening gowns. was painted 
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foreground 
read, “Jacques Fath on the roof.” A second 
captioned Fath in the 
depicted a group of man 
deposit vault; in the 
foreground table invitingly 
with bonds, stock certificates and “jewels.” 
The displays 
restaurant 

Olene 
Russek’s, 


a rich red and a streamer in the 


window “Jacques 
Counting House” 
nequins in a_ safe 
Was a strewn 


remaining two interpreted 
settings 
Criste, in charge of display at 


placed 8-foot silhouettes of the 
background of 

free of the 
backed by a 


were 


n@w fall fashions against a 
pale blue 
backwall 
long neon 


painte d black 


These were hung 


each one was 


The 


and 


tube silhouettes 


—Upper left, by Olene Criste, Russek's 

Upper right, by Louis Villela, B. Altman 

Lower left, by Luke Maletich, Gimbels . 

Lower right, by Edward von Castelberg, Bloom- 
ingdale's— 





’ ¥ 
| he of 
} nie= 


4 


ry 


By VIRGINIA ROEHL 
Virginia Roehl Studio 
New York City 


this effective backwal! the manne 
posed on graduated Corinthian 
The floor 


was covered in black chips 


Before 
quins 
capitals, these also painted black 
of the 
\ reproduction of the trade mark 


were 


window 
“Fabiani- 
glass and 
Design 


was placed close to the 
explained by the “Russek’s 
Studio takes great pride in augmenting its 
known with this 
America collection of coats 

Italy's Fabiani 


Roma” 
copy, 
roster of well designers 
First-Created-in 
and 


dresses by famous 


Roma.” 


were installed by Display 
Villela in a collection of 
the card 
‘Little’ 


news 


settings 
Louis 


Regal 
Director 
Altman 
ing, “These are the 


read 
that 
spotted 


windows with copy 
Fashions 
biggest 


youll see our 


are making 
gay new Eliza 
Potpourri 


throughout 
bethan inspired 
Shop and 


accessories 
Aisles.’ 


Accessory 
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Easily Built, 



































_.. For The Small Store 


N our September issue we showed a num 

ber of Christmas display units all specially 

designed so that they could be built locally 
by any store handyman 

Many of the smaller stores do not work 
up actual plans for Christmas displays until 
October or even later and with this in mind 
we show more sketches designed to add to the 
store atmosphere so necessary for a successful 
holiday selling season 

rhe five panel unit is designed to help the 
merchant who must handle his own windows; 
its main feature is the fact that it can be 
re-used long after the Christmas selling 
season is over. 

The five panels should be constructed in 
separate sections so that they can be re- 
This flexible feature 
is a desirable attribute in any display. 


arranged for future use 


(A) Construct these two sections out of 
4-inch or 6-inch wide pine board, complete 
with two shelves as shown 

(B) Two more small box displayers, each 
one complete with a piece of plate glass as 
shown. 


(C) These two panels are of wallboard 
mounted on a pine board frame; by facing 
them with wallboard it is possible to pin or 
staple items of merchandise to them 

(D) This center panel is a 4 by 6-foot (or 
any other suitable size) sheet of perforated 


Many 


different types of Christmas gift merchandise 


hardboard nailed to a wood frame 
can be displayed on the face of this panel by 
means of the varjous hardware pieces availa 
ble especially for this purpose. It will pay 
you to visit your nearest display jobber and 
have him show you such panels set up and 
in use; then you will realize why this per- 
forated hardboard is called one of the most 
useful and flexible display items ever intro 
duced in display. 

(D) These are two box displayers easily 
made out of plywood 

(E) This %-inch plywood slope displayer 
should be covered with white cotton artificial 
snow, or other suitable covering and a varied 
line of gift items effectively displayed on it 

When this entire unit is assembled as a 
background for your Christmas window you 
will find that it makes installing the display 


an easy chore —and remember that the 


panels can be switched around and_ re-used 
in many combinations in the future 

Paint the (C) panels white, with the frame 
in red; the two end panels can be Christmas 
green 

The two box units (B) and the (D) units 
can also be bright red 

The (D) perforated hardboard center panel 
should be white to snap out the bright colors 
of most Christmas gift merchandise 

Note the specially designed sign which cat 
be suspended from the ceiling of the window 
to tell the “Gifts for the Entire Family” story: 
this theme can also be used for local news 
paper advertising. Your local sign man can 
do the art work from this sketch, using bright 
showcard colors, and a showcard can be used 


in the window repeating the theme 
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The initial cost of building this five panel 


mit will be found a worthwhile one for any 
major selling season 
The sketch showing a bank of low tables 


or counters, features the use of plate glass 
risers set on plastic or glass cylinders This 
will enable you to install a build-up display 
of Christmas gift items in your store interior 
Most display jobbers carry these useful props 
in stock 

The squared off drawing of Santa Claus 
shouting his seasonal message will enable your 
local sign man to draw it to any required 
size on a sheet of wallboard or heavy card 
This cutout could be used tacked onto the 
center panel or as desired in any other 
terior spot display 

Ihe drawing of the large Christmas candle 
shows how it can easily be made out of a 
length of card tube or linoleum rug. core 
Drive in a number of ordinary straight pins to 
hold the wet (used to 
simulate melted tallow) in position until dry 
Cut the little angel out of cardboard and tack 


plaster of Paris 


in position as shown Nail round pieces of 
pine board in both ends of the card tube and 
nail on a pine board base to support the 
candle Use a prece of red card cut out to 
ind set in the 


the required shape for the flame 


top 


slot cut in the pine boare 


Garment Display Accessory 
Has Good Reception 


Designed by 


a well known displayman to 
present effectively 
“Flare 


good reception by the field since tts intro 


women's apparel more 


Fashion Form” has been given a 


duction a short time ago. Cone-shaped, the 
device extends from a figure’s hips to just 
below the knees and gives body and contour 
to apparel ranging from cotton dresses to 
pleated skirts. It is adjustable and 

used for 


' 
Wool 
can be various types of forms as 


Flare 


Station 


Fashion Form, 
Brooklyn 10, 


well as mannequins 
Box 66, Vanderveer 
is the manufacturer 


Special Prize Offered 
For "Letter" Display 
\ special 
this vear for the first time in connection 
ith the National Letter Writing Week 


display contest for the most artistic win 


iward of $50 is being offered 


store classification 
addition to the three prizes of 


$100, $50 and $25 offered in the 


dow, irrespective of 
This is in 
following 
station- 


classifications: Department stores, 


ers, variety chain stores, drug stores, and 


gift shops: five honorable mentions will re 
contest lasts from October 12 to 18 


I paper and en- 


Correspondence writing 


velopes, plus one or more of the official 
should be the 


although 


main merchandise 
pens, desk sets and the 
included. Entry 
photograph to be submitted 
November 7 to the sponsor, Paper Station 
ery & Tablet Mfgrs. Association, 527 Fifth 
New York City 17 


posters, 
shown, 
like may be 


is by means 


ot a before 


avenue, 


SALESMAN 
peates 


Customer Sales 


This turntable because of 
its superior qualities has 
found acceptance with 
many national users. 


Standard Model 
with 1112" 
plate, steel con- 
struction, felt 
covered base 
and plate 


LIST PRICE 
$14.95 


Flex gloss 7 


mirror skirt on 
steel frame 


Easily replaces 
plate on stand- 
ard model. 
LIST PRICE 
$7.95 


SPECIAL DISPLAYS 
We will design and create superstructure 
displays suitable for any product. 
A turntable with a reputation for de- 
pendability. It requires no maintenance. 


SPECIFICATIONS 


Standard table top 112 in diameter, 9 
base. Stands 412 high. Operates on A.C. 
current only — 115 volts 60 cycles — turns 
2 revolutions per minute. 

The Motor meets the No. 1 standard of the 
American Institute of Electrical Engineers. 
It will not overheat and is permanently 
lubricated. Noiseless operation. 

Will carry a centre balanced load of 75 
pounds. Current consumed 2 watts. Oper- 
ating costs less than five cents per month. 
Shipping weight, 5 lb. Individually pack- 
aged. Guaranteed for one year against 
faulty material and workmanship. 


ALBERN MFG. CO. 


INCORPORATED 
62 CHESTNUT ST. 
NEW BRITAIN, CONN. 
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Frank 
Morris 


Chrough experience 


to “ 


“Sculpturi 


EW 


which styrofoam can be 


sty 


M 


ot 


others 


picts 
ind 


idea 


displaymen 


lized 


\brams 


interest 


and-four 


holiday 


economical 


f« 


" 


Galvin 


Galvin, 


rez 


figures” is 


displa 
Store 


and 


theme 
spirit 
display 


holiday 


S 


perhaps 


alize the 
the 
y director 


anta Crt 


he has found the 


of 
which 


and was 


display 


ease 


1Z, 


with 


sculptured into 
contention of 
for 


the 
Calit 


method 


usefulness 


itself de 


the 


last 


makes an outstanding 


basic 


year 





ng Styrofoam Is Easy” 


describes the methods used in the follow- 


He 
ing 

‘In producing a quantity of the same figure 
a simple outline sketch first made to de 
termine the proportions and the size wanted 
pattern, cut out tem- 


1s 


Using this sketch as a 
plates of heavy paper or light cardboard of 
each different part of the figure. In the case 
of the horses, illustrated, these consisted 
of legs, body, head and neck. The templates 
then used to scribe the outline of the 
a sheet of styrofoam of the proper 


as 


are 


on 


part 


thickness. For multiple parts stack up several 
sheets, lock them together with pieces of wire 
and cut out on band saw or hot-wire cutt 

“After the parts have been cut out it 
a simple matter to round them out roughly 
smooth with 
were 
front 


is 
coarse wood rasp and 
sandpaper. The bodies of the horses 
outline-cut from 4-inch thickness; the 
l-inch, rear legs 2-inch, neck and head 
Such small appendages as ears, tails, 


with a 


legs 
2-inch 
etc. are cut out separately, sanded to shape 
and cemented on as the last operation. When 
all the parts have been smoothed and finished 
Cascorez, 
The 


large 


are cemented together, using 
cement. 
with 


they 


clear water base 


be pinned 


or any other 


parts should together 
bank pins or wire until the cement has set (12 


hours) and then the pins may be removed 
‘To 


hgure 


of 
mn 


give interest and variation, parts 


the should be cemented together 


different 
positions, 
left, 


in «various 
the 
component 


heated 


legs 
to 


such as 
slightly 
The 


can 


attitudes 


heads turned right, 


or up or down neck 


stylized and 


1 most figures 
given a very natural looking twist to the left 
other details 
small 


other 


and 
out 


eyelashes 
worked 


right. Eye, 
can be 


Christmas tree balls, metallic 


ri 
imaginatively with 
paper or 
such materials on hand 

“Other items, such as the coach in the pic 
type of prop can 
ame treatment if 
Cut out the necessary 


houses or 
with the 


ture, sleighs, any 


be constructed as 
you were using lumber. 
parts, apply cement and pin together until set 
Thin sheets of styrofoam up to 42-inch thick 
ness can be bent enough to conform to gentle 
curves in construction without heating 


Severe bends should be pre-curved with heat.” 
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NOW! CUT COSTS 2 WAYS 
WITH THE NEW IMPROVED 
SAV-A-LITE REFLECTOR 


— 1. costs % less than any reflector 
ng ee on the market. Compare the new Sav-a-lite. Not 


only is it priced far below any other reflector . . . but it 
is engineered with new improved features exclusive with 


increase lamp life. 


Sav-a-lite. 


2: Saves you up to 90% on annual 
maintenance. The Sav-a-lite reflector uses inexpen- 


sive 100 or 150 watt clear or frosted bulbs to replace the 
costly R-40 inside-silvered lamp. It's simple arithmetic. You 
save an average of 95¢ on every replacement. What's more, 
there’s a big saving on electricity usage, too! 


Perfect for every display need! ror spotlighting 


pape use a clear lamp in your Sav-a-lite reflector and you have a 
-a- is : a 

po te te es with sharp detail spotlight reflector. For floodlighting, use a 

Note exclusive new = he hogs 150 frosted lamp in your Sav-a-lite reflector for wide area results 


beaded safety edge. with whiter, brighter light. 


or eploroney: pity ain os. 95 Money Back Guarantee! 





reflector-type display lamps completely. 

Delivers the most powerful lighting punch 

without wasted spill-over. Just slip it on a h 
bulb, fit into receptacle and it’s on the job. eac 
The specially processed reflecting surface is 

self-cleaning. Dirt and grime cannot adhere 

to reduce light output. 


Order Today! 
REFLECTOR RESEARCH CORP., Inc. 


22-09 Bridge Plaza North, Long Island City 1, N. Y. 


Reflector Research Corp., Inc. 
22-09 Bridge Plaza North 
Long Island City 1, New York 
Gentlemen: 
Please rush me Sav-a-lite reflectors at $1.95 each. 


COMPANY. 





ADDRESS___ 





CITY 





ORDERED BY. 





Leeesaseeseeeeeseses 





OCTOBER, 1952 43 











oreign 


T is interesting from time to time to take 
[: look at displays from other countries 

While only one display can not be taken 
as completely representative of the display 
in a given country, a study of the eight win- 
dows pictured here does provide some idea of 
how the displaymen of these countries ap 
proach merchandise presentation in general 
Represented here are Australia, Spain, South 
Africa, Holland, Egypt, Italy, France and 
Germany 

First shown is a display by Gerald Herbst, 
art director of Prestige, Ltd., Victoria, 
Australia, for the company’s fabrics. The 
artistic approach is marked, together with the 
careful combination of three-dimensional and 
painted props 

At the upper right of this page is a display 
by Lucas Carrasco for Sederias Sevillano 
Stores, Zamora, Spain. In the words of the 
translator: “This represents a farmer scene i 
Castile with folklore dresses and farmer ap 
peal.” 

Next is a display designed by H. Edel, 
display rector of The Belfast Warehouse, 
Johannesbu South Africa, and installed by 
kt. Sheriff. This window introduced Ameri 
can “Vanity Fair” nylon lingerie in Johannes- 
burg and took its theme from a tie-up with 
the Walt Disney film “Cinderella.” A fairy 
coach and horses made the principal prop, 
linked up with large drapes in various pastel 
shades, as well as sprays of flowers made of 
feathers 

From Amsterdam, Holland, comes the next 
display and perhaps the fact that this is the 
native country of the well known modern 
painter Piet Mondrian has some bearing on 
the extremely modern treatment given the 
window. As Sven Meyer, managing director 


—Upper left, by Gerald Herbst, Prestige, Ltd., 
Victoria, Australia . . . Upper right, by Lucas 
Carrasco, Sederias Sevillano Stores, Zamora, 
Spain . . . Center, by H. Edel, The Belfast 
Warehouse, Johannesburg, South Africa 

Left. from Hollandia Kattenburg N. V.— 
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Displays 


of Hollandia Kattenburg, says: “Being sub 
scribers on your issue DISPLAY WORLD 
we regularly read with much interest your 
articles concerning display. During the past 
time our publicity department has specialized 
in modern window display for rainwear and 
as we assume that you might be interested in 
displays made in this country we are sending 
you pictures of same. We sincerely hope that 
our pictures may give you an idea of modern 
Dutch display.” 

Cairo, Egypt, is a cosmopolitan city and 
certainly the display from Au Salon Vert 
might have appeared creditably in almost 
country. Note that the store’s advertisen 
in “Le Progres Egyptien” has be 


circled and is indicated by the arrow draw: 


on the newspaper. 
Next is a display from Italy, done 
Studio Benca, of Milan, with travel 
theme Principal figures are cutouts 
a group of gypsies before their caravan. The 


} 


map in the foreground shows the orig 
gypsies in India and the routes tl 
followed in spreading over the world 

Much of the display found in France is 
particularly good; usually it is in the smaller 
specialty shops that one finds the inspiratior 
and deft touches that have come to be accept 
as characteristic of French designers. But tl 
display seen here is from Au Louvre, Par 
and is well handled. It purports to show 
diver descending with an arm load of pac! 
ages into a group of bathers 

Draping figures and skill in handling fabrics 
are requisites of displaymen in many European 
countries where home sewing is widely prac 
ticed. In this window by Heinz Hoffmam 
Alsterhaus, Hamburg, Germany, the two tec! 
niques are combined. 


—Upper left, from Au Salon Vert, Cairo, 

Egypt . . . Upper right, by Studio Benca, 

Milan, Italy . . . Center, from Grands 

Magasins du Louvre, Paris . . . At the right, 

by Heinz Hoffman, Alsterhaus, Hamburg 
Germany— 
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—Pleasantly surrounded is John J. Det- 

wiler, display and advertising manager 

of Brett's, Altoona, Pa. The occasion was 

while on vacation at the Castle Harbour 
hotel, Bermuda— 


—Left to right, Vern Zeller, Midwest 

Display Equipment Corporation; Adrian 

Delsman, display director of Famous- 

Barr Company, and Miss Dorothy 

Blonchard, advertising manager of Kline's 
all of St. Lovis— 
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—Garland W. Cooper, right, owner and 
manager of Smith's Hardware, Terre Haute, 
has a good reason for that smile—the check 
for $1,500 as second prize in the national 
Freedom Fair window display contest con- 
ducted by Westinghouse Electric Appliance 
Division. J. J. O'Brien, left, and Robert 
Stewart, both of Westinghouse, are doing 
the congratulating— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 














—Putting a final touch to a three-dimensional 

snowflake is Frederick W. Shaw, display di- 

rector of Jordan Marsh Company's store in 
Framingham, Mass.— 





—This is Orville Newell, recently named 
display director for the new Fedway store 
at Wichita Falls, Texas— 


—For many years with the Bon Marche, 
Seattle, and author of a number of 
articles on display shop technique for 
DISPLAY WORLD, Ernest Young has 
formed his own firm in that city under 
the name of Visual Selling Service. 
Here he looks over one of his gadgets, 
an expanded metal artificial tree trunk— 
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NOW! THREE-DIMENSIONAL PERFORATED MERCHANDISING DISPLAYS 


* PUISIP BYARD 













COLLOID TREATED FABRIC 


EVERY ONE A WINNER! 


More than just decorative—'Celastic" punchboard is 
perforated (3/16" holes by 1/2" centers) to permit easy 
hanging of merchandise. Dowels or drapery pins 
will do. Wire forms too. 
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WEATHERPROOF TOO! 


You can achieve any shape you wish for any decorative or 


display effect — in a three-dimensional design — with FOR FREE 
"Celastic’ perforated punch-board. Lightweight SAMPLES 
Unbreakable . . . Time-saving . . . Labor-saving. 
* 
National Distributors U.S. A. and Canada Display and Allied Industries 
4 
en alters inc. 156 SEVENTH AVE. NEW YORK 11, N.Y. 
Algonquin 5-2308 *Trade mark of The Celastic Corp 
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Here 
And 
There 


—Top, by Virginio Hopkins, Wamsutta Mills, 
New York City . . . Center, by Robert H. 
Cornall, New York State Electric & Gas Com 
pany, Binghamton . . . Below, by E. Burton 
Scarfe, Ltd., Adelaide, South Australia— 





[ becomes increasingly noticeable that 
tional advertisers are seeking to show their 
wares at trade shows and in their show 
rooms in ways which can be easily adapted | 


the retail displayman for presentation to the 


public. An example is found in the exhibit AN 


booth of Wamsutta Mills, New York City, at 
the Allied Linens pe Dome via Show 1} ‘ AUTOMATIC 


at the Commodore hotel in that city. Vir 
ginia Hopkins, display director of Wamsutta g) nye” 


showed its merchandise in a counter-bar sell 


ing area, in shadow-boxes with a wire scroll BRINGS THE 
motit 


on a circus wagon displayer, and in the 
manner shown in the first illustration. Here SUN INSIDE 
wire outline reindeer were attached to small 
varrel-like bodies mounted on the wall. Towels 


vere draped over the bodies like miniature 
blankets 

lo promote the sale of clothes dryers : pss 14 
Robert H. Cornall, New York State Electric a SG 
& Gas Company, Binghamton, m ted a dry ; 


ss 4 . — 
a Septncine hor ieee aaa a SEE YOUR DEALER TODAY! 


legs and between two muscular arms 


‘ ‘ 


o Cares if the Sun Doesn’t Shine 


slogan, the last half of the 


mhessare 

a cut-out cloud of wallboard at th 
ht From the cloud ran several twisted 
of aluminum foil to symbolize rai: 
at the ends where they met the te 
splashing effect. Sales points wer 
a semi-scroll at the right At tl 
an irregular panel bearing in 
he words: “An Automatic Clothes Dry 

Brings the Sun Inside.” 
What fisherman could see the play 
tackle pictured here without stopping before 
a lengthy inspection? It is by E. Burtor 
or Harris Scarfe, Ltd., Adelaide, Sout! 
Australia The window floor was covere 
vith sand on which were laid shark hooks 
lures, salt water rods and reels, and 
f 


othe: 
shing equipment. Included were the actual 
jaws of a record shark weighing more 


1,700 pounds At the left of the window 


banner listing the trophies to be 
different classifications of a nationa 
game fishing contest As if this were not 


enough, in the background were a three dimet 
sional boat, fisherman, and a sailfish leaping 
from water made of crumpled cellophar 
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SP R | NG || December 14 through 18, 1952 


HOTEL NEW YORKER 
E ASTE NEW! N.Y. C. 


MANNEQUINS + PAPERS + FABRICS + NOVELTIES 
FIXTURES + ACCESSORIES + FLOWERS 


DECORATIVES * SET PIECES + PLASTER + PLASTIC 
POST, LEDGE AND CASE UNITS + PAPIER-MACHE 
WOOD + METAL + FLOORINGS + BACKGROUNDS 


WINDOW + INTERIOR + OUTDOOR! 


These await YOU at the Spring and Easter 
Market Display Week. You're all shooting for a 
gigantic PLUS-profit Spring and Easter season and 


we've got hundreds of new promotion ideas you'll be 
GRESS!Y E interested in seeipg. The finest display manufacturers 
PRO in the country will be there with their designers, 
artists and production men to talk over your problems. 
Plan to be there . . . make a note of it on your calendar now! 


eeeeseee2nec3s8e8seseteestseee#eseneseseeeeeeee2e20280280680C—~UuUmh—UOOCCUOUMOMUCUCOUCUCO 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


203 N.WABASH AVENUE @© CHICAGO, ILLINOES 


ME 
pRE 
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the fashion figure 


of the hour 
See these completely new 
and refreshing figures 
now. Contact us or visit 
our show rooms and see 
these outstanding Junior 
and Misses Manikins on 


display. 


ART R. COHEN CO. 


810 PENN AVENUE 
PITTSBURGH, PA. 


—This type of furnishings window can usually be depended on to have more than average ability 


to stop passersby. 
be topsy-turvy, but we know our price is right!" 


The slanted living room scene tied in with the card copy: 
It is by Jess A. Calogero, Penn Furniture Company, 


“This window may 


Altoona, Pa.— 


Lee Butler Joins 
Oberly & Newell 

Lee M. Butler, display has 
joined Oberly & Newell, display lithograph- 
ers, New York sales-executive. 
Butler was formerly on the executive sales 
staff of Einson-Freeman Company. Pre- 
viously he New York City manager 
for The Display Corporation, of Milwaukee, 
and still earlier was director of merchandis- 


specialist, 


City, as 


was 


ing and sales promotion for Esquire maga- 
zine. 


—Introduced by Maharam Fabric Corporation, New York City, is "Deco-Rope,” 
Imported from Switzerland, it comes in silver and 


members of the firm while traveling in Europe. 
gold and in three diameters: 1%-, 


¥%-, and I-inch. 


Swivelier Postcard 
Ties In With Campaign 

In the continuing effort of trade 
identification conducted by Swivelier Com- 
pany, Inc., New York City, the firm is send- 
ing postcards with a political tie-in to 
electrical wholesalers throughout the coun- 
try. Pictured are the two presidential can- 
didates, each accompanied by a humorous 
couplet, and the firm’s trade mark with this 
stanza: “But the face that always gets a 
cheer belongs to Johnny Swivelier.” 


mark 


discovered by 


"“Deco-Rope” lends itself to a wide diversity 


of display purposes such as Christmas decorations and use with floral pieces— 
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Special oo fo our CC 


For those last minute additional needs for your Christmas trim, we invite you to 
“TELEPHONE US COLLECT’* at MUrray Hill 5-6487. Within a few 
minutes you can find out whether the needed articles are in stock, when they 
can be shipped, or what else is available as a good substitute. 

When calling us, have your order number handy so that we may arrange 
immediate shipment, whenever possible. 

It will be our pleasure to serve you. 


ALLIED DISPLAY MATERIALS, Inc. 


65 MADISON AVENUE e corner 27th st. e NEW YORK 16, N. Y. 
*Limited to U. S. A. and Canada 











yo tot before you 1 buy... COMPARE — 


Ayn” Bullston SEAMLESS 
1S WORTH THE DIFFERENCE 


INSPECT BULKLEY DUNTON & CO., Inc. 


Deliveries 
he ; FOR YOUR 


Bulkton DISPLAY DIVISION PROTECTION 


each carton of 
OFFICE AND CONVERTING PLANT Bulkton Seamless 
is sealed with 


9 Pennsylvania Ave., C 0 " R Y t Pp E N | A. CULETON TAPS 


TELEPHONE CORRY 2-5201 
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New "Collection Chests" 

Display Silver Effectively 

“Collection Chest’ a 

different 

complete 52-piece 

xduced by 

Phe 

Company Designed as an 
aid 


alers, this five-in-one 


An exclusive new 


single unit showing five flatware 


service 
the 
Inter 


patterns and a 
for eight 
Holmes & 


national Silver 


has been intre 


Edwards Division of 


effective selling for department and 


jewelry store de case 


eliminates the cluttering of counters and 


general confusiot! howing 
different chests 


customer 


many the 


Individual patterns are displayed in the 


top halt 


knife 


in regular and viande 
sets \bove set 
pattern name The standard 
the 
at the custome! 


of the chest, 
and fork 


is printed the 


each 


eight placed In 


half of the chest, so tl 


service tor persons 1s 


} 1 
Can see that make 


individual flatware pieces 
s service 
and tree 


ep the merchandise clean 


the chests are equipped with 


yweight display panes which 


inside sections and are easily 
The story of the 

s is prominently displayed on the top 

while listing of the con 

the for eight 

printed on the I 

available to de 


wood finish 


sterling inlaid 


pane omplete 
tents in 


a ( 
and its retail 
The 
alers in either ma- 
Each chest 
and lin- 
the 


service 


price are ywer pane 
chests are 
hogany or blonde 
extra hinges 


felt 


equipped with 
the 


bottom for showcase us¢ 


comes 


ing in hinges, and strips on 


"Windows That Sell" 
ls Theme Of Booklet 

Just off the and now 
tributed to dealers by Kentile, Inc 
ond Brooklyn, is a 16-page dealer 
booklet entitled “How to Windows 
More Sales.’ It contains de- 
tailed and practical hints to help build store 
tratt« 
with 


being dts 
58 Sec- 


press 


avenue, 
Create 
that Bring 
and increase sales and is illustrated 
22 detailed illustrations of 


window displays 


attractive 
accompanied by 
How 


win- 


Each is 


i list of materials used in the display 
of display in the 
is Clearly 


h 


to arrange each unit 


dow to best advantage and simply 


set forth. Instructions on each window dis 


play suggested are simple and easy to fol 
Ow 

“Windows are important builders of traf 
fic,” said Charles A 


dent 


Neumann, vice-presi- 
of Kentile, 
into the and 
floor sales 

1 


—— is de- 


and general sales manager 
store 
tile 


“They bring traf 
trafic 
booklet on 


Ine 
more 
This 
signed to help every floor « 
the 


means more 
window 
vering dealer 


make most of his windows 


Bob Clarke Returns 
To Former Position 
Robert H 


former 


Clarke returned to his 
director of I 


a post he 


position as display 
Danville, Va 
until his 


Herman, Inc., had 
held for 17 
short time ago to become pt 


ager for WDVA of the 
R. Humphries, who 


years resignation a 
omotion man 
city 


Same Beverly 


served as Herman’s 
June 1, is joining 


Burlington, N. ¢ 


display since 


Seller's Department Store 


on October 22 


manage! 
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Your New York 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


BUYING GUIDE 


A. Lutz 
3 West 18th St. CH 2.6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 
MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 


50 West 22nd St., New York Or-5-1280 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





L. J. Charrot Co. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Result Displays, Inc. 
350 West 3ist St. LO 4-8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Plant Corp. 

136 West 24th Si. WA 4-4405 
ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


39 West 37th St. 


Nat Siegel, Inc. 

WI 7-8485 

MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment om 
147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


57 West 30th St. 


Walter E. Spaeth Displays 
MU 3-2749 


NATURAL FOLIAGE DISPLAYS 
Factory — Corona, N. Y. 





Frankel Associates, Inc. 

218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 
127 N. Dearborn St., Chicago; 

424 Book Blidg., Detroit; 819 Santee St., Los Angeles 


498 Seventh Ave. 
MANNEQUINS & DISPLAY FIXTURES 


D. G. Williams, Inc. 
LA 4-4069 


Display Novelties and Equipment 





Victor Haida Displays, = 
149 West 24th St. H 3-3540 
DESIGNERS & MANUPACTURERS 
OF CREATIVE DISPLAYS 


Lorgest Showroom in the Country 


4 Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 
DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


o f 
ewes © See it demonstrated 


Celastic Corp 





David Hamberger, Inc. 

115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





It’s Alwave MARKFT WEFFK 





SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


Vael 


«nm Now 








Tinsel and glitter, stars and bells — they all 

add up to Christmas, the busiest and most 
important season of the year. In New York you 
will find everything you need to have your store 
"shimmer" with Season's Greetings to make 
passers-by come in and buy. Remember, 


for a scintillating Christmas in your store, you 
will do better in New York. 
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No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 3" x 6 26.13 


4 x 8...... 41.80 


| + 
+ 


BLISS Hee 


(6 required for 3' x 6) 
(9 required for 4 x 8) 


ORDER TODAY 


+ 

++ 

+ i Ceiling Toggles — .50 each 
+ 





Division of Visual Merchandising, 


‘corporation - 


460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 


| Material Models Like Clay, 
Hardens Into Metal 
The Sculp-Metal Company, Pittsburgh, 
| has developed a new medium called “Sculp- 

Metal” which models like clay and hardens 

into a “true” metal without the use of 

heat, chemicals, or other processing. It is 

like a clay as it comes from the can and 
| is applied with a palette knife or the fingers 
and is easily shaped into any desired form. 
After air-hardening “Sculp-Metal” becomes 
a durable metal which can be carved, in- 
cised and filed and then buffed and burn- 
ished to a rich patina. 

When thinned to a cream-like consistency 
with a special solvent the material can be 
painted or sprayed over objects of all 
kinds. 

For complete details on the new medium 
| and a brochure which tells how to work 
| with it, write The Sculp-Metal Company, 
| 701 Investment building, Pittsburgh 22. 


Goodyear Adds 

| Point-Of-Sale Unit 

| Colorful eye-appeal has been combined 
| with durability in a new permanent point- 
| of-sale floor display prepared by Goodyear 
| Tire & Rubber Company, Akron, as a mer- 
| chandising aid for dealers in the company’s 
| pre-polished “Vinyl-Tile” flooring. 

The central part of the display is com- 
| posed of four 18 by 18-inch panels encom- 
| passing the entire “Vinyl-Tile” color range 
| Each of the panels, which are mounted on 
| %-inch plywood and framed in_ polished 

aluminum, may be removed to facilitate 
matching any color with those in other 
panels. 

The brief advertising message stands out 
on enameled Bakelite panels, and the com- 
plete display —5% feet in height—is sup 
ported on an attractive, natural-finish hard- 
wood easel. 

Goodyear is offering the displays to its 
flooring dealers through distributors, who 

|} may obtain them from the company at a 





fraction of the actual cost. 


Dwiggins Guest Speaker 
| Before Liquor Group 

\ sales and advertising conference for 
180 representatives of James Barclay & Co. 

| was held recently at Saranac Lake, N. Y., 
at which L. J. Dwiggins, of the Chicago 
office of The Reyburn Mfg. Company, ad- 
dressed the group on the subject of display 
The following is his talk in abridged form: 

Advertising and display are the two great 
elements of publicity which together prepare 
the way for the ultimate goal of modern 
marketing — getting goods in the hands of 

| the consumer. 

They aid and abet the salesman, smooth- 
ing the path which he must travel, clearing 
away the weeds and rocks of sales re- 
sistance. 

They introduce, inform and familiarize 
the public with the product. Their func- 
tions are the same but they differ in their 
scope and type of action. 

Advertising is a broadside affecting a 
great many. It flushes out the prospects. 

| Display is the sharp-shooter who picks them 
| off. 


DISPLAY WORLD 








Display takes over where advertising 
leaves off. It is the connecting link between 
general publicity and the consumer, at the 
point of purchase where the sale is closed. 

Display is the economical and _ effective 
means of sales promotion for the retailer. 
For the manufacturer it is a lush field of 
waiting sales. 

Opportunities in the field of display are 
many. Much of it remains to be developed 
Budgets do not limit its selling power. A 
low cost, smart idea does more than the 
mere use of costlier materials. 

In most forms of publicity space, time 
and circulation are the major factors 
expense. In display these elements are 


practically free to live-wire manufacturers. 


Your sales promotion department has 
made available for your customers a num- 
ber of beautiful and effective displays 
Make use of them. Have them installed in 
windows with good circulation and with 
dealers who are aggressive. They are the 
ones who will appreciate your efforts and 
give you the best results. 

So that you may assure maximum effec 
tiveness in the displays installed for your 
retailers, we have prepared a check list of 
things to look for in a display installation 
—the ABC's of a good job: 

1. General appearance 

A. Is it clean? 
B. Is it neat? 
C. Is the work well done? 
Jackground colors 
A. Do they attract or distract: 
B. Do they focus attention on the 
principal idea? 
C. Is the impression favorable? 
Background design 
A. Does it help the sales story? 
B. Was advantage taken of poten- 
tials in dramatizing main theme? 
C. Is it timely —does it fit in with 
seasonal or special occasions ? 
Material 
\. Were materials used that might 
help emphasize the selling points ? 
B. Was imagination used in budget 
installation to distinguish it from 
other budget displays ? 
C. In deluxe locations did they use 
deluxe appearing materials? 
Location 
A. Does the window face a_ busy 
street? 
B. Is enough stock carried to handle 
any increased sales? 
C. Does the place have a good repu 
tation ? 


Capella Heads Display 
For Cleveland Store 

Formerly with Bonwit Teller & Co., New 
York City, where he had charge of window 
display for the White Plains branch and 
was on the interior display staff of the 
main store, Ralph Capella is now in charge 
of display for Bonwit’s in Cleveland. Roy 
Strickland, who had been with the Cleve- 
land store, is now with the display depart- 
ment of James McCreery & Co., New York 
City. 
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Our store lighting is perfec 


thanks to the LUSTRA MAN F 


says Markson’s (Men’s and Boys’ Wear), 
Elmira, N. Y. 





Here is the exact statement of Mr. Leon Markson, President, 
The Markson Stores: 


“Completely equipped with Lustra Incandescent Lamps and 
Fluorescent Tubes, our modern store in Elmira is widely recog- 
nized as the best-lighted store in western New York. Experience 
shows that effective lighting such as this is an important aid 
to better sales. We can report, too, that Lustra Lamps and 
Tubes burn longer and save replacements.” 


It will pay you to talk with your local Lustra Man. He's 
thoroughly qualified to solve practically any lighting problem 
with the complete quality line of Lustra Double Duty Lamps, 
Fluorescent Tubes and allied electrical products. Write us and 
we'll have him arrange for an oppointment. Lustra Corpora- 
tion, Dept. N-10, 36 Washington St., Brooklyn 1, N. Y. 


DOUBLE DUTY REFLECTOR LAMPS. INCANDESCENT LAMPS. FLUORESCENT TUBES. SPOTLITES AND FLOODLITES 
RUGGED DUTY LAMPS. FLUORESCENT FIXTURES AND STARTERS 
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‘merchandise and in almost all store departments. 


‘their sign and display work. 
‘where outstanding displays are commonplace, you'll find Mitten’s Letters playing a featured 


trole. 


hes erica } 
Bitten” Teves 
Ube 


1 Whitten s 


ellers 


The big names in retailing. stores with nation-wide reputations such as Wallach’s in the 
Empire State Building, New York City, employ Mitten’s Letters to earry store character into 
At stores such as Bullock’s, Robinson’s, Gump’s, Macy’s 


B. Altman, Franklin Simon, Russek’s, Peck & Peck constantly 
They use them with all kinds of displays, with every type of 
And it's with good reason that America’s 


Along Fifth Avenue 
use Mitten’s Display Letters. 


thetter stores choose Mitten’s Letters. 


through their modern yet classic beauty of line and form. 


Gllumination. dramatic effects are easily obtainable. 


are designed to 
First, to decorate 
sales 


Mitten’s Letters are designed for flexibility. The fourteen letter styles 
work together in countless combinations, serving two purposes at all times: 
Second, to emphasize a 
message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect you wish to achieve. Their depth of 
relief gives beauty and readability to the message, and by using side, direct or background 
Mitten’s Display Letters are less expensive 
than wood or plastic cut-outs, are much more attractive and are ready for instant use. 

For complete information and prices, write for Broadside No. 27D 
Manufactured by 


Mitten Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER 
2018 WASHINGTON AVE. 


COMPANY 
ST. LOUIS 3, MO. 














USE THE 


OPPORTUNITY 
EXCHANGE 


AMERICA’S BEST “ONE STOP’ SOURCE’ 
FOR DISPLAY MATERIALS & EQUIPMENT 
FOR DISPLAY JOBBERS, CHAIN STORES, 
EXPORTERS AND MANUFACTURERS. 

100 PAGE CATALOG ON REQUEST 


J.P. DENTON, inc 








For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


TUFTS & LINCOLN STS 
BOSTON 11, MASS 
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Gleason Joins Stensgaard 
As Account Executive 

Announcement has been made of the ap- 
pointment of Richard D. Gleason as an 
account executive for W. L 
Associates, Inc., 346 North 
Chicago 7. He will assist 
service to certain of the 


associate and 
Stensgaard & 
Justine street, 
in supervision of 
firm’s clients 
Gleason recently resigned as assistant gen 
eral sales manager in charge of marketing for 
the Toledo Scale Company. Previously 
was employee relations manager for General 
Electric Company for five years, assistant to 
the president of Robert Reis & Co., men’s 
wear manufacturer, for the length of 
time, and in the sales division of Bissel Car- 
Three 


he 


same 


pet Sweeper Company for seven years. 
of these firms have been Stensgaard clients 
and in two the Stensgaard organization had 
many contacts with Gleason; therefore he al 
ready is well acquainted with the company’s 
methods, policies and services. 

Gleason was graduated by the University 
of Michigan in 1933; he specialized in busi- 
ness administration, marketing and advertis- 
ing. His headquarters will be in Chicago 
Victorson Joins 
Crown Displays 

C. Spieezny, president of Crown 
R. I., announces 
has joined the 
England repre- 
Gilchrist Com- 


Dis- 
Inc., Providence, 
Henry A. Victorson 
staff New 
Formerly of the 
experienced 
salesman the past few years, Victorson 
will Harold J. Halzel; the latter 
assumes his new position as sales manager 


plays, 
that 

firm’s 
sentative 
Boston, 


for 


as 


sales 


pany, and an display 


replace 
and local representative of the company 


Gordan Elected 
By Tulsa Club 

Paul Roebuck & Co., 
been elected president of the Tulsa Display 
Club, which holds a meeting on 
the first Tuesday of each month. The duties 


Gordan, Sears, has 


luncheon 


of vice-president, treasurer and _ secretary 
will be handled by Brad Place, of 


university’s art department. 


Tulsa 


Lemuel Queer? Duties 
Are Extended 


Spainhour Department 
Lemuel Owens in charge of the window and 
interior display divisions of the company’s 
units in Elkins, North Wilkesboro, Lenoir, 
Statesville, and Hickory, N. C 


Stores has placed 


Purcell Well Again; 
Rejoins Store 

James M. Purcell, whose address for some 
time has been the Veteran’s Administration 
hospital at Fort Lyon, Colo., has regained his 
health and is again with Ben Warrens Cloth- 
ing Company, Vicksburg, Miss. 
Harry Towers Retires, 
Moves To Florida 

\fter than years with the 
department of Shillito’s, Cincinnati, 

Towers has retired; he will make his 


more 23 dis- 
play 

Harry 
home in Miami 


OS? LAY “WOR te 





Art Gray Wins 
Display Contest 

First prize in a nation-wide Father's Day 
window display contest featuring “Fruit of 
the Loom” men’s underwear, sponsored by 
Union Underwear Company, has _ been 
awarded to W. Arthur Gray, Lansburgh & 
3rother, Washington The announcement 
was made by Harvey Goldreyer, Union's 
advertising manager 

The contest judges who screened hundreds 
of entries were Harry Reimer, editor of 
Daily News Record; Bert Bachrach, men’s 
fashion editor for Collier's magazine, and 
R. C. Kash, editor, DISPLAY WORLD. 

\ total of $1,500 in Savings Bonds was 
awarded to 22 stores, seven in each of three 
classifications based on store dollar volume 
Two stores were tied for seventh place and 
duplicate prizes were awarded. Gray’s prize 
was a $250 Bond 

Other prize winning entries were Lowen 
stein’s, Memphis, second; Famous Depart 
ment Store, Los Angeles, third; Woodward 
& Lothrop, Washington, fourth; Leopold 
Adler, Savannah, Ga., fifth; Goldsmith's, 
Memphis, sixth, and Levy Brothers, Louis 
ville, and The May Company, Los Angeles, 
seventh 


Display Uses Seen 

r “Plexolite” 

Corrugated and flat “Fiberglas” reinforced 
translucent sheets in decorator colors, manu 
factured under the name of “Plexolite,” are 
seen as having many applications in display 
Produced by the Plexolite Corporation, 4223 
West Jefferson boulevard, Los Angeles, the 
sheets are available up to 12 feet in length 
and 40 inches wide. Possessing great flexural 
strength, the material is shatter-proof, weather 
proof, and economical. It has the advantage 
of admitting light freely, while screening 
vision. Twelve colors are obtainable, includ- 
ing coral, yellow, green, blue and others 
It is made in four thicknesses ranging from 
‘1/32-inch to %-inch. Literature giving tech- 
nical data and standard types and stock sizes 
will be sent on request 

t 


Chicago Club Elects 
New Officers 

At a recent meeting of the Chicago Dis- 
play Club the following officers were 
elected: President, Dick Frizzel, design 
consultant; first vice-president, Robert Val- 
entine, Crawford Department Stores; sec- 
ond vice-president, Ted Lees, William Y 
Gilmore & Sons, Oak Park; secretary, 
Rodger Hutchinson, Kremers Palmer House 
Shop; treasurer, Karl Schlecht, Lord’s, 
Evanston. Lou Volz, Walgreen's, is retir- 
ing president. 

Membership dues for the club will be 
doubled as of January 1, and members will 
be required to attend at least two meetings 
a year in order to remain in good standing. 


St. Louis Guild 
Has Square Dance 

\ barbecue and square dance was held by 
the St. Louis Display Guild at the Union 
Electric Country Club the evening of October 
11 
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Finest Hi-Hats on the market... 
yet competitively priced! 


RECESSED 
LIGHTING 
FIXTURES 





WHEN YOU'RE PLANNING new recessed lighting, be 
sure to see Amplex Hi-Hats. Just put one of these lighting 
units alongside any other and you'll insist on Amplex. It’s 
the best looking fixture on the market...looks best because 
it is best, in design, construction and finish. 


Amplex Hi-Hat has a permanent deluxe satin aluminum 
finish, inside and out...a rolled flanged edge for extra 
strength and better ceiling fit. The can is deep-drawn to 
provide uniform thickness and a smooth surface... plaster 
ring is keyed for perfect aligning... improved louver is 
more efficient; won't drop out. And on top of all this, 
Amplex Hi-Hats are today’s best dollar value. 


Amplex Hi-Hats, Swivelites and Focalites give you an 
accent lighting line that meets every display requirement 
and saves real money. Write for the full story about to- 
day’s fastest-growing line. Amplex Corporation, Dept. B-10, 
111 Water St., Brooklyn 1, N. Y. 


MPLE 


Sealed-Beam R Ps, rb Lamps, Spotlites and Floodlites, Radeentat 
Infra-Red Heat on Waneiios aa Rough Service Lamps, Street Lighting Lamps, 
Traffic Signal Lamps, Incandescent Lamps, Fivorescent — betas Accessories. 
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SNOW 


MALROS COMPANY 
"The House of Colors” 


Box 289 Dover, N. J. Contact your Jobber or order direct. 








PURE WHITE and in 15—Beautiful Colors 


SNOW 
BALLS 


























Display Projects Sales Message 
With Light, Color and Motion 


A new point-of-sale display called “Sales- 





caster” presents a moving message via per- 
forated tape, illuminated by a 20-watt fluor- 
escent lamp of any standard color. It is 
housed in a glossy steel cabinet, 30 inches 
long, 5 inches high and 6% inches wide 
The hammered glass panel through which 
| the message is legible at distances up to 
100 feet and readable within a sweeping arc 
of 165 degrees gives a sparkling, eye-catch- 
ing quality to the moving words, with a 
news bulletin effect that holds the reader's 
attention until the message is completed. 
“Salescaster” repeats the sales message 


, 7 every 23 seconds, without interruption, for 
as long a period as desired Frequent 

NEW MAGIC BOX FLASHER 
Yours for FREE 10-DAY Trial 


1.001 Flashers in One 


Instantly Variable Speed — 

Instantly Variable Sequence 

@ Up to ? Lights as a Chaser (I light at a time) 

@ Up to 8 Lights as a Speller (built-up action) 

@ Simply dia! number you wish to control 

@ Simply plug in and get flasher action you want 
@ Famous Gale Dorothea precision construction 


Fully guaranteed—$150 F.O.B. N.Y.C. 
With Harness, $170 


Sent without obligation for FREE TRIAL if 
request is on your company /efferhead. 


GALE DOROTHEA MECHANISMS 


Modern Mechanisms for Displays 
81-01 Broadway Elmhurst, L. |., N. Y. 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 








WHEN WRITING ADVERTISERS e 


changing of message and color is feasible 
Details may be had from James F. Herrick, 
Salescaster, Inc., 71-09 Austin street, Forest 


Hills, N. Y. 


Contest Prizes 
To Total $2,000 


\ window display contest will be held in 
conjunction with the annual Sew and Save 
Week promotion to be held February 21-28, 
1953, it is announced by the National Needle- 
craft Bureau, Inc., 385 Fifth avenue, New 
York City 16. A total of $2,000 will be 
awarded winners in four classifications — 
large department stores, small department 
stores, independent variety, and chain stores 
Complete details will be announced later 


PLEASE MENTION DISPLAY WORLD e —Full-round Nativity figures or complete Nativity scenes are being made available this year by 





Bishop Publishing Company, 168 North Clinton street, Chicago, as pictured here— 


DISPLAY WORLD 





FEATURE DISPLAYER 
FOR MEN’S WEAR 


MAKES MORE SALES BY DISPLAYING 
RELATED MERCHANDISE 


A versatile display unit that can be used in dozens of 
different ways to create coordinated men’s wear displays 
for your windows or interior in a matter of minutes. 
Beautifully made and finished in modern limed oak. 


No. WS$229 — Unit is 70” high and 50” wide. Comes 
with two 23”x11'" wood shelves that are removable. Has 
ten cross bars for displaying merchandise. Open Shadow 
Boxes are designed to take a coat or shirt form display. 


$5 gso Less Tops 


Special wood tops with wood brackets on back have 
been designed to fit cross bars as illustrated. 

No. T52 Shirt Top. .*2.50 No. 154 Flat Top... .*4.75 
No. T53 Shoe Top. .*1.95 No. T55 Hanger Top .*14.75 


Call or write for your copy of the new Korrect-Way 
Men's Manikins and Men’‘s Wear Fixture Book 


HECHT FIXTURE CO. 


211 SOUTH MARKET STREET + CHICAGO, ILLINOIS 


Everybody Loves a 
ernoue/ 


Kiddies and oldsters alike never cease to thrill 
to the excitement and decor of the Circus. It’s 


magnificent “Big Top” atmosphere in your 
windows and interiors with bee cleverly 
designed and decorated 
others to choose from in 








Seiten Te ee 


Size: 20 in. sq., 10 in 

deep. Each . - $15.75, 

Set ol 4 (4 designs) 
. $59.50 per set 


X-831 (Set of 4) ANIMATED CRYSTAFOAM CLOWNS. These humorous, animated figures are 
made of full round lightweight WLS Crystafoam, with torsos of satin-like Facil Fab. Sculptured 3% round of spar- 
Detailed with touches of —_ foil, At plastic. Animated by small AC motor. Each kling Crystafoam, mounted 
approx. 45 in. high. Set of 4 (X-831)...$192.50 per set, 3 or more sets. ..$186.50 per set, on sturdy plaque. Facial 
Individual Units. . .$49.50 each. features are appliqued. De- 
} = gy with fabric, ribbon, 
oil, ete 


W. L. STENSGAARD AND ASSOCIATES, INC. FREE! Sead fon own 
YEAR : oo 
CG &) 346 NORTH JUSTINE ST. CHCASO 7, —— Christmas catalog today! 


Specialists in Merchandise Presentat 
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FOR 
Effective 
SPOTLIGHTING 
INTERIOR DISPLAYS 





Fine 41/2“ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. Only 
$9.45. 400 watt model 
with bulb, $11.55. 1000 
watt model, $13.50. 
Automatic color chang- 
ing wheels also avail- 
able. 


Smali enough for cases. 
Big enough for windows, 
Ideal for short range 
white or color lighting 
from 12’ spot to 36’ 
spread at 3 feet. Hood 
measures only 41‘’y 
5x24". Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 





er. Beautifully finished, 


Only $8.45. With 100 
watt bulb, $9.55, 


BEST AUTOMATIC C 
No. 155 


for G.E. R-40 Spot Lamps. 


Motor driven color wheel 


and universal mounting 


bracket. Complete with 
G.E. R-40 spot lamp, only 


$20.91. 


= Weite tor tree Weratwre 
HE BEST DEVICES CO.,1 
nt CLEVELAND, 


. | 
OHIO 








COMPLETE, PROFESSIONAL 


17 Weeks Course 


WINDOW DISPLAY 


AT THE 


WHITMAN SCHOOL 


of INTERIOR DECORATION 


Leads to interesting positions with good salary 
FREE Placement Bureau. 


ranges 


Request Catalog 7 
CLASSES NOW FORMING 


State Licensed 


| Screen Process Printers 

| To Hear Fred Nicholson 

Fred B. Nicholson, head of America’s larg- 
est screen process printing company, has been 
named feature speaker for the International 
Screen Process Printing convention opening 
October 25th in Chicago. 

Highlighting the main convention luncheon 
on October 27, Nicholson's topic will be “Let's 
Sell More Screen Process.” A_ nationally 
recognized club and convention — speaker, 
Nicholson is well known for his balance of 
| wit and wisdom in hitting home with inspira- 





tional sales messages 


Full Color Yule Catalogue 
Offered By "'Display-Tex"’ 
Publication of a Christmas catalogue 
showing in full natural color a host of new 
“Display-Tex” corrugated display paper de- 
signs has just been announced by Bemiss- 
ration, of and 
Calif. Each of the modern de 


created by 


Jason Corpi Chicago, Red 


wood City, 


shown, such nationally- 


signs 


recognized artists as Francis Mair, was 
tested for “workability” in actual display 
tasks before acceptance, according to W. E. 
Jason, company vice-president. Included are 
new year-round backgrounds and 
well as bright holiday de- 
signs, borders, valances and accessories in 
both corrugated paper and foil. All are 
reproduced in multi-color lithography, which 


many 
panoramas, as 


also has been used for color comparison 
panels of the actual 21 different 


which regular solid color “Display-Tex” is 


hues in 


available. 

Firms previously hampered in display 
efforts by fire laws will greet with interest 
another feature in the catalogue, Jason be- 

This with “Flame- 
Display-Tex,” the 
flame-retardant 


lieves. deals colored 
Prut 
ically-treated, 
display paper 


company’s chem- 


corrugated 


Copies of the catalogue may be obtained 
without charge from distributors or from 
Bemiss-Jason at Box 392, Redwood City, or 
2500 West 23rd street, Chicago 8. 


by Cipper— 








TRADE PERSONALITIES No.|'4 


PLANTED A JET 
408 THIS TIME! 


PRETTY 
DRY READING / 


"Beam" Leer caw scnoon in 
1936 TO GO ON THE ROAD 
AS A SALESMAN. FOUR YEARS 
LATER, HE BOUGHT A 

PARTNERSHIP IN HIS PRESENT 
FIAM AND HE AND GEORGE 
GILVESTRI HAVE BEEN 
PARTNERS EVER SINCE. 
DURING THAT TIME THE 
COMPANY'S VOLUME HAS IN- 
CREASED 15 TIMES THE 
FORMER AMOUNT. 


Gonman Has Two sons, 
HOBBIES: SPORTS, GARDENING 
AND LITERATURE. 


WHAT AN IDEA 
FOR A DISPLAY / 


SILVESTRI ART MFG.CO., CHICAGO, 


New York City TRafalgar 3-1200 











? 170 RIVERSIDE DRIVE, at 89th St. 
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Former Display Factor 
Receives Write-Up 

Displaymen reading The American Weekly 
for September 28 came across a familiar figure 
in a short article entitled “Pioneers in Para- 
dise.” Pictured in full color was Ira Smith, 
formerly one of the principals of Staples- 
Smith, Inc., as he sketched the harbor of St 
Thomas in the Virgin Islands. Smith left 
the display field some years ago and with his 
wife, Stevie, moved to St. Thomas where he 
now operates a guest house called “Smith's 
Fancy.” 


Al Hudson Extends 
Sales Territory 

Al Hudson, sales representative and designer 
for Silvestri Art Mfg. Company, 1147 West 
Ohio street, Chicago 22, in future will call on 
customers from Atlanta to Miami, in addition 
to the territory he is presently covering. Hud 
son, who has been with Silvestri for many 
years, at one time was advertising director 
of General Shoe Corporation’s retail division, 
and prior to that was in the display adver 
tising business. 


Grover And Kehrt 
Win Local Contest 

\ local display contest sponsored by the 
Women's Committee for the Cincinnati Sym- 
phony orchestra has been won by William 
Grover, H. & S. Pogue Company, and Russell 
C. Kehrt, Jenny’s, in the department store and 
specialty shop divisions respectively. Second 
in the former category was Norman Feldhaus, 
J. C. Penney Company, with honorable men- 
tions going to Del Heizer, Mabley & Carew; 
Andrew Matzer, Rollman’s, and Ralph Golla- 
han, Shillito’s. James Behan, Henry Harris, 
placed second in the smaller stores division, 
and honorable mention went to Barney 
Myers, Kline’s, and to Lady Fair Hats 


Baltimore Group Holds 
Annual Crab Feast 

On September 13 the Display Guild of 
faltimore held its second crab feast at 
Gunther’s Tap Room, following the group's 
annual golf tournament. One of the high 
lights of the evening was the presentation of 
the golf trophies by their donor, Lee Knable, 
of Baltimore Display Industries 

Trophy winners were Lee Miller, first; 
Johnny Schneider, second; James Campbell, 
3ecker’s, third; Dane Watkins, fourth; and 
Joe Czajkowski, of Epstein’s, Dave Shannon, 
and Randolph Irvin, Sears, Roebuck & Co 
in that order 


Catalogue Released 
By Midwest 

A new catalogue which illustrates a wide 
variety of set pieces, many illuminated, has 
been released by Midwest Manniquin Dis 
plays, 532 North Water street, Milwaukee 2, 
and will be sent free on request. Included are 
such items as a jaunty displayer sled of ply 
wood, finished in white or pink flock, harnessed 
to two full-round white flocked moulded 
rubber reindeer 18 by 18 inches in size. Another 
item is a white reindeer, also 18 by 18 inches, 
full round and of moulded rubber, flocked in 
white; it is self-standing 
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Follow the Parade! Start with 
the window and carry the 
theme inside. It’s all done with 
paint and smooth 


Masonite Presdwood. 


"White Goods”’ fill this display 
closet made of strong, workable, 





low-cost Masonite Presdwood. 











Write for free scaled 
drawings and 
instructions for the 


sr faster, easier displays with 
MASONITE PRESDWOOD 


Drum up business with a lively Carnival display. Acrobats, clowns, elephants ... bring 
them all to life with Masonite Presdwood®. This grainless, all-wood hardboard is easy 
to work with hand or power tools. It fastens with nails, screws or adhesives. Takes all 
kinds of finishes and you can bend it—permanently’or temporarily. Won’t split, splinter 
or crack. And here’s a hint—for economy, reuse the Presdwood from old displays... 
it’s so durable and it handles just like new. 

23 types and thicknesses to choose from. See your building materials dealer, today. 


BETTER HARDBOARDS FOR BETTER DISPLAYS 


MASONITE’ 


CORPORATION 
DEPT. DW10, BOX 777, CHICAGO 90, ILL. 


“Masonite” signifies thot Masonite Corporation is the source of the product 
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OO years 


IN THE DISPLAY BUSINESS 


| can display hundreds of dollars worth of high 


The Hecht Fixture Company is celebrating 


its 60th year in the Display Business ...Three 


score years of servicing the stores of the 


midwest for all of their Display requirements. 


The Hecht Fixture Company thanks its many 


friends, Display men, store owners, and other 


customers for making these 60 years success- 


ful ones. The Hecht Fixture Company 


pledges to continue to “serve you best.” 


Our New Showrooms at 211 South Market 


Street are now open...come visit us and 


see the most complete line of Manikins and 


Fixtures in the country. 


HECHT FIXTURE CO. 


211 S. MARKET ST. e 


CHICAGO 6, ILLINOIS 











EXTRA HIGH GLOSS FLAMEPROOFED 
MANKOBRAND 
PUFFING FOIL 


quality in 50 ft. x 2 rolls, 
wrapped Available in sparkling colors 
Xmas Red, Royal Blue, Cerise, Gold, 
Copper Sky Chartreuse, Orchid and 
l $1.25 per 


WON cellophane 

Creen 
Blue, 

Silver Price: $1.45 per roll in color, 

roll in silver 


Special prices to jobbers. 


MANKO FABRICS CO., INC. 


114 E. 27th Street New York City 16 














XMAS DISPLAY ACCESSORIES 


Send for catalog showing our assortment of FOIL 
BOWS, STARS, CHAIN LINKS, SPRAYS, GEMS, 
CANDLES and FANS. Also have XMAS CANDLE 
PLAQUES & PIPE ORGAN PLAQUES. Full line 
of Plain and Embossed Foils, Papers and Borders 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, N. Y. 
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AUTOMATIC WOOD TURNINGS | 
All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 








GLASS GEMS 


Glass Gems and chunks of many colors. They sparkle. 
Can be used over and over again. Has numerous uses 
for display work. They give a rich colorful effect 
Also good in Fish Tanks. Write for prices 


NATIONAL SAWDUST CO., INC. 
(Display Division) 
BRO 


65 N. 6th ST OKLYN Ii, N. Y. 








PLEASE MENTION DISPLAY WORLD e@ 
WHEN WRITING ADVERTISERS e@ 


FLEXIBLE FIXTURING 
(Continued from page 35) 


whether their contents are predominately im- 
pulse items, “pick-up” items, or staple items. 
\ store designer will work to get every benefit 
for you by capitalizing on arrangements to get 
the additional sales of near-by related items. 

Floor materials can be used to depart- 
mentalize a store. By colors and designs they 
can neatly divide an establishment into several 
sections or emphasize particular displays. They 
can even be designed in such a way as to direct 
customer traffic. A straight or curved strip 
in a color that contrasts with the field of the 
floor can lead customers into the store or into 
an area desired, for people unconsciously tend 
to follow such “traffic lanes.” 

One department that gives you a good profit 
is that for cameras. In a very small area you 


profit items, and can get additional profits by 
displaying accessories, supplies and parts. If 
possible, you should have a developing and 
printing service, for there’s how you benefit: 
First trip they come in to buy the film; 
second trip they bring in the exposed film 
to be developed; the third trip into your store 
is to pick up the prints they ordered. 

I have found that in regard to shoe depart- 
ments, the trend is away from displays that 
are full of shoes and toward a more dramatic 
display of patterns or small groups cf shoes. 
The third photograph shows the use of shoe 
shelving in the customer area and emphasizes 
the functional type of layout allowing easy 
accessibility to the stock of shoes. Next is a 
photograph that illustrates how shadow-boxes 
are used for special displays of a small number 
of shoes or a group of related shoes. 

There is today a definite feeling that the 
supermarket has become too impersonal. Self- 
serve canned goods, produce and meats are 
accepted by the public, but the need is still 
there for the customer to talk to someone. 
There is no better place for this than the 
bakery department where the customer may 
obtain advice on desserts, cakes for parties, 
and special pastries. You can offer something 
new, something different and exclusive. The 
nationally advertised brands are the same in 
your store as in all others. Not so with baked 
goods. You can feature exclusive products! 
The bakery department is a traffic builder 
which will bring customers into the store al- 
most every day. They are certain to buy 
other items and spread their purchases over 
the week instead of concentrating on Thurs- 
day, Friday and Saturday. 

The amount of space required for a bakery 
department is small, but the direct profits and 
the advantages in building traffic 
and good will are tremendous. In many in- 
stances you will find it advisable to lease the 
bakery department to a substantial neighbor- 
hood baker who manufactures quality products. 

As for fountains and luncheonettes, here’s 
one expert’s opinion: “In my opinion the trend 
definitely is to fountain-luncheonette service. 
\ woman can wheel a buggy into the room, 
sit at the counter where she will be quickly 
served. With the supermarkets and depart- 
ment stores installing fountains, it seems logi- 
cal that industrial retail stores could 
find them profitable. The fountain luncheon- 
ette is a profitable department in itself and, 
in addition, is an excellent traffic-builder. In 


indirect 


also 
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view of this, an industrial store operator con- | 
templating modernization should consider a | 
fountain-luncheonette.” 

During the past several years we've been 
working with service stations and automobile 
stores. The possibilities of added profits from 
such outlets are wonderful and it’s amazing to 
see the wide variety of merchandise that is 
being sold, profitably, from such service sta- 
tions. All kinds of accessories, groceries, 
foods, toys, hardware and novelties are being 
sold, as well as appliances and jewelry . . . not 
just cheap jewelry, either, but good, medium 
priced lines. Some of you have service sta- 
tions that could be modernized to cash in on 
such sales . . . you have the customers, the 
traffic, and you have their attention. As soon 
as you have the time, stop to consider whether 
you, too, can add to your profits by selling 
through your service stations. The Gulf Oil 
Corporation tells us that they ha’e now fix- 
tured 75 per cent of their stations, and that 
it is very profitable to do so. 

From some of these facts and photographs 
you might come to the conclusion that 
modernization is always a big project, costing 
thousands of dollars. Modernization can be 
started inexpensively and done step-by-step 
over a period of years 

Pictured next is a case that will really sell 
guns. Since it is a unit in itself it can be 
placed anywhere, moved later to a different 
location, or even used for other types of mer- 
chandise during special promotions. 

Then we see the same fixture selling cameras 
and photographic supplies. Those of you who 
now have camera departments might get extra 
profits by putting this display in another part 
of the store to call attention to the fact that 
you do have a camera department, and tell 
them where it is. Those of you who do not 
have a camera department can have one very 
inexpensively by starting with just such a 
unit as this one. 

Finally is pictured a department in itself !s 
Many stores use this unit to have a pet 
department, a drug sundries department, or a 
baby department. Such a display can be used 
for other merchandise in other parts of the 
store wherever you want to do so. This display 
unit or one similar to it can fit into a line 
of counters, a line of showcases, stand alone, 
or can be used back-to-back. Hundreds of 
items can thus be displayed for impulse buying 

Most store fixture manufacturers welcome 
the opportunity to assist architects and store 
designers, or work directly with store own- 
ers, to help them get the best possible 
merchandising plan 

Naturally, since I’m with the Columbus 
Show Case Company, I can speak for them 
and say that we certainly will give prompt 
replies and help to any stores that ask us 
to share our experience and training with 
them 
Biltwell Displays 
Opens Showrooms 

Biltwell Displays, under the supervision of 
Martin J. Lamberti and Carl Di’Giacomo, 
has opened new showrooms at 114-29 Farmers 
boulevard, St. Albans, L. L, N. Y. The com- 
pany manufactures displays, does papier 
mache work, and has a display installation and 
rental service. 
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The All New 


slew cul tke 


ALUMINUM REFLECTOR 


SPOTLITE 


The modern and efficient way to real 
economy in window and interior light- 
ing. Stop buying expensive built-in 
reflector bulbs and use regular A-23 
150 watt bulbs at a fraction of the cost. 


Only 
$ | 90 


EACH 


Exclusive with 
Brite-Lite 





SCREW-IN 
LENS HOLDER 


Eliminates cumbersome clamps 


e Air vents to dissipate heat e Spring clips to keep bulb centered 
e Perm-o-brite finish, guaranteed 3 years e New, efficient shape 


This all new reflector spotlite is a must for every store. Stop being 
a slave to high cost lighting use BRITE LITE Spotlites and count 
the savings in your own display department. Write today for full details. 


JOBBER INQUIRIES INVITED 


THE ANCHOR METAL SPINNING CO. 


Box 31, Station "A" Dayton 3, Ohio 
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Christmas RUBNER’S 
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BUTLER SUNFAST SEAMLESS- 


Full Yardage Guaranteed! 
No Charge for Drop Shipments! 
No Minimum Quantity! 


BUTLER SUNFAST SEAMLESS—— 


5314" wide x 8 yds., 50 yds., 250 yds. 
Order through Your Display Jobber 
“Permabrite" 


JEWEL PAPER 
107" Wide — 5 Yard Rolls 
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Available through 
your favorite jobber 


655 Madison Avenue 
New York 21, 


BUTLER SUNFAST SEAMLESS 


Please send me 
FREE 1952 BUTLER CATALOG 
FREE SAMPLE of 
PERMABRITE" JEWEL PAPER 
PRIMITIVE WOODGRAINS' 


NAME TITLE 
FIRM 

ADDRESS 

CITY ZONE 

MY DISPLAY JOBBER 1S 
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SSJINV3S LASVINNS 4I1LNG 


| The display at the left 


SSJINV43S ISV4INNS Y3I1LNG 


Speaking Of Coinci 


OMPLETELY by chance, the two win- 
& dows pictured above appeared almost 

simultaneously in stores 3,000 miles 
employed interlocking garment 
unusual decorative 
was 
Saks-Fifth Avenue, 
Calif., that at the right 
Moore, Teller, New 


Buckley comments as follows 


apart; each 
treatment 
Jim 
Hills, 
Gene 
City 


hangers as its 
done by 
Beverly 
was by 


York 


Buckley, 
and 

Sonwit 
“By one of those eerie coincidences that 
enough to be all the 
Moore 
display device at 
of us 


happen just frequently 
both 
selves improvised the 
precisely the same time, without either 


more amazing, Gene and our 


same 


realizing it 
‘The gimmick was incredibly obvious, whet 
you stop to think of its appropriateness for 
l lowly 


apparel hanger 


Moors 
hanger, we the 
had holes within 
hangers to be 


display the garment 


used as an over-all background pattern 
used the wooden type of 
plastic type which already 
that 


its shape allowed _ the 


ence... 


hooked together without doing a thing to them 
But the most satisfying feature was that the 
whole group of windows was done without 
spending a dime except for the hard-boiled 
eggs hung in hair-nets with which we em- 
broidered the idea to make the displays more 
suitable for Easter. The store’s supply de 
partment provided the basic props. 

“Moore’s version was published in DIS 
PLAY WORLD the following month and see 
ing it gave us pause to muse on the strangely 


—Using the same interlocking garment hanger 
treatment for decoration, the two displays 
above went on view almost simultaneously 
in stores 3,000 miles apart. Jim Buckley, Saks- 
Fifth Avenue, Beverly Hills, Calif., did the one 
at the left and Gene Moore, Bonwit Teller, 
New York City, the other . . . And in support 
of the theory that there's nothing really new 
under the display sun, here is the same idea 
used by a store in Massachusetts back around 


1908!— 
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identical - object-time-space solutions made by 
two separate display organizations the width 
of America apart.” But even more amusing 
was to find, in poring through a display book 
of 44 years ago, the very same gimmick used 
in its original version —to sell the garment 
hangers themselves !” 

(The display dating back to 1908 was used 
by The Wire Goods Company, Worcester, 
Mass., and was published by The Merchants 
Record Company in a book titled “Hardware 
Window Dressing.” . . . And while on the 
subject of coincidences, it is interesting to 
note that Gene Moore and Jim Buckley are 
by no means strangers to each other; Buckley 
gave Moore his first display job, years 
ago.—Ed. ) 

Dubuisson Promoted. 
By Cain-Sloan 

For many years director of display and 
store planning for Cain-Sloan Company, 
Nashville, John Dubuisson has been pro 
moted to the position of general merchan 
dise manager and promotion director In 
recent years he has been concerned pri 
marily with the store’s expansion program 
Two years ago he was made a vice-presi 
dent of the firm and became a member of 
the board of directors 


"Paper Sculpture” 
Is Released 

A modern approach to the teaching and 
making of paper sculpture is given in a 
portfolio of 24 sheets published under the 
title “Paper Sculpture.” The author is 
Mary Grace Johnston, an art teacher with 
much experience in this medium Each 
sheet is 17 by 11 inches in size and covers 
a different project for working with paper 
On each page is a_ photograph of the 
finished subject, a diagram, and clearly 
written directions showing how to cut, 
bend, score, fold and assemble the separate 
pieces. 

Eleven of the sheets give complete cov- 
erage of the basic forms and shapes used 
in paper sculpture. The remainder show 
examples of heads, musical instruments, 
stage masques, abstractions, and other ob- 
jects. 

The portfolio is published at $3.75 by 
Davis Press, Inc., Printers building, Wor 
cester 8, Mass 


Lou Katz Joins 
Dave Hamberger 

David Hamberger, Inc., 115 West 3lst 
street, New York City, has added Lou Katz 
to its sales staff. Previously he covered 
the South in a similar capacity for Bonafide 
Display & Decorating Company, also of 
New York City 


Adler-Jones Issues 
Christmas Catalogue 

A new 24-page guide to Christmas displays 
and decorations has been published by the 
Adler-Jones Company, 521 South Wabash 
avenue, Chicago 5, and will be sent free on 
request. It presents a complete range of lighted 
units, decoratives, traditional figures, orna 
ments, novelties, panoramas and animated 
attractions Several complete settings are 


shown 
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*Trademark Reg. Pat. Pending 


RADIANT COLOR COMPANY Manufacturers of VELVA-GLO Fluorescent 
Papers + Cardboards « Signcloth * Brush- 
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C | ristmas Disp [, ay 


TRAFFIC STOPPERS 
Captivating NBREAKABLE 
RUBBER REINDEER 


Here's holiday display magic personified 
— a prancing Reindeer that will deliver 
loads of festive shoppers to your door 
May be used in limitiess clever ways — 
singly or in pairs — for window, counter 
and interior displays. Can't break — use 
them year after year. 
hey're 18 inches high and 18 
inches long; generously flocked in 
Pure White, Pink or Gold Diamond 
Dusted for that soft, new-fallen 
look; with bristling, graceful lines. 
Stand firmly. Order at once to 
avoid last minute delays. 


Only $12.50 each 


Prompt Write for FREE CATALOG 
original Christmas set 


of 
Shipment pieces at money-saving prices. 


DISPLAYER SLED 


Sled in white and trimmed 
red and green. 22" long, 
high, 8'' wide With two full 
round flocked moulded rubber 
reindeer 18° x 18", in white or 
pink flocking or gold diamond 
dusted 


Set complete $32.50 
MIDWEST 
MANNIQUIN 
DISPLAY 


532 N. Water St. 
: : “ee Milwaukee 2, Wisconsin 
Profitable jobber opportunities available in many ocrees. Write for details. 
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Easy-To-Use 
Super-Spotlights 


BRIGHTEST VALUES 
in display lighting! 


Long life, sturdy con- 

struction, engineering 

brilliance—all com- 

bined in GoldE Spot- 

lights of the most 

modern design. 
GoldE features for more lighting value: 
Brilliant, ring-free light—instant beam con- 
trol, flood to spot in ao moment—positive 
lock-tilt—heavy, non-tip base—non-tarn- 
ishing reflector—chrome heat guard— 
4%" Pyrex-Type Fresnel lens—extra 
length asbestos cord. 


FOR COLOR 

IN MOTION 
GoldE 
ROTOCHROME 

500 WATTS 

Six beautiful flowing col- 
ors for attractive display. 
Dependable, long-life 
motor. Compact. Just 
plug in—like an electric 
clock. 

Price (less lamp) 


ECONOMY 


500 WATT 
BANTAM 
SUPER SPOT 
Price (less lamp) 


$1900 


Spotlight accessories include: eo! clamps, ceiling 
hanging brackets, color wheels, diffusers, barn doors 
—make GoldE Super Spots world’s most flexible 
ins tee teach Marcbere, wine ot maan tailed; 


GOLDE MFG. CO. 


Brightest Name 
in Light Projection _ 


4888 N. CLARK STREET 
CHICAGO 40, ILL. 


al Wu ——— 


EDITOR'S COMMENT 
(Continued from page 22) 


bottles or similar props for fear of calling down 
the wrath of important customers on their heads. 
We have seen Swiss displays taking their themes 
from lusty legends, with background paintings in 
which the principal figures were shown in full 
detail and without a fig-leaf anywhere in sight. 
But if one characteristic had to be singled out as 
marking the difference between European display 
and that of America it would be in the handling of 
yard goods. It seems that fully seven out of 
every ten photographs from Europe, particularly 
those from France, Italy, Germany and Switzerland, 
have yard goods as their subject, with the mate- 
rial draped, tossed, billowed, stretched and han- 
dled in every conceivable manner. The reason is 
simple: In those countries home-sewing still 
dominates, while America is the land of ready-to- 
wear. We used to do our share of yard goods 
windows over here, but today in this country it 

is practically a lost art compared to Europe; over 
there the ability to handle yard goods effectively 
is still pretty much regarded as the true test of 
a displayman's skill.... 


Occasionally we receive letters asking "Why 
do you use so many New York City displays on your 
cover?" In looking over this year's covers we 
find they run thus: January, a display from San 
Jose, Calif.; February, Beverly Hillis, Calif.; 
March, Pittsburgh; April and May, New York City; 
June, Chicago; July and August, New York City; 
September, Grand Rapids; October, Berne, Switzer- 
land. In work for the November and December covers 
are displays from Beverly Hills, and Zurich, 
Switzerland. Four out of twelve for New York -- 
one of the greatest display centers of the world -- 
doesn't seem disproportionate.... 


As a matter of fact, DISPLAY WORLD welcomes 
color photographs from all sources and every one 
received gets careful study for possible cover 
use. They should be color transparencies and 
should be 8 by 10 inches in size, although 4 by 5's 
can be used -- nothing below that, however. And 
they must be horizontal -- landscape -- photo- 
graphs; vertical shots simply won't fit the pro- 
portions of the cover and can only be returned, 
regardless of how good they are as displays. 
Because producing four-color plates from the trans- 
parencies is a lengthy process, all covers are in 
work at least two months and sometimes three before 
the date they are scheduled to be used.... 


Cordially Yours, 


Reese 
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Selling 
Needs Display 


By W. L. STENSGAARD* 
W. L. Stengaard & Associates 
Chicago 


ERCHANDISING has been defined 
M as having “The right goods at the 

right price at the right place at the 
right time.” As complex as this may seem 
in a world of today, we certainly have th 
goods and plenty of them The above 
formula leaves out one very important in 
gredient the most important: Customers 
people, and their desire or willingness t 
buy. 

So we must find the idea, the tools witl 
which to get the selling job done, to move 
the goods we can make to keep the wheels 
ot our entire economy turning at the rat 
to avoid depression and unemployment 
America is great because of selling and now 
again the ability of selling will undergo a 
severe test. We must regain our stamina 
and ability fast, there is no time to waste 

We have forgotten too much and we have 
learned many lazy, inefficient ideas and 
ways that must go! First we have for 
gotten how really to sell and sell hard 
We also have overlooked or forgotten the 
need for good selling tools. We have a 
little saying “Selling begins when the cus 
tomer says ‘No’”--and that’s what too 
many people are saying now We have 
chosen one way or one tool methods whic 
lack follow-through. Most plans neglect 
the last 3 feet where the goods, the cus 
tomer, the money and the salesperson come 
together. That's also the place where the 
sale is lost or switched. That's the place 
where merchandising tools should go into 
sales action to insure the success of the 
advertising and selling plan. All other ad 
vertising does the job of pre-selling but at 
the last 3 feet the actual transactions are 
made. To us the last 3 feet is face to face 
in the store—house to house with the 
distributor or dealer or mail order. Peo 
ple can come and go and pick and choose 
in this free enterprise, with no obligation 
to buy. 

It's high time the heads of business who 
want sales success for their product and 
company become sales minded, not alone 
production and operating minded. It's high 
time every step of selling the product be 
considered caretully to avoid sticking to 
methods that won't work when the people's 
and dealer's resistance is high as it is now 

Begin by being open minded Don't say 
“that’s not our way” or “it won't work.” 
Consider any good idea but visualize it all 
the way through to the spot where the 
merchandise is sold to the consumer. Don't 
let it lodge with distributors or in ware 
houses or with dealers — keep it moving 
and be sure your plan gets the re-orders 
earned for your product. Keep assortments 

*Address, National Sales Executives Conventior 
San Francisec 
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Send NOW for your FREE copy of Night and Day Holiday Decorations 
Catalogue .. . wth Colorful Illuminated Night and Day Weather-Proof 


. along with Holders, Wreaths, Brackets 


and all needed accessories for use any place, in any way. 


Plastic Holiday Decorations . . 
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eal monde,’ 


the fashion figure 


of the hour cis 


See these 

completely new 

and refreshing 

figures now. Contact us 
or visit our show rooms 
and see these outstanding 
Junior and Misses 


Manikins on display. 


KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 


| exposed. Avoid out of stock for lack of 


| 
| 


open to buy caused by other slow moving 
goods. Know facts and figures at dealer 
level 

A selling plan begins with the product; 
let's assume it is right and competitive 
What are the consumer benefits? Discover 
and find a way to tell that story well — but 
remember that the human mind thinks in 
pictures, not words, so make sure all can 
visualize clearly every benefit from the 
consumer side—not just your side. Get 
benefits down on paper in ads, in every 
media you choose but most of all get these 
benefits across so your salesmen can show, 
tell, demonstrate, and sell with know-how 
and enthusiasm. Be sure the benefits are 
there for the distributor, the dealer, the 
salesman and for you—but again most of 
all for the consumer 

Merchandising means product, price lines, 
discounts, unit assortments, more of best 
sellers, less of slow sellers, based on ex 
perience Merchandising means a plan for 
initial inventory, investment, rate of turn- 
over, gross profit plan, sales per square 
foot at retail (more corn per acre) and cost 
per transaction with a goal for volume re 
lated to the objective for the final profit 
picture Good merchandising knows the 
target plan—30 per cent of items or lines 
do about 70 per cent of volume. In dis- 
tribution the same is true; about 30 per cent 
of dealers or salesmen do about 70 per cent 
of volume. To a great extent that’s all 
related to people Spend less time on the 
fringe areas of selling and more on the 
target. Good branded lines mean repeat 
business and require stocks in depth to 
avoid lost. sales. Selling today is low 
pressure; old time high pressure methods 
won't work. America is too smart and too 
big. But aggressive, well conceived, hard 
hitting plans will work if they bring benefits 
to all concerned. There can be no substi 
tute for work in your selling plan, especially 
at the last 3 feet—the point-of-sale. 

Ability to buy is not any indication of 
willingness to buy. People saved over 17 
billion dollars last year —almost 8 per cent 
of their income after taxes, and it’s con- 
tinuing this year of 1952. Let’s ask our- 
selves, Why? The answer is that we didn’t 
do a selling job. We did not give selling 
or salesmen the tools. We cut budgets. We 
were not in training, we were not ready, and 
as a selling nation we are not ready yet 
Some companies are doing better than 
others; some are too large and complex to 
change methods and plans soon enough; 
others are old and tired. As long as we 
have full employment and prosperous times 
for individual income, as we have now, 
others will go ahead — but most all must do 
better and soon. 

The plan of action and reaction, orders 
and reorders, at the last 3 feet are very 
important to success in selling. Your sales- 
men, the distributor's salesmen, each must 
have good merchandising and selling tools 
These must not be experimental but tested 
and proven by experience. Guesswork in 
the development and coordination of selling 
plans is costly. Too many plans that now 
are left with distributors fail since they do 
not get done with needed work and enthu 
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siasm. They need “priming” and they need 
good simple showmanship. There is no sub- 
stitute for some reasonable showmanship in 
selling; don’t let controllers and operating 
people short. Remember few, iif 
any, controllers can sell. One great problem 
for selling today is to convince operating, 
production, and finance how selling produces 
results. Control is cutting off the fuel 
that creates the steam—that creates the 
power that drives you up hill. It’s wasteful 
and dangerous for selling to go out 
rough, tough going with a weak plan that’s 
less than used when 
and allocation. How 
enced men guide the destiny of industry and 


sell you 


in 


was you were loaded 


on can wise, experi 
the prosperity of our nation on the basis 
of an economist who thinks merely in terms 
of supply and demand? I predict the 
going gets tougher financial controls will 
require better balance of more sales-minded 
and experienced top with a 
desire and ability to go after sales. 

It’s up hill going and we will close fac 
tories and lay off people if we don’t sell 
volume related produce, 
related to the ability of our people to buy, 
before it’s too late. 

Selling is at fault for not having sold and 
for not having used a share of its annual 
budget for research sufficient to prove cer 
tain its needs 
and benefits. 
for 


as 


managements 


to our ability to 


and basic formulas, 
Industry spends millions upon 
product 
search, but pennies on sales research 

Let suggest that 
job to put over the ability of selling to top 
management I find the best 
prove the benefits to the final profit and loss 
vs. lack of benefits in cutting back, 
laying off and losing position 
Confidence in 


of real 


millions and production re 


me selling has a great 


way is to 


higures 
for product 
and company selling can 
only result by satisfactory experience, which 
means competent planning and direction 
One of selling’s problems is to sell 
gressive to 
where there is 
all technical 


an 


plan unbalanced managements 


too much “top-side’” with 
finance and 
little knowledge or trust in selling and how 
it works. Selling three-fold 
to sell in a government that does not allow 


to provide times 


and experience, 


has a job 


a tax plan in good for 
reserves needed for plant and tools and also 
bad We 


management and 
\merica’s 


reserves for sales tools in times 


must sell 
consumers 


government, 
Selling is greatest 
job and America is great because of selling 
Find a to sell 1952 and 1953 
and in your selling plan never forget that it 
feet that count most 


way more in 


is the last 3 


Self-Selection Unit 
Sells Luggage 

\ new by the 
I \. Darling Mich., 


shows a complete matched set of luggage. Six 


display rack introduced 


Company, Bronson, 
arms are spaced to accommodate all cases from 
the large Pullman type to the small train case 
\ 7 by 11-inch card holder tops off the self 
selection displayer 

Also 
firm's “Oscar” 
Ford Motor Company 
and weight the 
featured guest on the 
television show recently 


that the 
a plastic figure made for 
to the 

average man 
“Industry on Parade” 


from Darling comes word 
proportions 


of was a 


1952 
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he Vation 5 Spotlight 


‘sj on 


The simple answer to any and every display problem . . 
There is absolutely no item of merchandise it 
Display men — window trimmers 


54 assorted pegs, and two bases. 
does not display to perfection. 


Pxg-O-Block 


. sold in a kit of six blocks, 


—stores all over the nation are completely amazed at this 


magical block display. 


How one assembly kit makes 


hundreds of different unique designs, with just two 
blocks, three blocks, or the whole kit of six blocks, 


so simple to assemble, yet making every 
unit undeniably professional. Made 
expertly of finest quality limed oak by 
custom manufacturers. The idea the dis- 
play world has been waiting for. This 
complete PEG-O-BLOCK kit—Only $45.00. 


NEW IDEAS OF CUSTOM 
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s That Lead the Way! 
SPANJER 


Three Dimensional Display Letters 


To "Pep-up" a particular department in a 
store or to more effectively identify some 
better 


medium than raised wood letter signs . . . 


important section, there is no 
made with Spanjer wood letters — in stock 


for immediate shipment! 


WRITE for FREE illustrated 
folder and price list TODAY! 


267 Mt. Pleasant Ave., Newark, N. J. SPANJER BROS. 1160 Howe St., Chicago, lil. 
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the old boy 
is still at it 


for Christmas... 


ELEVATED SETTINGS 
UNUSUAL EFFECTS 
but he has already been given notice 


to vacate for Spring! 


Our new tenants will consist of Bunnies. Birds. surrounded by Flower- 





and Plant- in unusual settings and arrangements. 


Uo hen in Neu ) ork be sure to visit us. 


CORPORATION 


136 WEST 24th STREET. NEW YORK I], N.Y. 
WAtkins 4-4405 
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FREE BOOKLET \ SOW Mer aiGgas 


“Glowing Displays” 
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cost information ond story on Lowter’s 


“Free Color Service” for plonning block- ee 
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* GRIFFIN GRAPHIC ARTS 


SS Fourth Avenue, Norte + Nedhwile 2, Term * 





LAWTER CHEMICALS, INC. 


y Averwve . Chucoge 45 
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gold color. The small balcony railing was 
painted black, as were the metal stands on 
which the hats were arranged. 

The entire bank of Lexington avenue win 


dows at Bloomingdale’s was devoted to a 


blue-green theme of Miron fabric fashions, 
some designed for city wear, some for spec 
tator sports wear. The urban fashions, 
coats and suits, were shown by Display 
Director Edward von Castelberg against a 
semi-circle construction of paper, deftly 


brushed to give a feeling of Central Park | 


and the fountain in front of the Hotel 


Plaza this held to bright, clear blue-green, | 
black and a very little bronze on white. | 
Posts in the foreground of the window were 


of wood painted green and supporting a 
black chain. The floor was covered with 
white gravel, and three white pigeons (ever 
present in this area of the Park) were quite 
entertaining to the little girl included in 
the group of mannequins 

Headline of the copy read, “See our 
Fashion Series in Manhattan Green” 
the heavy textured tweed effect of the coats 
combining the green with black and_ the 
suits being accessorized with green in either 
dark or pastel 

\ dramatic presentation of a single fashion 
at Saks-Fifth Avenue was accomplished by 
Display Director Sidney Ring with a single 
prop. This was composed of a bent brass 
form making the lighting fixture which 
spotlighted the mannequin and continued 
as a frame from which was hung a fringe of 
gray yarn threads. The pose of the manne- 
quin parting the fringe gave a suggestion 
of her entering the scene from a doorway 

The Maurice Rentner wool suit was a soft 
green accented with small jewel clips on 
each pocket. A small hat, calf handbag, 
and fur scarf were all in brown. The ac- 
cessory grouping on the light beige carpeted 
floor included a bright yellow scarf, three 
yellow roses and handbag and gloves in 
black. The backwall was painted teal blue 

An arresting window at Henri Bendel 
was thoughtfully handled by Display Di- 
rector John Robert Cobb, the composition 
translating the colors and texture making 
up the costume black, gray, white and 
yellow. 

Open panels painted a dull black were in- 
stalled with white painted spools strung on 
rows of black sisal. Two details of yellow 
were created by a small spot of bright yel 
low light directed on the white spools 
rather high, just above the brow line of 
the mannequin 

The coat fashion was a salt and pepper 
tweed, worn with a tiny brimmed yellow 
gold hat of felt and a long sheer gold scari 
in wool, black calf handbag, and a_ gold 
handled slim black silk umbrella The 
backwall was painted a very light gray 
and the floor graveled in white 


Omaha "Window Night" 
Winners Announced 


Awards made in connection with Omaha's | 


“Fall Night of Beautiful Windows” display 


contest are as follows: Larger stores group, | 


first, Robert Long, Goldstein-Chapman; 


second, Byron Minter, Kilpatrick’s. Smaller | 


stores, first, Ruth Nelson-Thrane, Schaffer’s 
3ridal Shop 
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SCREENS 


give you 
unusual, 
modern 
windows... 
quickly! 


FOR 
BACKGROUNDS 


FOR PROPS | 
AND DISPLAYS 


For eye-catching windows at low overall cost, try Ra-Tox Decor 
Screens. Infinite arrangements give you new backgrounds and 
new props with same materials. Use over and over again. Set up or 
take down in a few minutes. Made of durable woven basswood 
slats in sizes desired. Available in variety of colors, natural finish, 
or unfinished. Write today for complete description, sizes and prices. 


THE 
hough shade corporation 
RA-TOX DIVISION 1114 JACKSON STREET « JANESVILLE, WISCONSIN 


MADISONIA 


America’s Largest Manikin Refinisher 


FASHION NOTE: Fall hairdo’s are more fluid, slightly longer, soft. 


waved and feminine. They avoid tight curls and the “set” look. 


Manikin Rentals ° High Style Wigs 


NEW YORK: 152 W. 25th St. DALLAS: 1209 S. Industrial Blvd. 
CHICAGO: I1 S. Desplaines LOS ANGELES & SAN FRANCISCO 














Style oLine MANNEQUINS 


For effective promotions . . . display with 
Style Line mannequins. They're sleek, 
smooth and perfectly proportioned for 
action business. 


FREE TRIAL! ALSO... 
SPECIAL TRADE-IN PLAN 


Vari- Shape WIGS 
NO MEASURING REQUIRED 


Have special rubber base so that they 
fit perfectly always. 


HERZBERG-ROBBINS, Inc. 


457 West Broadway, New York 12 
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EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 
Produce display impossible with regular 
lines of display Unsurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
36th STREET NEW YORK 18, N. Y 


effects 


flowers 
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Yucca Poles, Cholla, Red & Black 

Manzanita, Sandblasted Manzanita & 

Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 
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Financial Display 


HE virtues of thriftiness and the services 

a financial institution has to offer are 

the principal messages to be conveyed 
through displays in this type of business. In 
limitations make it difficult 
for the displayman because he must produce 
window after window with only a_ limited 
number of selling points with which to work 
On the other hand, almost any subject of in- 
to the public can be to attract 
attention to the windows, and the actual sell- 


one way, these 


terest used 
ing messages brought in more or less by indi- 
rection 

One of the fine display jobs being done 
along this line is that of Parker Bullard, of the 
Home Bank and by Howard C. 
Nason, Institution for Savings, both of Boston. 
The two frequently 
according to Nason: 


Savings 


exchange displays and 
“It does much to take 
the pressure off and only a very limited num- 
ber of in both 
reaction, as 


persons see the same exhibit 


windows; there is no adverse 
might well be with two separate retail 


stores.” 


there 





Speaking of the ship model display, Nason 
“This man Peter Ness is one of the 
foremost model ship craftsmen of all time. 
All his models are of 
sell for from $3,000 to $8,000 each. They 
take as much as two years to make 
We find an increased public interest in such 
windows when we include a photograph of the 
craftsmen. This is a good example. I took 
the photograph in his work shop with his 
tools in the background and Mr. Ness actually 
working on the large model exhibited here 
We normally keep our windows in only two 
weeks. These ship models we kept for three 
and a half weeks and on the final day the 
display was carefully inspected by more than 
1,500 persons. 


says 


museum calibre and 


may 


—Ship models valued up to $8,000 and odd 
monetary units from various lands are the 
items which attract interest to these two dis- 
plays by Howard C. Nason, Institute for 
Savings, Boston .. . On the opposite page, a 
display by John Earl Szesze for The Howard 
Savings Institution, Irvington, N. J.— 
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Christmas Displays 
Need this SANTA > 


Santa Claus in your window or on your 
counter creates the true Christmas spirit more 
than any other single decoration. 


The beautiful, life-like SANTA shown here Wi cyt 
wears a rich-lustre red velvet suit, trimmed in ; 
wash : : .) 
white fur. Mittens and boots are of black KS 
. ° . : Designs 
leatherette, whiskers of pure white wool. Santa b 
shows off well from any angle. Comes in two y 
sizes, 36” and 24”. 


ORDER No. 6371XD and 
24" SANTA priced only $14.90 SPECIFY SIZE DESIRED 


36" SANTA priced only $24.90 (Jobber inquiries invited) 


NN 
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“After a three-year trial period, we are 
fully satisfied that our window exhibits have 
been very much worthwhile in our situation 
We are now in the process of hiring a young 
art school graduate to fill a job which will 
be equally divided between window exhibit 
work and bank clerical work.” 

Other displays used recently by Nason 


WRITE for new 1952 


) 


° 
t 


CHRISTMAS 
e a CATALOG 


included one of mustache cups (arranged for 
by Parker Bullard) in which the main problem 
was to show 72 individual cups and saucers 


without having the window look over-crowd- 


Designers and Makers of Distinctive 
Display Materials for Over 49 Years 
422b EAST GRAND, DES MOINES 9, IOWA 


INA INAS 
NT SSSk SANS A BAS 


ed; the one pictured here, in which various 





odd monetary units such as wampum, trade 
beads, “bullet” money, gun flints and the like 
were shown and described; one in which news 

stories were shown in blow-up form to tell of G e t Yo u r 
savings lost through failure to put them in 
banks ; one based on patchwork quilts, and one c N | 
showing fans from all over the world. In '@) py OW e 
each case the thrift or service angle was in 
troduced in one way or another so that it 
tied in with the articles shown. 





One window which aroused particular in 


terest was devoted to Old Sturbridge village 
\ 


This is a recreation of a typical New England a 

village of 1790, quite similar in concept to IT’S THE NEW 
Williamsburg, Va., and in reality a gigantic 

museum. Old Sturbridge consists of more 1953 

than 30 historic buildings which have been re " ” 
located and which house extensive collections Cataul Alpes 
of Americana; the buildings include a church, 


tavern, country store, school, homes, grist 





: A 7 Here's what you've been waiting for—the new 
mill, and shops of the craftsmen of that period 1953 CUTAWL HELPS. It’s the biggest-. . . and 

“It is a philanthropic, educational institu best . issue yet. 16 idea-packed pages on 
tion, quite new, of the type we like to pro how to get the most out of your Cutawl 


feature articles by leading personalities in the 
display field 
mote with goodwill exhibits,” says Nason. “We If you own a Cutawl, you can’t offord to be 


The new “Helps” contains 40 photographs of all 
without the new ‘Helps.’ If you don’t now own 


went after it ; Photography seemed to offer types of ccttending. Coteubende dalies end 
the only solution for getting across to our displays—plus 12 original ideas for special a Cutawl, here's an excellent opportunity for 
viewing public the scope and concept of this window settings you to see how the Cutawl can help you build 
vast museum. I spent two days at Sturbridge, 4 better signs and displays faster . . . and 
taking photographs and gathering material You'll be particularly interested in the two fine at lower cost 


and information.” Se se ae a 


Concluding this article is a photograph of a . MAIL THIS COUPON TODAY'! 
display with a distinctive modern touch. In 5 = 
terplanetary travel is the motif worked out in TO: 2632 W. Werkionion ren Chhnoee ae 


three dimensions by John Earl Szesze for The we Pit : “ tener 

: : ¢ : end us our c th 195 AW ' 

Howard Savings Institution of Irvington, N ¥ ny Ot soe meee U L HELPS 
We do not own a Cutawi 


J., making a natural tie-in, with the slogan r ™ } We own Cataw! Mede 
“Saving as old as the hills—as modern as 
the world of tomorrow. . Start saving for 





—————eaey SOC) Ne 
Company ° " << 
Address 


your world of tomorrow today !” K10 CUTAWL City ih ca 
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A SIMPLE WAY TO INCREASE YOUR SALES EVERY DAY 
MAKING PEOPLE COME AND BUY WHERE THEY NOW GO-BY! 


e First Cost its Only Cost 


e Earns its Cost Many 
Times 


@ Increases Sales Every Day 


@ Suitable for Any Kind of 
Wear or Ware 


Ihe sincerest recommenda 
tion that can be offered is 
the names of organizations 
we have Users of our 
lurntables 


me Send for our colorful, il- 
lustrated, 8-page bro- 
chure. We herald the names of 
many outstanding users of our 
product. Give you complete in- 
formation, pictures of models, 
specifications, prices. 


SALESMAKER 


Does just what the Name implies! 
Operating costs less than 2 cent a day ¢ We emphasize—"'It has no equal!" 


"| 


@ The Last Word in 
Electrical Turn Tables 

@ Requires No Oiling 
—No Maintenance 

eA Year Guarantee With 
Every Unit 


9 


Models Carry from 
5 to 200 Ibs. 


4 


Classical Aluminum Models 














Electrical Illuminated 
Models 


MORGAN-LAPHAM INC., 1775 BROADWAY, NEW YORK. PLANT: NEW CANAAN, CONN. 














Ballou’s 


Glittering products will add 
eye appeal and pep to 
your displays. 


GOLD and ALUMINUM 
BRONZE POWDERS 
Greatest possible luster in the correct 
fineness for screen process or any 
purpose required. Send for color card. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black —five fine- 
nesses. Also pastel shades to order. 


DIAMOND DUST 
Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
When used with our special bead 
adhesive for outdoor and indoor 
signs, wonderful results can be ob- 
tained at less than '% the cost of 
"glue-on" reflectorization. 


RAINBOW PEARL FLAKES 


Beautiful Mother-of-Pearl effects can 
be obtained with this material. Avail- 
able in different meshes. 

Write for Sample Card 


EDWARD C. BALLOU C0. 


116 Hudson St., New York 13, N. Y. 























ADD “EYE-APPEAL” with JEWEL 


ELECTRIC 
Color - Change FOUNTAINS 
Sparkling, bubbling streams of water il 
luminated from below with light beams of 
constantly changing colors can be used 
to liven up store and window displays 
No water connections needed. Send 30c for 
64-page catalog. Also ask about Jewel 
Electric pumps and turntables. Est. 1885 
JEWEL ELECTRIC & MFG. CO. 
No. 504 Fountainyi4. West Kinzie St., Chicago 10, III 
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DISPLAY THEME LEADS 
SHOPPERS TO DEPARTMENT 
[Continued from page 31] 

\ step further along and the customer was 
again faced with directional posters placed in 
floor elevators and the 
escalator up to the department on the second 


standards beside the 


floor. 

Off the elevator on the floor, all 
three display designs joined together to af- 
firm this as the College Shop location. Here 
the information booth came to life with col- 


second 


lege consultants seated on ice cream parlor 


chairs. Back of them, the cutout of the red 


brick girl supported multi-colored pennants 


suggesting 
cheering 


“College Shop,” 
and college 


that spelled out 
both dorm 
sections. 


decorations 


Around the column to the left a unit of 
separates featured a pennant display, each one 
delegated to a certain member of the advisory 
board. The pennants were in the colors of 
the college in which the girl was enrolled, and 
name and that of the school 
were in skirt and 
identification in the 


bore both her 
Members of the 
shirt uniform for 
shop, and each wore a button with an election 
significance, its printed words denoting the 
fashion ballot: “Mademoiselle gets my vote.” 

On the other side of the escalator the pro- 


board 
easy 


—Hecht Fixture Company, one of America's oldest fixture concerns, has moved to new showrooms 


and offices at 21! South Market street, Chicago. 
Opening of the new showrooms marks the anniversary celebration of the company's 60th 


street. 


The former location was at 315 West Quincy 


year in business. The company was founded in 1892 by J. F. and M. F. Hecht; Ray Hecht heads the 


firm today. 


Shown is a corner of the display room. 


The cocktail table in the foreground is an 


aquarium holding tropical fish— 


DISPLAY WORLD 





motion symbols were repeated in the brick 
girl cutout, with pennants, in columns with 
brackets, directional 
Even in making one’s way into and 


ivy-covered and with 
posters. 
around the space allotted to this seasonally 
Shop, the 
easy-to-follow, visual guidance 

In this location the 


shows were held, six of them in a period of a 


enlarged College customer had 


last informal fashion 


week. Before each show the floor was quickly 
cleared of merchandise and a detachable run 
to the floor cases No 
arrangement was provided for the 
audience which invariably remained throughout 
the half hour 
stayed on after the shows to make immediate 
This was the hoped-for result that 


Way was anchored 


seating 
shows — and, more important, 
purchases. 
was the objective of the display planning 

So that no hitch would hinder the resump 
following the 
shows, a time schedule was worked out allow 
ing five minutes for dismantling the runway 


tion of selling immediately 


and replacing the merchandise. 

\s for expenditure in the execution of the 
display elements, Mr. Markus this 
point in discussing the value of the promo- 


accented 
tion from an outgo-income standpoint. Since 
the display layout primarily included 
products, most of which 
The White House display department, the out 
lay was relatively small. 

Much of the thorough 
which the promotion achieved 
through careful advance planning. This pro- 
vided the time needed for the special prepara- 
tion of the brick paper as the major display 
element of the promotion development. While 
the plan was set up well ahead of time, the 
actual details of execution were accomplished 
within the span of a couple of weeks 

As a conclusion, Mr. Markus feels that this 
promotion demonstrated the gratifying results 
that may be obtained when a purpose is stated 
(as in this case to keep the customer close to 
the merchandise), supported by a plan that is 
coordinated and carefully timed Through 
approaches, considerations 


paper 


were developed in 


coordination on 


rested was 


these budgetary 
may be kept in line or reduced since advance 
planning frequently eliminates costly expendi- 


tures 


More Space Taken 
By Ben Walters 
Space totaling approximately 4,500 square 
Ben Walters, Inc 
New York City 
West 26th street, 
franchise 


feet is now occupied by 
at 156 Seventh 
Formerly located 
the firm the 
“Celastic.” 


avenue, 
at 12 
display 


has for 


Marcus, Boston, 


Issues Catalogue 

Christmas decoratives, novelty 
standing units, and related items shown 
in the new catalogue of Marcus Window Dis- 
play Service, Inc., 104 Lincoln street, Boston 


pieces, self 


are 


11. Copies will be sent on request 


Zepel Heads Display 
For Bronx Store 
The appointment of Joseph Zepel as display 


manager for Hearn’s, of the Bronx, has been 
announced. Peter Libery, who formerly held 
the position, resigned recently and will become 
display manager for the new Evansville store 
of Interstate Department Stores 
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| Decorative, Functional PEG-BOARD 
for PERMANENT WALL INSTALLATIONS 


Leading architects and store designers are specifying Peg-Board as permanent wall instal- 
lations in America’s leading department stores and smart specialty shops. Decorative in design 
and functional in use. Peg-Board displays almost any merchandise. Furthermore, merchan- 
dise can be mounted on the “board” quickly and easily. No tools required. Nothing to go 
out of order or require replacement. Installed as a wall installation or used to build displays, 
Peg-Board offers many additional advantages. For full details write for Broadside No. 21-D. 


GS BOARD 


4s” Smooth \” Leather- Shipping %” Smooth Shipping 
® 





Two Sides" wood Weight One Side** Weight 
$2.20 $2.60 36 Lbs. $3.40 47 Lbs. 
2.90 3.40 16 4.50 59 

x 4.40 5.20 69 6.80 92 

x 96” 5.80 6.80 90 9.00 115 

x 48” 4.40 5.20 69 6.80 92 

x 48” 5.80 6.80 90 9.00 115 

x 

x 


SIZE 
Y = 36" 
"x 48” 


=9' 
je 











72” 8.80 10.20 135 13.60 144 
11.60 13.60 178 

Peg-Board has 3/16” holes on 1” 

” Peg-Board has 9/32” holes on 1” 


Look for This Trademark. 
It Identifies Genuine Peg- 96” 
Board. "% 


18.00 184 
straight centers 
straight centers 


PACKING: All sheets are packed 6 per carton with the exception of the 48” by 72” and the 
48” by 96” 14” sheets which are packed 4 per carton. A packing charge of $2.00 will be 
added to orders for less than full cartons. Shipping weights are for full cartons. 


PRICES: All prices are F.O.B. St. Louis, Chicago, New York and Los Angeles Plants. 


Authorized Peg-Board Distributor 


—Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 


IRIDESCENT CELLOPHANE FLOCK 


An absolutely new decorative medium. Easily applied by 
ordinary flocking methods. 


PRICE, postpaid, per pound—$6.00 


One pound will cover one hundred square feet. 


Iridescent Pigment Corporation of America 


BOX 1605 WILMINGTON, DELAWARE 























Base Metal Decorations 


SPIRALOCK FESTOONING 
Fireproof festooning made of lustrous base 
metal in silver or silver-backed jeweltone 
colors creates unusual displays. Twist 
pull...and it locks in place. Colors: Fuchsia, 
gold, red, green, royal blue, silver or ice blue. 
No. XM-6500 Packed 60 ft. of 


a color in a carton in 10 ft. lengths $10.50 


Packed 30 ft. of 


$5.50 


Packed 60 ft. of 


$5.50 


Packed 30 ft. of 


lengths $3 .00 


Festoon 5'9 in. diam 
Per carton 

No. XM-6501—Festoon 5'2 in 
a color in a carton in 10 ft. lengths 


diam 


Per carton 


No. XM-6600 


a color in a carton in 10 ft 


Festoon 2 in 
lengths 


diam 
Per carton 
No. XM-6601 
a color in a carton in 10 ft 


Per 


Festoon 2 in. diam 


carton 


ALL-ALUMINUM BASE METAL CHAINS 
Fireproof base metal chains have dozens of 
uses. They drape gracefully and are ideal for 
framing or unifying multiple displays. Colors: 
Silver. silver backed with fuchsia, gold. 


red. green, royal blue or ice blue. 
$13.00 


or 


No. XM.-10006-4 Chain of links, 


2 im. wide by 3 ft Fach 


A grade cegehrng wk $10.50 
$9.60 


+ in 
long 
Chain of 3 in 
Fach 
Chain of 2 in 


No. XM-10006-2 


% in by 60 ft 


links, 


wide long 


oe, 


EVERGLEAM GARLANDS 


Fringed aluminum garland that is 
fireproof, tarnishproof and weather- 
proof. Used indoors or 
for draping display cases. 
windows, doorways 
ings. All 
backed with fuchsia, 
ice blue. 

No. XM-10010 
diam. by ft 
No. XM-10010-4 


diam. by 25 ft 


outdoors 
counters, 
build- 


silver 


entire 
silver or 
gold. red. 


or 
Colors: 
green 
or 
Garland ¢ 


Each 913.090 
Garland 4 


Each y 7.50 
Write for FREE 96 Page Christmas Catalog 


GARRISON-WAGNER CO. 


2018 Washington Ave. St. Louis 3, Mo. 


long 
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Kehrt Wins Award 


OR 


promote 


this beautiful civic display used to 
interest the of the 
Cincinnati Symphony season DISPLAY 


in opening 
WORLD's gold medal award for September 
to Kehrt, display 
Jenny’s award is 


made Russell ¢ 
of The 
monthly for the best display received during 
that an entry in the 
International Display Contest which continues 


has been 


director made 


time as 


magazine's 
throughout the year. This same display won 
first prize in the specialty store classification 
in a city-wide contest sponsored by the local 
symphony committee 

The window will repay close study for de 
which not first glance 
well as 


tails are apparent at 


It involved sound and scent sight 


Phe 


vith 


as 
in shades of pale blue 
Pale blue 


vith feathery leaves and plastic flowers, draped 


display was done 


silver accents cut-out trees 


lightly here and there with spun glass, formed 
setting. A 


keyboard 


three-dimen 
the 
blue 


fantastic forest 


sional piano placed 
the 
and 


silver \ 


mache in 


Was near 


bottom of rested on pale 


of 


tree and 
blue 


of 


tumbleweed spun glass flowers 


and pair of giant hands, made 
the department, were on the 
the left 
small papier mache man playing a violin as he 
the of 
round and floor were in pale blue seam 
shaded As 


Nettic stein’s “Odalisque” 
wafted over the 


papier 


keyboard. In foreground stood a 


stood on back a blue and silver swan 
Back 
less paper, with silver crowning 


touches, Rosen per 
side walk area from 
the window, the 
Che Swan” could be heard 
This is the third year in which DISPLAY 
WORLD has conducted its International Dis 
play Contest, which is open to displaymen in 
of the world. It is not 
subscriber to the magazine in 
rhis year’s contest will 


tume was 


openings above and 


music 


of St. Saens’ 


very part necessary 


to be a order 


to participate con 


15, and the results will be 
published in the issue for January. 
Ninety-eight different merchandise 
service classifications included, and any 
or all of them. 
is simple: Send a photograph of the 
display to Contest Editor, DISPLAY 
WORLD, Cincinnati 1, Ohio. On the back 
of the photograph should be the name of the 
displayman, his store, city, and the number 


clude on December 


and 
are 
enter any 


displayman may 


Entry 


of the classification in which the display is to 
be entered. Each photograph received will be 
considered for the monthly gold medal award, 
mentioned Photographs must 
unmounted and should be 8 by 10 inches in 
will 


above be 


as 


size, although smaller ones also be 


accepted 
At the of the 
of display authorities will select first, second 


conclusion contest a group 
and third prize winners in each classification ; 
will 


and 


these receive gold, silver, and bronze 


medals three, two or one points, re 


spectively. The individual who compiles the 
greatest number of points for the entire con 
test 
plaque, 


will be presented with a beautiful gold 
second place one of silver, and third 
a plaque of bronze 
Gold medals awarded thus far this year for 
the best received during a 
nonth have gone to the following 
January, William Meissner, Ohrbach’s, Los 
Angeles ; Guy Malloy, Neiman 
Marcus Company, Dallas; March, Norman 
Jopson, Wallis & Co., London; April, Her 
Schlipphacke, Westdeutsch Kaufhof, 
May, Charles Merrill, S 
Kann Sons Company, Washington; June, Vir 
McCorkell, Henry Birks & 
July, E. L. Vollmer, Joseph Horne 
August, H. Aiken, Wood 


Vancouver, B. ¢ 


entries 


giver 


February, 


mann 
Cologne, Germany; 
ginia Sons, 
Toronto; 
& Co., Pittsburgh; 


ward Stores, Ltd., 
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“with swavelier DISPLAY LIGHTING EQUIPMENT 


No. 834 


A simple, inexpensive method of adding the dimension of color to display 


lighting. Accommodates 


either R-40 of PAR-38 Bulbs. 


(BULB NOT 
INCLUDED) 


lenses can be changed 
from front without remov 


ng clip 


from bulb 


Spring tension holds clip 


w 
securely in place 


"Stays 


GZ Put!"’—will not tilt, flop 


or work loose. 


90° vertical, 
All with patented Swivelier Socket; 
felt bottom 


re 


[rene 


" “TORPEDO” SHADE _ 


350° horizontal adjustme: 


screw holes for mounting; 


No. B627SA 


nt. “‘Stoy Put 


At Any Angie! 
tear-drop-design, weighted base with 
cord and plug 


“HOOD” SHADE 


No. H607 





Set them in w 





SECTIONAL COLOR-LENSES 


No. 999 Series 


Enhance the attractiveness (and saleability) of al! your merchandise. 


Use these lenses also 
” 
= 


for ‘*mood"’ 
Available in 14 beautiful colors 
One piece aluminum rim; 
come apart 

Each lens consists of four sections 


no sharp edges; 


lighting in windows ond interiors 


cannot 


Made of color-impregnated, heat-resistant glass 


Guaranteed Color-fast 





fear No. 683 Complete unit consists of one 


color clip and four assorted 999 lenses. 








| “MIDGET” SHADE 


swivelier: 





them to walls a 


indows, on 





floors and counters! Pin 


nd columns! 








No. M627 





R COMPLETE CATALOG 


COMPANY, INC. | 


No. 11412 
(Switch in base) 


iris > 
Available in 6 colors—Rose, Green, 
Yellow, Gray, Silver, Brass. 


30 Irving Place, 
New York 3, N. Y. 





DISPLAY MATERIALS 


THE REYBURN MANUFACTURING CO., INC. 


DISPLAY DIVISION. 


ROYERSFORD, 


PA. 


X177- SANTA’S ARRIVAL 4am woe 
© FOUR REPEATS TO ROU 
Accent 


PRINTED 2 COLORS 


printed brithest red end broght grees 


X176-COLONIAL TAVERN 
Thus eve-arresning panorama w an excellent be has 


wih screen processed red, orange, yellow, brown 


17 FT LONG 


CORRUGATED SuRFACE 
mas promohons wth ee engeang pancrama White Reztnm 
Each $545 


ome PROCESSED 9 COLORS 


ght green, deep green and three shades of bie 


$945 


“There's a Reyburn’s 
Display Materials 
Supplier Near You. 
Depend on him for 
prompt, helpful 


service.” 


ae 


TWO SEPfaTs TO #0u 
Boe 
oe rt 











OCTOBER, 


1952 











ALL OVER THE WORLD ... 


in Canada, Finland, Scotland, Australia, Brazil, Japan, Colombia, Germany, England, El Salvador, New 
Zealand, Mexico, Denmark, Holland, Norway, Philippines, Greece, Sweden, Belgium, South Africa, France, 
Switzerland, Belgian Congo, Panama and many other countries 


es SRL ee 


DISPLAY 


[ATMs LO 


en 
. ee LITO 


PRICE +10 POSTPAID 


Immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


DISPLAY MEN ACCLAIM 


DYNAMIC DISPLAY 


By FRANK J. BERNARD 
The Greatest Display Book Ever Published 


Contains Everything 


ABOUT DISPLAY 


— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display i and p i For the 
experienced and professional displayman it is rich in display 
ideas and an invaluable reference work —in fact, a display 
library in itself. For the student it is a sure guide to display 
techniques and a real help toward steady improvement and 
perfection in his work. For retailers, both large and small, it is 
a positive guide to good selling displays. The author draws 
freely on his wide experience to explain each facet of retail 
display and shows by photograph ketches the practical 








phs and 
application of display techniques for modern displays that sell. 
Display problems and their luti are explained in detail. It 
gives display a scientifi d to make the medium of 
display more powerful and effective. Study the partial list of 
contents and you will realize that this is a book you MUST have. 
Its value to you cannot be d by its ble cost. 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio. 

[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada and Pan-American 
countries, $1.00 additional.) 





DISPLAY 








WORLD 


THIS IS AUTUMN 
ON STATE STREET 


[Continued from page 20] 
“Jack Frost Fashions” for children por I 
trayed the magic of fall in six settings at Gold- e 


blatt Brothers. The display unit was made 


from a wine barrel, a wagon wheel and a by - ° ? 2 
carpenter's horse. Two papier mache Jack Another FIRST in Display Lighting Units 
Frosts were seen busily engaged in painting ~ 

a Prisca To iene height, J Boghosse, INTRODUCING the exclusive Noe! Blinker* NOEL BLINKER*LITE 
display manager, dropped a branch of colorful Lite Streamer, which WITHOUT TRANS. 

autumn leaves from the ceiling. Wood chips FORMER can be used with either small (14”) STREAMER 


in tawny tones covered the floor size bulbs or regular size candelabra bulbs. NO TRANSFORMER 
A promotion of beaver and Persian lamb - . ee 
Each lite operates independently. The blinking REQUIRED! 


coats recently occupied the State street front r . 

yo tained The d a is smooth, rhythmic, easy on the eyes. 
age of Henry ©. Lytton & Co. — Crore The unit continues to function if one or 
tive setting for lavish furs was a simple black more bulbs burn out or loosen up. 
wrought iron square hung as a picture on the 





Fool-proof construction, backed by Noel’s 
engineering “know-how” makes this unit 

= nae A : : ‘ ‘ inexpensive to operate. Low cost replacement 
mounted. The decorative glitter was repeated of bulbs keeps maintenance at absolute 

as a floral arrangement for a wrought iron minimum. 

table used as a seat for a mannequin. Color 


backwall on which a spray of star sequinned 
twigs and translucent silver flowers were 


Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. Green or 
white wire. Furnished with clear or 

= aaener aaa colored bulbs. 

New Box Serves ~ 


As Displayer ORDER TODAY 


National Container Corporation has an 
nounced that it has produced a new three- 
color corrugated paper box to display and 
merchandise brand name products adver 


was introduced by the hats and accessories 
chosen for the two figures in each setting. 


tised in Life magazine 

The new box, with “Buy a Brand You 
Know” printed on the four sides, will be 
used in key drug and food stores throughout 
the country. 

Since the branded merchandise is actually 
contained in the upper hali of the box for 
immediate eye-appeal to the customer, the 
box both displays and merchandises the 
products 

Printed in red, white and black, the box 


supports a weight of 270 pounds of merchan- 


dise and is slotted to permit insertion of 
mounted reprints of ads printed in Life 
magazine. 
~~ Announcing New 


Stork Working Over-Time Catalcg and Price 


At Garrison-Wagner A NOEL 7 List—Write now! q 
to all the stork must Actual Size 


According reports, 


have pat in overtime this sammer where | fqmafaetundag a, 4ue. 25 EAST 4th STREET, NEW YORK CITY 3 


employes of the Garrison-Wagner Com 





pany, St. Louis, are concerned. The tally 
of new babies shows a daughter for Frank 
Harrison and new sons for Tom Hughes, 


Jay McMillan, and Bill DeRoze MODERN CHAIR & LOVE SEAT 





is . : Beauty through  sim- 
Art Cohen Showrooms moth ttttemeetrit é plicity. Artistically de- 
Open On Sundays signed to flatter your 
display. Sturdily con- 


For the added’ convenience of out-of- 
structed for long use. 


town customers planning and __ selecting 


Christmas display materials, the Art R vt ara Stendard oe 9 White or 


Cohen Company, 810 Penn avenue, Pitts RY : arneanity (aaa | WAC-36 CHAIR 
burgh, will keep its display sales rooms | g0000 F Height: 32" Seat Width: 14" 
open on Sundays until November 30. The | —e 
firm is offering the greatest selection ot | “Paaetlt $27.50 
holiday decorations and materials in its | Ges’ Seas Masset alee 
history, according to Art R. Cohen. | Or Write Us 

He also makes known that his son, Stan- ’ 


ley Gilbert Cohen, has enrolled as a fresh- | WLS-48 LOVE SEAT Ti, Le (@ @ y 
man at Miami university; following the Overall Height: 32° Seat Width: 17!/". She arry : ahem ( oO. 
completion of college he expects to enter ~ Length: 48!/."" Top Stylists in Wire 

the display business with his father. each $67.50 5219 Centre Avenue Pittsburgh 32, Pa 
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Stands Back 
of Better Displays 


You've good backing when you use 
Tekwood® for your displays. 

Durable Tekwood’s strong and tough. 
Doesn’t splinter, shatter or sag. It’s a 
heavy-duty material, yet it’s light in 
weight. Cylinder Kraft paper and hard- 
wood core plywood construction give 
Tekwood a remarkably high strength- 
low weight ratio... ideal for stand-out 
displays. 

Tekwood is easy to work, too, It cuts 
cleanly, easily. Forms even to small 
radii. And takes printing, painting, 
lithographing, embossing, etc... . beau- 
tifully ... without pre-finishing. 

Available in 1.” th ckness, 4’x4’ and 
1x8’ in size... special thicknesses and 
sizes manufactured to specifications ... 
exact color match on orders of 10,000 
square feet or more. 

Investigate low-cost Tekwood. Sam- 
ples and prices on request. Mail coupon 
today. 


UNITED STATES PLYWOOD 
CORPORATION 
55 West 44th Street, New York 36, N. Y. 


World's Largest Plywood Organization 
Manufacturers of Tekwood and Weldwood®) Plywood 
Tekwood is a patented product—U. S. Pat. No. 1997344 





UNITED STATES PLYWOOD CORPORATION 
55 West 44th Street, New York 36, N. Y. 
Please send me additional information 
samples, prices 


Name 
Address 


City State 


SNOW PAPER 


New and different 
Originated and 
wide 95e 














with beautiful high-relief texture. 
exclusively manufactured by us. 48" 
per yd Free Sample upon request 


BARTH'S DECORATIVE STUDIOS 


1515 No. Chestnut St., Colorado Springs, Colo 


Miers. artificial Flowers & 


& interior 


Decoratives for show window 
Display 

From Factory Direct to You 

Write for Christmas Catalog. 








USE THE 


Opportunity Exchange 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 


Jr., The 


R . | ° 


OCTOBER, 1927 


Displaymen from Decatur, Peoria, Spring 
field and Bloomington, Ill., met in the last- 
Central Ilinois 
Officers elected 


and formed the 
\ssociation of Display Men 
were: President, Ellsworth H. Bates, Block 
& Kuhl, Peoria; vice-president, Paul | 
Wertz, A. Livingston & Sons, Bloomington; 
secretary, George V. French, B. & M. Store, 
Peoria, and treasurer, K. W. Bailey, Bach 
Among the speakers were 


named cits 


rach’s, Decatur 
W. |! 
national 
ee 
In the 


prize ot 


Stensgaard, president of the Inter 
Men, 
Rogers, association secretary 


Hickok 


$500 was 


\ssociation of Display and 
grand 
Clement Kieffer, 

Buffalo. Top 
divisions were 


Wichita; 


DISPLAY PARADE 


display contest the 


won by 


Kleinhans Company, 


winners in their respective 


Frank Dodson, Woolf Brothers, 


Walker, Hub Clothiers, Wichita 
and G. D. Lovett, 


Harry G. 
Falls, Texas, 
Lawrence, Kan. 
The Metropolitan Display Club of New 
York presented a pair of diamond-studded 
cuff links to Herman Frankenthal, display 
director of 


Ober’s, 


B. Altman & Co. in recognition 
of his completion of 30 years with that firm 

Item from DISPLAY WORLD: “The 12 
mile per hour maximum speed rule in force 
on Monroe avenue in Grand Rapids for 
several months has been altered to increase 
the maximum to 15 miles per hour. Safety 
Director James Sincke declared at the time 
of the that window had 
slowed down traffic to such an extent that 
the new rule 


change shopping 
was necessary to keep traffic 
freely 
lant over the 


moving Local displaymen are jubi 


tribute to effective 
OCTOBER, 1942 


Pallotta 
Rich's, Inc., 


windows.” 


Frank | resigned as display 
Atlanta, in 
officers’ training 


J. Ww 


department as 


manager oO order 
school of the 


took 


manager, 


No. 161 by Cafifrer— 


to enter the 


Engineering Corps Rickerson 


over the acting 





Sruvie DISPLAY, ADVERTISING AND 


CORNELL'S ART SCHOOL IN MAINE. 





Charlest 


ARNOLD CONSTABLE & CO., NEW YORK CITY, NY. 








80 


INTERIOR DECORATION AT NEW YORK 
UNIVERSITY, PLUS AN ART COURSE AT 


LEARNED THE PRACTICAL 
ASPECTS OF DISPLAY AT 
BAMBERGERS, NEWARK, 
AND WAS LATER 
ASSISTANT DISPLAY 
DIRECTOR THERE FOR 
7 YEARS. SPENT 10 
YEARS WITH HOCHSCHILD, 
KOHN & CO.,BALTIMORE, 
AS DISPLAY DIRECTOR, 
THEN JOINED HIS 
PRESENT FIRM WHERE 
HE DIRECTS DISPLAY 
FOR THE MAIN STORE 
AND THREE SUBURBAN 
BRANCHES. 


LewHant Lines 
BADMINTON, GARDEN- 
ING ANDO VISITING 
MODEL HOMES. HE IS 
A PAST PRESIDENT 
OF THE BALTIMORE 
DISPLAY GUILD. 








DIS P LAY WeO erie 





The appointment of Lee W. Court as 
display director of Wm. Filene’s Sons Com- 
pany, Boston, was announced. He succeeded 
Winthrop B. Frye, who became assistant 
operating superintendent. 

John H. Schaub and Gus Burghard, co- 
display directors for Sakowitz Brothers, 
Houston, were inducted into the army 
James A. Green, formerly a free-lance, took 
over the department. 

\lbert E. Butterworth, display manager 
for John Taylor Dry Goods Company, Kan- 
sas City, was honored with a dinner to 
mark his fiftieth year with the company 

Charles F. Wendel, J. L. Hudson Com 
pany, was awarded first prize in a local 
display contest held in connection with the 
Detroit War Chest drive. 

Claude D. Adams was named display 
manager of Kerr’s, Oklahoma City, replace 
ing Beaumar Jaimes; the latter was in the 
marines. Adams came to Kerr's from Fish 
man’s, Elizabeth, N. J 

A hundred members and guests of the 
Chicago Display Club attended a Hallowe'en 
party sponsored by the organization. John 
Courtney was chairman of the program 
committee. 

John R. Cooper resigned as display di- 
rector for Mandel Brothers, Chicago, in 
order to enlist in the navy. His first as 
sistant, Jay Howe, became department head 

R. W. Champion, of the Seattle display 
firm of that name, reported: “The dimout 
regulations have local displaymen scratch 
ing their heads. The requirements are very 
strict and every type of idea to prevent light 
from seeping out on the sidewalk is being 


tried. No more than 1 foot candle of light | 


is permissible about equivalent to a 
lighted match.” 


Brooks Is Transferred 
To New Penney Store 

Charles Brooks, display and advertising 
manager for J. C. Penney Company, Pine 
Bluff, Ark., for the past five years is re- 
turning to his home city of Memphis to take 
a similar position with Penney’s new sub- 
urban store in the eastern section of the 


city. The store will open in mid-October. | 


Ralph Goacher, Brooks’ assistant in Pine 
Bluff, takes over the display job there 


COMING uP! 
National Pharmacy Week 


(tentative) Oct. 19-25 | 
National Hat Week Oct. 19-25 | 


United Nations Day Oct. 24 
National Radio & TV Week 


(tentative) Oct. 26-Nov. 1 | 


Girl Scout Week Oct. 26-Nov. 1 
Hallowe’en Oct. 31 
American Art Week Nov. 1-7 
National Flower Week (tentative) Nov. 2-9 
Election Day Nov. 4 


American Education Week Nov. 9-12 | 


Armistice Day ; .. Nov. 11 
Christmas Seal Sale Nov. 24-Dec. 25 
Thanksgiving Day Nov. 27 
International Golden Rule Week Dec. 7-14 
World Christmas Festival Dec. 15 
Pan American Aviation Day Dec. 17 
Christmas Day Dec. 25 
New Year’s Day Jan. 1 
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EASY-GRIPPING ACTION —rapid, precision driving — 
light weight and ready portability — are features of the 
Hansen Tacker that appeal to the displayman who in- 
stalled this window in ART SCHACHTEL'S MEN SHOPS 
in Chicago. 


Backgrounds are tacked neatiy in place — floors are 
covered quickly — and scores of other display jobs are 
done with speed and ease with Hansen. Use it for 
putting greater selling power in your displays. 


A. L. HANSEN MFG. CO. 


5041 RAVENSWOOD AVENUE 


HANSEN] CHICAGO 40 ILLINOTS 








LAUREL ROPING 
Per yard $ 
250 yards, per yard 
500 yards or over, per yard 
1000 yards or over, per yard 


WHITE PINE ROPING 
Per yard $ 
250 yards or over, per yard 


-‘eraninaindas ROPING 
Per yard ... $ 
250 yards or over, per yard 


(F. O. B. Packing Plant in Ala.) 


erected soon after arrival. 
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SOUTHERN WILD SMILAX 


Per 60 Ib. case (Covers 600 sq. ft.) $9.00 
5 cases or over, per case 8.50 
Per half case 5.00 


These are Natural Fresh Cut Evergreens (Not Preserved), and 


EXPRESS SHIPMENTS ONLY. Order from this od. 
Prompt shipments. Guaranteed Stock. 


EVERGREEN ROPING 


For STREET or STORE Holiday Decorations 


should be 


AIRY 


CAROLINA FOLIAGE CO. Noun Cardin 














RCS STUDIOS 


123 North Wacker Drive 





HEADLINERS 


RCS GIANT PHOTO 
CUT-OUTS 
RCS DISPLAY 
BACKGROUNDS 


RCS PHOTOMURALS— 
QUANTITY PRINTS 


Write for information without 
obligation. 


div. of rapid copy service, inc. 
Chicago 6, Illinois 

















“IT” MAKES 
DISPLAYS SELL 


And, Hamberger has the "IT" for 
your every display. 

With over twenty-six years of dis- 
play experience behind us, we are 
fortunate to have the know-how 


that will help you with your display 
job. 


Whether it is knowledge that you 
desire, or the finest in props to 
produce your displays, visit the 
Hamberger showroom where you 
will find everything you need. 
Always the newest and the best. 
Come in, see for yourself, and you 
will agree. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3st ST, NEW YORK CITY | 








LOOKING FOR 
A CAREER 


An Interesting and 
Profitable Profession 


CURRICULUM 

Cloth, Paper and Painted Backgrounds; Man- 
nequin Draping; Papier Mache; Interior Display; 
Small Wares; Men's, Women's and Children's 
Wear; Lighting. 


FACULTY 
Outstanding leaders in window display. Ex- 
perienced, modern, practical. 


Courses in Silk Screen Printing and 
Sign Painting Offered 


VETERAN APPROVED 
The Nation's Center for Display Education" 


NATIONAL DISPLAY INSTITUTE 
617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 





| display by M. 


| coats. 


| a violet pattern. 





| chiefs onto the floor. 








CAN WE HELP YOU? 


We have ideas and props for 
every display use. 
REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 





USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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Dé Idea 


dow without “losing” the merchandise is 

difficult, but R. A. Pennoyer did so for 
Dohrmann’s, Los Angeles, for the store’s 
“Silver Club” promotion. In the center back- 
ground be erected a large circle, fabric cov- 
ered and with light fabric and artificial leaves 
around it. On the inner perimeter he mounted 
spoons in a circular pattern, while the center 
portion held four place settings in four dif- 
ferent patterns. Extending in a straight line 
from the right center of the circle were seven 
smaller ones, each holding a place setting 
in a different pattern. Across the foreground 


' ‘ie JWING silverware in a very large win- 


| and sides of the display were spaced other 


individual place settings, each in a different 
pattern. Boxes of silver were placed at dif- 
ferent levels to flank the big circle, and fine 
tablecloths were draped about them . . . 

In a departure from the usual florist’s 


display, H. M. Owen, of T. C. Owen & Son, 


Inc., Columbus, Miss., devoted a large L- 
shaped window to the dining room and living 
room of a home, equipped with furniture and 
with four mannequins for atmosphere. Bou- 
quets on the dining table, buffet, and in the 
living room told the flower story .. . 

Phoenix hosiery in three leg lengths was 
displayed by Tom Comerford, Lit Brothers, 
Philadelphia, with the masking technique that 
always seems to get good passerby response. 
Three leg forms in different heights at each 
side of the window showed the hosiery in 
use, while in the center background could be 
seen the legs of three mannequins with skirts 
raised to knee-level; a draped curtain con- 
cealed the rest of the figures. Across the cur- 
tain itself was a blow-up of a Phoenix adver- 
tisement. 

Classic simplicity was the key-note of a 
Benedetto, Field’s, Jackson 
Heights, N. Y., in a presentation of women’s 
The only props were a simulated mar- 
ble column at the left of the display, with a 
curtain support of the spear type extending 
from near the top of the column part way 
across the window to a point above the two 
mannequins. From the rod was draped the 
curtain, swagged back and around the base 
of the column, near which stood a_ lovely 
Grecian vase. .. . 

Modern sculpture was used in each of a 
series of fashion windows by Guy Malloy, 
Neiman-Marcus Company, Dallas. The sculp- 
ture pieces were on sale by the store, which 


| acted as agent without commission. . . . 


P. E. Colson, L. Hart & Son Company, 
Inc., San Jose, Calif.. made good use of a 
horn-of-plenty for a sale of handkerchiefs with 
In the background stood a 
mannequin holding aloft a giant cornucopia 
from which cascaded hundreds of the handker- 
Circular patterns were 


| formed by other handkerchiefs here and there 
| on the floor and on these rested c@smetics. . . . 


For a street pageant in Sydney, Australia, 


| William Wheatley constructed a float depict- 
| ing the landing of Captain Cook at Botany 


Bay in 1770. Made of papier mache and wire 
netting, one end of the float had the captain 
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PROBLEM ... To INDUCE MORE HOLIDAY 
SHOPPERS INTO OUR STORE 


ay 


a = ‘+ 
” eee 


SOLUTION .... A GHRISTMAS DISPLAY TO FIT 
YOUR WINDOW & MERCHANDISE 


RESULT 


f 


A Frostee rienced window is sure to catch the attention of 
shoppers. Frostee’s frigid appearance has the same effect as 
an animated display...1IT WILL MAKE THEM STOP! 


BUY FROSTEE i 


FROM YOUR JOBBER o° 1a 
Write us for Free Booklet of ~ 
te pe ean hae ne cempany 
European Producer by Special License eed S 
FROSTEE SNO PRODUCTS sneeenneeme peamnanmemunaent 
“Blikkfang” Torget 8, Oslo, Norway ANTIOCH, ILLINOIS 
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| and several crew members standing erect in a 
| small boat from the “Endeavour”; at the other 


end was a group of aborigines behind natural 
foliage. The float was sponsored by several 
counties in New South Wales. . . 


Dark, heavy string stretched tightly in 


geometrical patterns makes an interesting and 
not too distracting prop for many types of 
display. At Cain-Sloan Company, Nashville, 


W. R. Murray used three such props for a 
From | to 60 Lights window of knitted outfits for fall. At each 
sd side were two rectangular frames divided into 
With Transformers | fourths by a cross bar in the center; the string 
was stretched diagonally across half of each 
or segment and interlaced for an interesting pat 


WITHOUT TRANSFORMERS tern. In the center rear was suspended a ver 


tical rod with three cross bars and the string 
Flashing Lights was handled similarly to that in the end 
Steady burning lights 


pieces. 
Alexander Smith Display 
| Shows Different Lines 
Alexander Smith, Inc., took a totally dif- 
ferent approach in designing its exhibit this 
ART MODE RAFG co INC | year for the National Home Furnishings 
° bd ° Show held last month for its fourth suc 
427 Broadway Brooklyn 11, N. Y. cessive year at Grand Central Palace in 
| New York City. The only floor covering 
firm manufacturing both hard and_ soft 
surface goods, Alexander Smith’s exhibit 
| featured the products of the Carpet Division 


YOU CAN MASTER DISPLAY SPACE and its Sloane-Blabon Linoleum Division. 
1 | Smith’s idea in combining the products of 
its two divisions was to show that hard and 
a soft floor coverings are complementary to 
wit 


Catalogue and Price List on Request 











| each other rather than competitive. 
h |} The display, which took up 18 by 34 
* | fee f > firs or tr Gre Ce F 
DECA-POLES (Pat. Pending) Pala : ts 16 { “A h nnd p geht ones 
. alace, as ee eig . d 4 ‘4 a 
* the NEW Fibreboard Module Deca-pole up in front of the exhibit had 4%4-foot 
n the Unmatched Steel Deca-pole alternate squares in carpet and hard surface 
MODU-AIRES floor covering in a checkerboard design 


Interchangeable frames panels shelves and legs! Each square contained a different color or 
: : | grade of the company’s new lines. Looking 


SELF-PAK EXHIBITS up the ramp, visitors to the show got 

In Special Designs just for Your Needs. the impression of an endless panorama of 

No Storage problem, No time-consuming unpacking | colorful floor coverings, an effect achieved 

and re-packing. The Ideal Exhibit. | by means of a mirror device built into the 
display. 


Lithographed Displays - - « Individual Displays - . » Exhibits | The ramp stretched above an interesting 


itinerant Units . .. Motion Displays . . . Point of Purchase Units | arcade in which visitors saw room settings, 
both modern and_ traditional, featuring 


Alexander Smith’s “Dominion,” a new 


all products of | popular floral in two pile heights, and 


ADVERTISERS DISPLAYS & EXHIBITS INC. | see ee itn a tecture effect 
2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. There were also samples of the products of 


| both divisions on display for close inspec- 








| tion. 
The display was designed by Tom Lee, 


For more effective |) custom tailored displays— | \+4., New York City. 


es Formed "'Vinyleen" Plastic 
azar nbn rfo-board | Has Holiday Uses 
= igre SPECIFICATIONS: |} A remarkable textured fabric — effect, 
THE QUALITY Neer achieved by a deep-forming process, is a 


@ Materiai—Tempered Mason- 


PERFORATED HARDBOARD 4 ite, Smooth 2 sides feature of a new “Merry Christmas” pat- 


@ Size — 48" x 96". Thickness | tern in “Vinyleen” plastic introduced by 


GENUINE TEMPERED DUOLUX MASONITE Fee | Weiss & Klau Company, 462 Broadway, 


@ Diameter of Holes—3/16" r eee . ‘ ea 1 erelle 
$41.60 PER PANEL—48"x96". Packed 6 per carton pean ence’ a ig New York City 13, and gives it ex¢ ellent 
Note: On orders of less than 6 panels, add $2 | on center 9 drapeability and ease of handling. Printed 
with a pleasant Christmas pattern in bril- 


Comprehensive Selection of WIRE DISPLAY FIXTURES. Orders Shipped Immediately! : ‘ ; eae 
Write for Catalog Jobbers' Inquiries Invited. liant fadeproof colors, the material is fire 
; retardant and can be cleaned by wiping with 


LADON COMPANY chicico's numots | inierin 20 ivosard vote 


DISPLAY -wertdD 














@® economy 


“our Display Men say: 


thankes’... x. 


easy installation” writes Wise Shoe Stores 


Display men of Leading Stores throughout 
the country use 


Photo Mural 
Fabric 


e@ BEAUTY — colorful genuine photo-scenic repro- 
ductions oz fine rayon crepe 


@ ECONOMY —no need to use costly wood and 
plaster constructed backgrounds 


© DURABILITY —- may be cleaned, stored and used 
again and again. Guaranteed sun-fast. No. 14 SNOW SCENE WITH ROAD Cool Ice Blue — 4 Panels $44 complete 


e SPEED — f ith 1 14 Different Murals: in addition to the scene illustrated, the following 
a few minutes with a staple gun — and 1] are available for immediate delivery: Stairway in Grand Opera House 
you have a new background (Paris), Rustic Woodland Scene, College Campus, Nautical Summer 
e a . . P Scene, bas with Brook, Garden Scene, The Acropolis (Greece), 
VARIETY —-a wide selection of PHOTO MURALS Race pen tae” Cherry BI 2 W sien, Saver Scene, Winter Wendeslend wittl 
available in an assortment of colors for imme- high 42” wide Brook, Arc de Tri feet (Paris). Send for complete catalog. 
diate delivery 


order from your jobber or direct from DECORATIVE DISPLAYS 


57-57 63rd Street, Maspeth, L.I., N. Y. 


for 











Craftint Catalogue 


slater ei s,s GET“ IMMEDIATE DELIVERY 


new Craftint catalogue and_ price ‘ 
list No. 44, largest in’ the firm's history, ge ‘ é Of These Dependably Performing 
was published recently. Fully illustrated, aaa . 3 
its 64 pages describe the more than 150, J { T U R N TA B LES 
products which Craftint manufactures for 
the graphic arts materials field, as well as ; ; “" 
those for which it is exclusive national F Ruggedly constructed, heat-treated 
distributor. =! Zz steel gearing resists wear indefi- 
With its comprehensive text and pictures, E nitely under continuous operation. 
the Craftint catalogue is in many respects a f Use of spiral gear drive affords 
graphic arts handbook. A few of the many smooth, effortless transmission of 
new items, listed for the first time, are the 2 , power from motor to revolving turn 
Craftint-Conograph air brush, made in } fable. Reduction gears secled in 


England; “Craf-Tone,” newest all-purpose | oll fer quietness end efficiency 
shading medium; “Spray-Art” plastic fixa- i 
tive; and Craftint “Color-Vu’”’ papers, a Wah At, tedelk-eneed ennai 
standardized color selector system. These ; ; sehr ed takai Rael capacity of 200 
are in addition to the many paint specialties Ibs. 12° diameter aluminum enclosure 
and artists’ materials that Craftint has regu- Friction drive allows display to be and 8 foot heavy duty UL approved cord 
larly manufactured for the past 25 years stopped purposely or accidently and plug. Shipping weight 15 pounds. 
Copies of the catalogue are available to without d + Speed 3 R.P.M. Overall height 5%". 
all professionals in the graphic arts upon oo eackine 1 gearing a4 Electrical contacts for illumination $16.50 
request. Address the Craftint Manufactur- | moter. recision built throughout. edditional. 


ing Company, 1615 Collamer avenue, Cleve- Finest ball bearing. 


land 10 ‘ Available in 75 and 500 Ib. 
an Model No. 500 (200-Ib. $96 Balanced Load Capacity. 
- capacity) Complete. . Prices on request. 

Former Displayman 
Dies In Richmond Member NADI 

At one time display director of Miller & 
Rhoads, Richmond, R. Addison Lewis died a > (ay Rwy Ry (a0) H Ean) 
at his home in that city on September 14. Promptly ‘ ° 


He was with the firm 53 years and was 








public relations director at the time of his | 810 PENN AVE., PITTSBURGH 22, PA. 


retirement four years ago. 
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Especially 


THE 
RETAIL 
TRADE 


Deep, generous 
white pile trim on 
luxurious red velour, 
cotton backed for 
longer wear, 
designed by ex- 
perienced costume 
house for the 
AUTHENTIC APPEAR- 
ANCE, DURABILITY, 
and COMFORT 
expected by the 
retail trade 


Suit EXACTLY as shown complete with belt and 
leggings $49.50 
Suit with wig and beard as shown $69.50 
Washable imported extra Suit as above in 
full yak hair wig & beard Corduroy $29.50 
above $24.50 
Wool beard 
sets $ 3.50 

"Order with confidence" 

"Satisfaction guoranteed'’ 


Flannel! suits, plush 


trim $ 8.95 


Wig and 


Holiday's Santa tailors exclusively 


9940 Queen Avenue South, Minneapolis 10, Minnesota 


| office requesting data on openings. 


| has 


| deep South and the middle West. 
| compensation based on commission with ex- 














THREE SMART WAYS TO 
MAKE rong SALES.../ 


smart, interchangeable 

solid chrome price markers : 
make your merchandise “look the price!” 
M%"-5/16"-42"-1" high. 160 pcs. per set 
handsome compartment box. 


SUyiy 


prepared solid 
chrome sales promotion words.. 
can be used in combination with numerals. 


rich, ebony-background, 
bevelled edge glass signs 
for extra smart sales appeal. 


ALL THREE manufactured by 


COMBINATION PRODUCTS CO. 
64-74 West 23rd St. New York 10, N. Y. 
ORegon 5-3240 
ORDER TODAY...OR CALL OR 
WRITE FOR PRICE LIST! 











NADI News | 42 Xmas Display 
New uu 
GIMBALITE 


By JOHN F. BOWMAN 


| Managing Director, National Association 


Of Display Industries 


OBS and People. During the past month 
several good salesmen have contacted the 


National Association of Display Industries | 


One is 
well qualified to cover all types of retail 


| accounts with a general line of flowers, spe- 


cialties, wood, metal and plastic units. He 
both the East and the middle 
additional acquaintance in the 
He requests 


worked 
South with 


pense arrangement covering traveling costs 

Another available on 30 days’ 
notice is well acquainted with jobbers and 
He has reached maximum 
earnings in present He will 
travel and would prefer representing an East 
Some experience in sales direct to 
with 


salesman 
similar accounts 
his position. 
ern house 
retailers. Present position is salaried 
bonus and expense arrangement, but he will 
consider commission offer 

\ designer presently located in middle West 
He is young with 


Experienced 


available and will relocate. 
a good background and training 
in actual store display and has had two years’ 
experience on the staff of a large firm in the 
field. Available at once. He is now 
doing free-lance work but would 
place in a display firm where his talents in 
both production and styling could be used 

In addition to the above there are several 
inquiries from 
sentation on non-conflicting lines, jobber out- 
distributors. 


Rusiness NADI 
salesmen out on the road with lines covering 
for Early results indi 
cate business The peak of 
Christmas production and shipping is coming 
up fast Most report plenty of 
orders coming in during the past weeks. Some 


display 
prefer a 


manufacturers desiring repre- 


lets and exclusive 


Some members have had 


offerings next year 


will be LOK vd 
members 


have begun to refuse special requests and are 
confining production to standard items for all 
October 15. Most will continue 
will ask for latitude in 
filling available units. Jobbers 
fairly stocked with staples and reports 
say they enjoyed excellent business where ex- 
clusive territorial distribution had been ob- 
tained on special display units. Mannequins 
and fixtures began to tail off generally during 
the last two weeks of September but still re- 
a strong tenor of business, probably 
for the last two 
December it looks 
installation The 
forces are still pounding away but the bulk of 


orders after 
to accept orders but 
with were 


well 


tained 
still 

From 
production 


above averages 


until 


years. 
like a 


sales 


here 


and job 


the orders is in 


Varket Week. 
exhibit 


Looks as if about 
the Hotel 


December 


70 members will lines at 


New Yorker with between 100 and 120 sample | 


rooms occupied Attendance will be about 
even or slightly ahead of December of 1951. 
Look a complete account of exhibitors, 
room assignments, features and all the set-up 
for this event next month. Additional requests 
for space recently received in the NADI office 
came from the following 


fc or 


Display Spot 


The COOLEST SPOT in Town 
May be painted on the job 
to blend with the display. 

U. S. Pot, 01234595 
See Distributor — Write for folder 


Alexander-Tagg Industries 
INC. 
DEPT. AB, HATBORO, PA. 











"PARKCRAFT" 


RUSTIC 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles - Branches 


CEDAR 


Poles — Slabs — Bark 





Rustic and Western Displays 
| Phone: WI 9-6479 Williamstown, N. J. 








BASE-METAL PUFFING FOIL 
AND FOIL PAPERS 


25 Ft., 50 Ft. and 100 Ft. rolls. Also in Reams 
for immediate delivery 


R. A. OHLHORST 


454 BROOME STREET, NEW YORK CITY 13 








PINE CONES 


For Xmas Displays. Beautiful and symmetrical. 
6” to 10” long. Asst’d. from Ga., Maine, Mich 
20 for $1.50 postpaid 


Tri-State Advertising 


Co., Inc. 
WARSAW, INDIANA 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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Standard Cellulose & Novelty Company, Inc 


Belmont Products Company, Inc. ; 
Park Lane Fabrics Company, Inc. 

American Import Company 

Ankerum Mfg. Company 


anal Goats Corporation me SHOW CARD AND POSTER MACH 


The above requests were complete in all de- 


tails. Eight additional requests are still pend- | ing | MPLICITY 
ing completion. ma eaten Ort 

Membership Applications. Potential new aida 
members of the NADI are Select Flower & | BLOW OPFRATIN ea 


Display Company, Inc., of New York City, 
and Display Originals, Inc., of Los Angeles. | Used for over eighteen years by leading national chains. 
Applications from these firms are now being | Many have from 50 to 500 or more in use. 
processed and recommendations submitted to MORE PROFIT oan > 

the board of directors before the end of Octo- | fom ; 

ber 1952 should result in approval as members TO YOU! e 

of the association. Select Flower has been in | a 

the display field since 1923 and has continued | 

successfully since then. The firm was in- | The “SIGNPRESS" 

corporated in 1948 and has sold both retail | ables store managers to 

and jobber accounts. Products cover artificial do a better job of mer- 

flowers, plants, backgrounds and general dec hondiel It id 

orative supplies. Display Originals is spon- S — ao — a 
sored by Gilbert Laurence who holds the | @ simple, convenient 
Madisonia franchise on the West coast and | means for producing 
has recently initiated additional operations in | GOOD LOOKING Cards 
the general display field. He acquired the | & Posters QUICKLY and 
property of Al Halvorsen a short time ago at SMALL COST. 


and is planning production of general display 
pieces, window and interior specialties and a 
line of case promotion units. Another request MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
for membership from National Studios of 
Olean, N. Y., has been deferred, at the re- D ij S$ p LAY EQ U { PM E N T co 
quest of the applicant, until January of 1953 « 
Appointment. Richard Gleason of W. L. | BOX J-144 ADRIAN, MICH. 
Stensgaard & Associates, Inc., will act as 
consultant on publicity and public relations for 














the National Association of Display Industries. 
The appointment was made by Bill Stensgaard D 0 L LS L U R t M 0 R { D 0 [ LA R S 
at the request of George Silvestri, president 
of the NADI. Gleason will coordinate and | 


advise on all information, releases and pub 
licity material relating to NADI activities 
5 


When your dolls are dolled up on display 
you “guys with oot can always count on 
: : more action. 

Future. Business for thé first six months 4 ’ 
of 1953 should be good in the retail field ay o, IMMEDIATE DELIVERY 
according to all reports. Checking the busi d \ Stands are made entirely of 
steel. New ice blue enamel 


" finish on base and upright. 
sources indicates that there will be a high : 4 ‘ Adjustable height wire clamps 


level of activity in the display field next year bes 0 ae — 
At a guess, the trend will be towards func 

tional units with less attention to special de 
signs except for high style fashion promotions 
Display depends on a portion of sales revenue 
for budgets. With sales and income continu 
ing high at least through October of 1953 the 
display field should keep the gains made in 
the past year and will probably show a per 
centage increase in 1953. Competition and 


ness papers, trade journals and government 


poor production techniques will take a toll of 
minor firms in the display field as it has in 
the past three years. One or two well-known 
manufacturers may also find the going too 
tough. Working capital, in general, for the 
industry is adequate but for some operators 
will prove a handicap because of diversion to : 
personal income for top level interests. Labor | ; . CHOICE 3 SIZES Packed 
relations in the industry are good with few | " No. 100 Adjustable 7 se = $11 95 mi 2 
difficulties experienced during the past year. | . = eats 18" to 36°" PEP Aad 
The wage picture will probably follow na- 
tional patterns with the additiona! factor of | Member NAD! 
specialization generating slightly higher de- | ney * / 

mands from skilled employes. Where union 
shops are observed there will be a definite 
trend towards higher compensation. The big- 
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SPARKL-TEX 

Shiny aluminum flakes in silver or silver- 
red-green combination are adhered to fire- 
proof cotton wadding to give a feeling of 
snowy crispness and eye-arresting glitter to 
backgrounds, backdrops and floorings. Sparkl- 
Tex has body for easy handling and depth 
that allows it to fall in soft, snow blown 
contours. Available in rolls 36 in. wide by 
either 12 yards or 48 yards long or in cut 
lengths. 


Garrison-W agner Offers You 

a Complete Selection of 
Background and Flooring Materials 
in an Array of Seasonal Colors. 


@ Aluminum Foil Papers 

@ Brick Papers 

@ Bulkton and Butler Seamless 
Papers 

@ No Seam 107 inch Papers 

@ Corobuff 

@ Corrodek 

@ Crystalsheen 

@ Crystal Velvet 

@ Expanded Aluminum Foil 

@ Facil Fab in Solid Colors and 
Stripe-ett 

@ Facil Fab Ribbons 

@ Foam-Tex 

@ Foil Cloth 

@ French Velour Cotton Suede 
Paper 

e@ Glame and Austrian Valance 
Glame 

@ Ice Cloth 

@ Jewel Cloth 

@ Jewel Paper 

@ Krushvel Transparent Velvet 

@ Leatherette Papers 

@ Permabrite Jewel Paper 

@ Permabrite Luster Sheen Paper 

@ Puffing Foil 

@ Rayvelene Rayon Velour 

@ Reycurv, Reydec, Reytrim 

@ Snow Paper 

@ Spanglette Cloth 

@ Veloursheen 


The above are but a few from our complete 
line. For description, sizes and prices, write 
for the following catalogs and broadsides: 

Catalog No. 244—96 Page Catalog of 
Christmas Displays and Decorations. 
Broadside No. 32 and 33 
Display Supplement. 
Broadside No. 30 and 31—Outdoor 
Christmas Street and Building Dee- 
orations. 


Garrison-Wagner Co. 


2018 Washington Ave. St. Louis 3, Mo. 


Christmas 
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gest problem of the industry is finding young- 
sters willing to learn who have the potential 
to become production foremen, leaders and 
specialists in the making of displays. Machines 
are good but until they can take over the job 
of hand-finishing that is necessary in the dis- 
play industry the individual will still make the 
difference in good and bad display lraining 
field 
the major problems to be faced in 1953 

A spot check in September 1952 
that the 
ciation are going in annual 

lume Dollar 


and 


in every phase of the display is one of 


Kecords 
members of asso- 
highs 
wise that is. Unit 
will not improve 
With display budgets lagging 


sever al 
to set 


indicates 
new 
volume is 
still down if present 
prices continuc 
behind general store budget increases the dis 
had to work with lower prices 


Che latter 


playmen have 
or less quantity has been the case 
for the most part 

Office of Price Stabilization will 
list of decontrolled display items 
within the period October 20-25. This listing 


will tell all display manufacturers what their 


tr s 


publish a 


status is under the recently approved decontrol 
order. Notice of OPS listing will be 


all NADI 


sent to 
1 


members as soon as-it 1s receive 


Counter Merchandiser 
For Larkwood Stockings 
the importance of 


hosiery 


Long aware of color 


over the retail 
aware that 
the problem of 
presenting their color story in the right 
light, Herbert B. Chapin, sales manager ot 
Larkwood Hosiery, 
trip to a big Southern city. 


The idea 


in selling fine 


counter and equally stores 


generally have not solved 


had an inspiration on a 
recent 
came to Chapin during a visit 
Larkwood's which 


store 


accounts was 


having the 


to one of 
housed in a new very 
latest of 
Despite the 
arrangement, 
Chapin had 
own 
of other 


known 


lighting, ete 
functional 
work, 
Lark- 


counter 


modern fixtures, new 
decoration, 


display 


modern 
and effective 
difficulty recognizing 
colors on the 
stores in that city —na 
tionally fifty million 
dollar category they had 
just as bad, if not worse, lighting conditions 


wood’s selling 
\ survey 
stores of the 
volume showed 
in their hosiery departments 

It has long known that a 
hosiery color takes on different tones when 
displayed in the case as compared with leg 
form, color display units or the natural light 
at the front Even when the 
candlepower is sufficient on the selling 
area, says Chapin, the type of light often 
kills color value 

When he returned to 
outlined his idea to the Larkwood stylist, 
Beatrice Dudek. Together they called on 
the firm of Robert Kayton Associates, dis- 
play specialists of 89 West Third 
The problems were presented to the Kayton 
The display had to have day- 


been specific 


store's door. 


New York City he 


street. 


organization 
light illumination on the stockings to show 
true colors. It had to show stocking 
shades coordinated with the season’s fashion 
costume and these color coordination 
had to be removable so that they 
could be renewed each season. It had to 
permit “feel of merchandise” for the 
tomer. The display watild:have to be small 
enough to take up very little selling space 
on a department store hosiefy counter. The 


colors, 


cards 


cus- 


GENERAL DISPLAY CORPORATION 
For the finest in 


Artificial Foliages 
Artificial Flowers 
Artificial Plants 
Display Acessories 


specialty 
Be sure 


for department stores, 
shops and chain stores. 
to see or call: 


e GENERAL DISPLAY CORPORATION e 
NOILVUOdYOD AVIdSIG 1VuUINID © 


Flowers-Foliage 


GENERAL 
DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


FACTORY 








Our salesmen will call on you soon 
with our new and better than ever 
Fall and Christmas line. 


@ GENERAL DISPLAY CORPORATION 
© NOILVYOdYOD AVIdSIG 1VYINID © 


GENERAL DISPLAY CORPORATION 








for maximum illumination... 


MODEL '0” s232:: 


projector 


Imagine the convenience of this Opaque Projector 
in your sign or display department! Need a large 
sketch — but fost? Just place this projector over 
a photograph, magazine page, coin, jewelry or 
any flat opoque object—and you can project a 
screen image, faithful in every detail and color, 
4 feet squore and larger. Projects an area 5” « 
5” at one time or larger area, a section at a time, 


$3225 


F.0.B., N. Y. 


Complete with lamp and 
8-foot cord and plug. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors. 


« 200 PACE CATALOG 


FRE * 10,000 ort and 


drawing supply items avail- 
able through Arthur Brown. 
Write today on firm letterhead! 


ARTHUR BROWN & BRO 


1 46th ST. NE 


DISPLAY WORLD 





fixture had to be flexible so that it could 
feature anywhere from two to five Lark- 
wood stocking colors any particular store 
would carry. It had to be easy to “operate” 
in that stores would have to renew the 
stockings several times a season because 
of snags and pulls that develop after cus- 
tomers’ handling of them. The entire 
fixture would have to be velvet smooth to 
prevent any possible damage to delicate 15 
denier nylons. 

The result was the Larkwood daylight 
color selector. The display has been built 
in blond mahogany with clean-swept modern 
lines. It has been designed so that front, 
side or rear views are attractive, allowing 
for greater versatility in placement within 
a department. The display measures 16 
inches wide by 15 high by 111% inches deep 
and features a “Fibreglas’’ shade which is 
fireproof and eliminates any possibility of 
glare to customer or salesgirl 

Die-cut “bobbins” are employed, around 
which to wind the foot and fore-part of the 
stockings. These bobbins are slipped under 
an elastic band at the back of the upright 
panel, while the top of the stocking is 
slipped through to be draped over the front 
tray of the fixture \ hinged cover with 
a silk-screened Larkwood message is then 
clasped into place at the back panel to hide 
the bobbins and the elastic band, giving a 
clean, finished look to the fixture from rear 
as well as front 

The front panel is slotted to hold the 
die-cut coordination color cards in position 
with the stocking shade for which they 
have been designed 

The display is being offered to Larkwood 
Hosiery accounts on a cost basis. Chapin 
states that the reception by retailers to the 
daylight color selector has been so tremen 
dous that it was decided to incorporate the 
features of the display in Larkwood's na- 
tional advertising, and suitable dealer mats 
are being offered to customers for con 
current publication in local papers 

Chapin says that his own enthusiasm for 
this display as a vital selling help to stores 
has been backed up by comments of the 
few important store and buying office 
hosiery people on whom Larkwood has 
sample tested the display. Some samples 
of buyers’ reactions are quoted as: “The 
most intelligent piece of selling help that 
has been offered stores in many a moon.” 
“This type of functional display is of so 
much more value to us sellers of hosiery 
than pretty pictures on the counter.” 


Walter Bahno Heads Display 
For W. & J. Sloane 

Walter E. Bahno, formerly display execu 
tive of John Wanamaker, New York City, 
has joined W. & J. Sloane of the same city 
as head of display, it is announced by John 
A. Miles, director of promotion. 

Bahno, after studying merchandising and 
business administration at the New York 
School of Interior Design and later at New 
York university, joined the display staff of 
R. H. Macy & Co. in 1939. In 1945 he went 
to Wanamaker’s. 

At Sloane’s he replaces F. Penfold 
Brown 
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STILL TIME TO GET 
XMAS 


CREATIONS 


from the studios 
of 


DISPLAY ORIGINALS 
INCORPORATED 


1515 N. CAHUENGA BLVD. 
HOLLYWOOD 28, CALIF. 


Rubber Candles—4' high, on 
wood base. Red and White 
wax dup—trimmed with holly 
leaves, plastic balls, etc., each 


$19.50. 


Styrafoam Wreath—3 circles, 
24" diameter. 














work at SHILLITO’S 3 
DIFFERENCE! | —— 
Re ... and, they can doa 
Sl “letter-perfect" job for you! 


& 3 Wi Shillito’s, the large Federated Department 
YS) ¢ store in Cincinnati have standardized on 

° UL f Barron Styrene Letters for merchandise 
J iL classification signs because they have 
ail maximum durability, readability, uniformity 


and unusual versatility; their clean, modern 
design speak of and for quality merchandise; 


‘$) they achieve a three dimensional effect at 
(Fa low cost 
, ee FIT ANY 


Barron Letters are quickly applied to 'most 


MANNEQUIN any surface. Available in a full range of 


olors and in 5 popular sizes. Write today 


(aad TO PERFECTION for samples and your copy of new catalog 
, 


No. 236-K. 


=) =< 


) *\p, NO MEASURING 
ea REQUIRED 
“ 


Complete Satisfaction Guaranteed 


MULTI-FIT WIG Co, iii 


35 WEST 36th STREET © NEW YORK, N. Y. pwer mes : 








RE FLASHERS (= 
® Since 1900 ‘ = 


Force Attention, Increase Advertising Value 


REZESERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD RIVER GROVE. ILL. 








STYROFOAM 


PANELS ALL SIZES 
10"°—12"'—15"'"—20" 
Up to 20" wide 
Up to 9 Ft. Long 

Thicknesses 
2" 34" 


thru 12" 


SNO-BALLS 
All Sizes 

2" —21/,""—3"—4"—5 "6" 

Canes — Snow Men — 


Reindeer 
CATALOGUE NOW READY! 


@ 
a 


PRODUCTS 
6415 N. California Ave., CHICAGO 45, ILL. 


SNOW —TINSELS 


Diamond Dust — Mica — Sand — 
Wood Fiakes — Chips — Stones 
— Glass Gems — Chunks — Shells — 
Flameproof Compound — Cotton — 
Glass Blocks — Christmas Papier Mache 








Always something new in scatter items. 
Manufacturers and creators. Ask your 
jobber to show you our KEW BEE 
KUT line. If write direct. 
National Sawdust Co., Inc. (Display Div.) 

65 N. 6th St., Brooklyn 11, N. Y. 

Please send me your new 38 page catalogue 


necessary, 











Name 
Address 
City & State 
Attention of 
D.W 


rn: DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write tor literature. 


THE KOESTER SCHOOL 


3710-12 N.Cicero Ave., Chicage 41, Ill. 








Do you have a record of the presidents of 
the International Association of Display 
Men? If so, who was the first president ?— 
Reader, Chicago. 

(Strictly speaking, Claude J. Potter, Lein- 
bach & Co., of Lancaster, Pa., was the first 
president of the International Association 
of Display Men. This title for the associa- 
tion was adopted in August 1914, and Pot- 
ter continued in office for a year after that 
time. Previously he had served one year 
as president of the International Association 
of Window former name of 
the organization 

(The first nation-wide display group was 
called the National Association of Window 
Trimmers of America, and its first president 
was Charles S. Griffith, of Charles A. 
Stevens & Brothers, Chicago. He served 
August 1898 to August 1899. He was 
succeeded by Fred W. Campbell, H. C. F. 
Koch & Co., New York City, but it was 
discovered that Campbell was not an 
and his election was de- 
clared void. Charles W. Morton, Wein- 
stock, Lubin & Co., Sacramento, Calif., then 
became president and served from February 
1900 to August of 1902.—Fd.) 


Trimmers, the 


from 


later 


actual member 


We would like to take this opportunity 
ot! congratulating your excellent 
wish to advise that we have 


you on 
magazine and 


found this extremely useful to us in main- 
taining our reputation as one of the leading 
city —S. Atkins, Greatermans 


Salisbury, Southern Rhodesia, 


stores in the 
Ltd., 
Africa 


Stores 
South 
two 


Start my subscription at once for a 


ear period to your magazine lf possible 


last month’s issue to start with, along 
with the latest 

\s display manager in this furni- 
ture retail business I find it is nearly im 
possible to keep up with the current ideas 
with the 
that I ‘see 
The Bing Com- 


send 
Issue 


large 


and suggestions along newest 
available materials 
James A. Carr, 


Cleveland 


except your 
magazine 
pany, 

Bakersfield, East Bakersfield and the 
vicinity, as you know, were greatly damaged 
by the numerous earthquakes during the 
but the big quake hit this 
\ugust and leveled it. There are 
only a few stores considered safe and doing 
downtown area. What is 
some of the buildings will have to 


month of July 
town In 


business in the 
left of 
be torn down completely and the others will 
have to be rebuilt; and this is the whole 
downtown area, not just one or two blocks 
but 20 or more 

The merchants, city officials and the popu- 
lation as a whole had a most disheartening 
and impossible job to do. First 
there was the surveying of damaged build- 


almost 


| ings for safety, then the task of inventory 


of merchandise, the moving of merchandise, 








Ugly Duckling Windows 
Changed With Curvo 


Store windows with old-style wood 
paneling or cracked and peeling walls 
are poor places to display and sell 


merchandise. 


Don’t despair, modern- 


ize your windows with versatile Curvo 


Wallboard. 


Transform them. over- 


night from ugly ducklings to beautiful, 
yet forceful display areas. 


You don’t have to be an expert to use 


8-ft. high Curvo. 


What’s more, you'll 


be pleasantly surprised at how eco- 
nomical a Curvo installation can be. 





© 
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Proven by 10 years of 
satisfied users. Write 
today for illustrated 
folder and price list. 


JOBBERS and DISPLAY 
SALESMEN: Write for 
special information. You 
don’t need samples to sell 
Curvo; it sells itself! 


GREGGORY PRODUCTS CO. 


203 N. WABASH AVENUE 
CHICAGO 1, ILL. 











Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 


KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 


Adjustab/e 
to most 
Tree Sizes! 


Revolves 
3 Times 
a Minute 





Ideal for holiday windows and Christmas displays 


throughout the store. 
starting A.C. motor 
will 


tree lights 


Sturdy, dependable self- 
Double, built-in outlet for 
revolutionize your trim! 


The Oldest Name in Turntables 
Available for Every Need! 


Poto-Sho Sicplaye. 18" table 


Used 
the world for sales- 


throughout 


revolves 3 times a 
minute; 200 Ib. ca- 


illustrated permits 
novel lighting f- 
fects while table 
1S . 2 — 
and backgrou 

units available too, 
es well as smart 


build-up fixtures. See your local jobber or write 
us for complete catalog! 
GENERAL DIE & STAMPING COMPANY 
lategrity Since 1919 
Dept. O, 262 Mott St., New York 12, N. Y. 
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LAY WORLD 














wall and counter cases, the cleaning up of 
the mess, setting up business in other sec- 
tions of the town, buying, leasing and rent- 
ing, building new stores, putting in new 
streets and parking lots in these locations 
— and believe it or not, in so many cases 
doing business from large tents. Local 
merchants must have bought out all circuses 
and carnivals, as Bakersfield is a tent city 
so far as business is concerned. Brock’s 
Department Store was demolished; one sec- 
tion of their building housing men’s wear is 
opened, but the main store is now doing 
business under canvas. Harry Coffee's 
clothing store is in a tent with a false 
front of plywood, and the front doesn’t look 
bad. The city hall and the courthouse will 
be razed, as I understand they are unsafe; 


New... Original Display Ideas 
PAPER SCULPTURE 


by Mary Grace Johnston 


Use the ideas this portfolio brings to help you make dis- 

plays that sparkle with originality — modern displays for 

windows, counters, exhibits, conventions, posters and many 

other uses where three dimensional design adds attention 
and SELLS. 

This portfolio contains 24 large sheets, size 17 x 11 inches 

—each covering a different phase of working with paper. 





EL oY era 


Here are the subjects: 
Flower and Leaf Ornament 
Bird Shapes 
Girls’ Heads—Side View 


Masks of Comedy and 
Tragedy 

The American Eagle 

Dresden Clock and Wreath 

Standing Figure 

Christmas Angels 

A Symbolic Figure 

Experiments in Form 

Abstractions 


Materials and Tools 
. Basic Forms 
tents. : Shadow Folds 
This will be a year of interior displays Cut Surface Design and Girl’s Head with Hat 
for Rakerche aay sae aad a. Abstract Shapes Girl’s Head with Flowered 
for Bakersfield stores, and they are getting dee ne ahh yaad Hat 
together the supplies to do such a_ job. Scrolls and Ornaments Minikin and Manikin 
The display people of the city are doing a 


Flower Forms Cherubs and Drapery 
fine job and this year they will have the 


officials are operating from a series of 


Frames and Borders Musical Instruments 


MAIL THIS COUPON TODAY! 


The DAVIS PRESS Inc., Publishers 


opportunity of doing something just a little 
different; there are a lot of poles in those 
tents and I will bet they are going to make 
good use of them displaywise.—Erwin Hiff- 


On each of these large double-sized 
pages you will find a photograph 
finished product, a diagram 
showing how to cut, bend, score, 
and fasten the separate pieces 
assemble the completed project, 


man, West coast representative, Garrison 
Wagner Company. 


[ will thank you very much for your good 
I have seen you have possible to 
I hope very 


advices 
teach other people in display 
soon to come USA to learn anything of 


your very fine ideas. Maybe you know how 


plus clearly written directions and 
suggestions for making and using 
each piece 


Order copies today 


Price $3.75 


19 Printers Building, Worcester 8, Massachusetts 
Please send 

$3.75 per copy. 

(] Payment enclosed 


Name 


Address 


copies of PAPER SCULPTURE at 


() Send bill payable in 30 days 


City 


State 


ag Rie te a sabe 


ah 











it should be possible? 

I am a former captain, fighter pilot, and 
now I want to work and study in any ad- 
vertisement affair in America and want to 
be able to buy any display articles. I have 








been sometimes in London and Paris, but 
never in Nev, York. You shall understand 
me, I hope to see anything of America too. 
Perhaps you could come some times to 
Finland; I think I help you to get salmons 
from the rivers of Lapland. Please tell me 
isn't it possible to learn display by you and 
how much I must pay for it—Olli Musto- 
nen, Lahti, Finland. 


always make 


a BEELINE 


Want you to know that DISPLAY 
WORLD has been greatly enjoyed while | 
was recuperating in the Veteran’s Adminis- 
tration hospital at Fort Lyon, Colo.—James 
M. Purcell, Ben Warrens Clothing Company, 
Vicksburg, Miss 

Having DISPLAY WORLD 
faithfully for the past year, | have found it 
of much help in the display field. Enclosed 
find $4 for another year’s subscription.— 
Ronald Bowser, Piqua, Ohio 


received 


CARDBOARDS 


In poster board .. . art 
poster board .. . pro- 
cess board . . . veneer finish board 
.. . display blanks .. . depend on 
CRESCENT for durability and finest 


Spgs 


Winners Announced 
In Local Contest 

Winners have been made known in a local 
display contest sponsored by the Hartford, 
Conn., Chamber of Commerce and Retail 
Trade Board for the annual Tobacco Festival 
in that city. In the department store class, 
first prize went to Judson Landon, Sage-Allen 
& Co. For specialty shops, Leonard Yush of 
Worth’s, Inc., was winner, and in the general 
classification top honors went to William M. 
Savitt, Savitt Jewelers, Inc 


— 


CRESCENT 


ud 


\ BOARDS. 





50th 


ANNIVERSARY 


1902-1952 
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No. 2152 SQUARE STEEL 
OBELISK... 


A smart triangular shaped 
obelisk made of 1/4" square 
steel rod . . . black lacquer 
finish . . . has space for 

four display shelves 

excellent for year round use... 
size, 72" high x 18" wide x 
13" deep. GLASS SHELVES 
NOT INCLUDED. 


Each 7 Sa 


DOERR SS 2 a 


PORTSMOUTH, OHIO 


| have 











DEKADHESE 


“The cement that grips before it sets” 


THE DECKER CORPORATION 
P. O. Sox 1605, Wilmington, Delaware 








—_ > 


WOLD AIR BRUSH “"° 





WHEN WRITING ADVERTISERS e 
PLEASE MENTION DISPLAY WORLD e 


| National Advertiser Discusses 
Cutting Display Waste 
Several rules for holding waste to a mini- 
mum in the 


Association of National Advertisers in New 
York City. As reported in Advertising 
Age, the first rule is selective placement of 
the The few self-service 
do 73 per cent of total dollar grocery sales. 


displays 





"9 
27 


per cent, and ten chains with only 12,000 
the 336,000 


| 
} : 
| stores do as much business as 


| stores; General Foods’ strategy is to 
| for the big stores. 

The second rule is to provide right types 
and “Too busy, too wordy, 
lacking in simple selling” 
factors found in too many displays accord 
Lillard. He reported that his firm 


longer 


simple pieces 
are undesirable 
ing to 
will no type” 
five items built around 
Also 


make displays 


use “menu posters 


because the four or 
a theme are ineffective. General 
Foods that 


can be converted easily to hold the products 


will no longer 
ot a competitor 

Next step for waste cutting is to make a 
checks 
having 
them photostats of planned 


follow-up survey. General Foods 


proposed displays with grocers by 


salesmen show 


material and correcting objectionable fea- 


tures before production starts 
Sending the right quantities of 


material is given by 


display 
Lillard as another es- 
sential. He said, “During the past year and 


a half we have carefully audited the daily 


checked that figure at the end of the cam- 
paign 
cards which our men had said they 
figures are remarkably 
Now we have a yard- 
in setting up right quantities.” 

the fifth 


against the 
used. These 
close 
stick 
Judgment is 
stated 


to each other 


essential, 


is necessary. For example, a poster saying 
Maxwell 
House and redeem them here” can be placed 
in almost any that a campaign on 


Foods cereals in the Southwest 


“bring in your 25 cent coupons on 


store; 
General 


where the firm has a good franchise—can be 


sure of using more display material than 
that a farm area 
bumper crop can use more display material 
on “Certo” and “Sure-Jell.” 

T he 
Lillard 
against 
lot of 


in other areas; 


warned those 


“An 
display 


and 
over-runs. 


said, present 


invoices for material pur- 


chased showed that almost 90 per cent of | 
If you need 50,000 


them had an over-run 


pieces of material for a campaign, you can 


| buy 45,000 and be pretty sure you will get 
|} the 50,000 you need.” 


| Kay Becomes Head 
Of Employes’ Club 


use of national advertiser dis- | 
plays were given by Parlin Lillard, sales | 
promotion manager of General Foods Cor- | 
poration, at the October 1 meeting of the | 


stores | 


On the other hand, 336,000 smaller stores do | 


aim | 


| reports of the salesmen who reported actual | 
use of a specific piece of material and we | 


quantities shown on the | 
| 
could |} 


Lillard | 
He made it clear that a knowledge | 
of the grocery business and the competition | 


with a |} 


sixth rule is to avoid over-buying, | 


examination of a 


The “Standby Club” composed of employes | 


with 20 years or more service with Saks- 


| 34th Street, New York City, is now headed 
| by Alfred Kay as president. 


He is display 


director of the store. 





Visit 


“The House of Naturals” 


in New York for 


FALL & XMAS 


Showing of “Nature's Best!" 
IMPORTED AND DOMESTIC 
ORNAMENTS, TINSELS, 


GARLANDS 
IN FOIL and GLASS 


From England, Occupied Germany, Italy 
and Occupied Japan 


FLAMEPROOF 
PRINCESS PINE AND HOLLY 


@ WREATHS @ ROPINGS 
@ TREES @ SPRAYS 


ARTS au FLOWERS" 


DISPLAYS, INC. 


Monufacturers @ Importers @ Creators 


43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


*U. S, Reg. Trade Mark 








Don't Paint — Paraflex 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 








SHOULDER COVERS 
Vinylite window-clear — vinyl — polythene. 


Price list & samples on request. 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 
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HIGHLY DECORATED 
STYROFOAM 


‘ 


HEARTS — TABLE FAVORS 
WINDOW DECORATIONS 


WALL 
CUTOUTS 
EGGS 
DUCKS 
CHICKS 
BUNNIES 
TABLE 
PIECES 


On Display 200 Fifth Avenue, 
Room 1260—Dec. Ist. 


Nesbit Industries, Inc. 
1823 Milwaukee Ave., Chicago 








A NEW 


MARBALIA 


BOOK IS NOW READY! 


lt contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e@ TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 





> | Gore 
“Orugin als 
Coa \ V 
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| 


| 
| 
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| Novel Color Effect 


With "Weldtex" 


Color innovations can be obtained easily 


and economically using a new two-color 


spray finishing technique on “Weldtex,”” the 


striated plywood panel. Offering striking 


possibilities for unusual wall and ceiling 


treatments, showroom fixtures and displays, 
the new finish causes the panels to change 


color depending upon the position of the 


viewe! 
color treatment, only 


The special dual 


possible because of the striations of the 
panel, can be created easily by first spraying 
the entire with one of the desired 
After the first 


sprayed ata 


panel 


colors color is dry, a 


second color is right angle 


to the direction of the grooves, and at about 
with the plane of the 


a 30-degree angle 


panel 
Using this 
strikes 


striations, 


method, the second color 


only one side of the grooves or 


thereby creating the 


Detailed finishing instruc 


surprising 
dual color effect 
tions together with an actual sample of a 
dual color panel can be obtained from the 
manufacturer, United States 


West 4th 


Plywood Cor 


poration, 55 street, New 


City 


Leather Dramatized 
In Window Series 


“Leather is Fashion” was the basis of 
a highly successful three-way promotion in 
which N Boston, 
and the Brezner Tanning 
Penacook, N. H., tying in with the Tanners’ 


Harper's Bazaar, 


Brezner & Co., Inc., of 
Corporation of 
Council of America and 
presented dramatic leather displays in’ four 
large windows of Jordan Marsh Company, 
Boston. The windows featured whole sides 
season's latest 


of Brezner leathers in the 


shades, together with 
belts, 


other 


and smartest 
pocketbooks, 
dozens of 


sporting 
leather goods products 
made by numerous manufacturers from this 
leather. A striking feature of one window 
was a large three-dimensional “Mr. Cob- 
bleright,” trade-mark figure 
Literatures Describes 
Stock Wood Letters 

A wide range of stock 
modern interior 
pictured in a new. brochure issued by 
Spanjer Brothers, Inc., 1160 North 
street, Chicago 10, and which will be sent 
Included are ledge letters, de- 


letters for 
described and 


wood 
display is 


Howe 


on request. 


partment identification signs, logotypes 


matching any design and specifications, and | 


special uses 


furnished lac- 


types for 
letters are 


numerous other 


Spanjer wood 


quered in any standard color, or special 


colors can be matched on request 
Dennison "Day-Glo" Papers 
In Royalty-Paid Packages 
Dennison Mfg. Framingham, 
Mass., is now offering small unit packages 
of gummed and ungummed “Day-Glo” 
or quarter-size sheets. The 


Company, 


papers in full 
royalty on these packages has been prepaid 
by Dennison and the paper can be used 
without restriction for experimental, 


cational, design or layout purposes 


edu- 


York | 


shoes, | 


goods and 


LIKE-NEW MANNEQUINS 
LESS THAN $1 EACH! 


ana-skin Spray 


Saves hundreds of 
dollars, gives on the 


spot life-like finish! 


If you still crate up and return dirty, 
damaged or smeared mannequins for 
repair, YOU'RE WASTING MONEY! 
Available in light and dark flesh 
tones, new MANA-SKIN sprays di- 
rect from the can to give a factory 
like texture. No brush marks, no 
smears. It’s washable, durable and 
chip resistant, with one small can 
covering up to 4 full size mannequins 


in seconds! 
© Faces 
full mannequins 


MANA-SKIN Sfrage 
© Legs 
IN SECONDS! 


© Arms 2 
© Forms and 
SEE YOUR JOBBER! 


ILLINOIS BRONZE POWDER CO 
2023 S. Clark Street 
Chicago 16 


iLLBRON2Ze 


Hlinois 








SANTA! You Sure 


Do Look Sharp! 
BUT... On ss 


No hi-style Hollywood 
Santa for us! We 
still prefer your good 
old-fashioned red and 
white plush outfit with 
all the trimmings. Yes 
sir, that “suits” us 
much better! 


Suits, complete with red 
plush santa cap with white 
plush trim and tipped with 
white pom pom; red plush 
coat with white plush 
trim and white plush belt 
with buckle; also shiny 
black leather-like leggings, 
trimmed with white plush 
Entire suit sateen lined 
Made in large size only 
Complete 


$59.50 


Flanne: Corduroy 
Santa Suits, Santa Suits, 
Plush Trim. Plush Trim 

$10.50 $32.75 





IMMEDIATE 
DELIVERY 





All Suits priced complete except for 
hair-wig and beard set. 
White Wool Hair-Wig and 
Beard Set $ 3.75 
100% Nylon Beard and Wig Set je: 75 


Member NADI 





ey CORT R. CO 


810 PENN AVE., PITT: 


ONE CUOL/ tr. 





SBURGH 22, PA. 








THE NEW ATTRACTIVE Z DISPLAYER SETS 


A clever wire creation, combining 
decoration and merchandise display in 
one. You can group them many dif- 
ferent ways. Hang them, nest them, 
build them into pyramids or trees. 


§ set consists of the following sizes: 

| Displayer 6" high— 6"'x 6" top & bottom 
1 Displayer 12"' high— 8"'x 8" top & bottom 
| Displayer 18'' high—10"'x10" top & bottom 
| Displayer 24'' high—12''x!2" top & bottom 


Price for complete set of 4—$16.50 


QUENSELL DISPLAYS INC. iis Sis, TY 











Manufacturers of a Complete 
Line of Wreaths and Ropings 


e HOLLY WREATHS 
e LYCOPODIUM WREATHS 
e LYCOPODIUM ROPING 


Write for our catalog and if you need 
special Xmas decoration we are the ones 
who will make it. 


Jones, The Holly Wreath Man 


MILTON, DELAWARE 








Masonite Displayer 
Is Also Merchandiser 

A new Masonite display designed by 
Harper Richards serves to sell the entire 
line of Masonite brand products as well as 
the selection of utility-size panels it con- 
tains. Offered in two styles, island and 
one-sided, each display will pay for itself 
with the selling of the first assortment of 
utility panels, according to Paul B. Shoe- 
maker, vice-president in charge of sales 
for Masonite Corporation. Their respective 
capacities are 1,500 and 960 square feet. 

In modern styling and colorfully finished, 
the display has been found in trial tests on 
dealers’ floors to be a traffic stopper and 
an effective silent salesman. Its back 
ground is the figure of the trademark 
“Masonite Man,” routed from black tem- 
pered “Presdwood.” Other components 
are different products of the company. 

Fronts of the island and one-sided dis- 
plays are identical. Featured is a frame 
for 8 by 10 glossy photographs showing 
a home and commercial modernization or 
farm use of company products, plus cards 
with a sales message for each. From time 
to time the company will furnish new 
photos and cards. Backing the photo sec- 


| tion is a panel of perforated “Presdwood.” 


Under the photos is a literature rack for 


| envelope stuffers and samples. With each 
| unit sold the dealer will receive an assort 

| ment of 50 envelope stuffers bearing his 
| imprint. At one end is a hook for hanging 


a new-type sample pack. 
Backs of the island displays provide 


| either additional capacity for utility lengths 


or a “Plyron” shelf on which may be placed 
paint, hardware items, manufacturers’ coun- 
ter displays and the like Masonite has 
provided space behind the shelf for a pre- 
finished panelboard of the brand carried by 
the dealer. 

The displays are 414 feet wide, approxi- 
mately 6 feet high and respectively 2% feet 
deep for the island type and 16 inches for 
the one-sided. They will be shipped knocked 
down, with directions for quick assembly. 


Larger Space Taken 
By Animated Displays 

William J. Dopkowski, owner of the Ani- 
mated Displays Company, announces that he 
has moved his shop and sales office to new 
and larger quarters at 13011 East Eight 
Mile road, East Detroit. The firm sells 


| miniature pumps, turntables, motor mechan- 


isms, flashers, timers, and all items  per- 
taining to the creation of motion for dis- 
plays. This service will be included along 
with the company’s machine and electrical 
shop facilities in building motion displays, 
making scale and working models, and do- 
ing cutaways of various products 


Detroit Display Club 
Resumes Meetings 

The first fall meeting of the Detroit 
Display Club was held the evening of Sep- 
tember 18 at the Tuller hotel. Featured on 
the program was Harold Bromel, who 
showed colored slides of scenes in foreign 


| countries he has visited. Reuben Ryding, 
| local civic leader, also spoke. 


DISPLAY WORLD 








BIG OPPORTUNITY for DISPLAY SALESMEN 


Supplement your present sales with an outstanding line of floral 


display units. This company 


been in business over 49 years. 
popular prices, 
If your territory is now open, we will furnish complete 


designs at truly 
available. 


sales kit, samples, 3-dimensional 
(No jobbers, please.) 


on sight. 


is known the country over, has 


We offer you sparkling new 
with the best percentages 


slides that sell merchandise 


Write for complete details to: 


Address BOX 10DE 


Care of DISPLAY WORLD 








DISPLAY SALESMEN WANTED 


EARN ADDITIONAL INCOME 
selling mannequins, display fixtures, hangers, plastic boxes, etc., 


to your accounts. 


Old established Chicago display firm. 


Address BOX 6BC, Care of DISPLAY WORLD 








LINE WANTED for WEST COAST 


WELL ESTABLISHED MANUFACTURERS AGENT WITH 


EXCELLENT 


FOLLOWING OFFERS HIS 


SERVICES. 


PLEASE WRITE DETAILS ABOUT YOUR PRODUCTS— 


Address Box 9HI, Care of DISPLAY WORLD 


SALES REPRESENTATIVES WANTED 
By Manufacturer of Display Lighting 
Equipment 


line of patented nationally accepted 
selling in volume to 
High income with 


Handle exclusive 
display lighting reflectors now 
department, chain and retail stores. 
full factory percentage plus expense bonus arrangement. 
Leads from national advertising, saleskit and training 
furnished. A simple demonstration clinches sales. Sales- 
men now selling display materials, lighting bulbs, fix- 
tures or calling on chain, department, jewelry stores, etc., 
preferred. This is an opportunity of a lifetime for high 
steady income selling a sensationally accepted product 
with an aggressive rapidly expanding national sales 
organization. Only responsible bondable representatives 


desired 


MIROFLECTOR CO., INC. 


148 19TH STREET BROOKLYN 32, N. Y. 








SALESMAN 
OPPORTUNITY 


Working partner wanted. Estab 
lished Southern manufacturing and 
jobbing firm wants young aggres 
sive man with sales experience, 
ambition, ownership ability and 
liking for work. Capital not abso 
lutely necessary if other qualifica 
tions exist, but might be helpful 
If you feel that you have what it 
takes let us have complete details 
at once. Answers held in strictest 
confidence. 


Address Box 10EF 


Care of DISPLAY WORLD 











WINDOW TRIMMER 
WANTED 


Experienced display man and 
showcard writer wanted by 
junior department store. 
Liberal hospital and insurance 
benefits. Write giving full 
details. 


EFFRON’S 
607 Market Street 
Chattanooga 2, Tennesee 


Wanted Immediately 
Assistant Display Man 


Experience in department 
store trimming and _let- 
tering preferred State 
age, experience, draft 
status, references and sal- 
ary expected in first letter 
Apply by letter, or phone 


MR. BENDER 


The Central Store 
MIDDLETOWN, OHIO 


DISPLAY SALESMEN WANTED 


Full time by old, established firm selling 
exclusive seasonal displays, fixtures, foli- 
age, fabrics and accessories. Splendid earn- 


Several 


Write giving experience, references for 


ings opportunity. openings. 


immediate interview. 


Address BOX 10FG 
Care of DISPLAY WORLD 














WANTED 
Display Materials of all kinds 
Contact— 
TREGAL DISPLAY CO. 
860 W. 7th Street 
San Bernardino, Calif. 








SALESMEN 


Mid-west and» East Coast ter- 
ritories open for exclusive 
representation of the most 
outstandingly different line on 
the market today. For de 
partment stores and_ better 
stores only. 

No objection to non-conflict- 
ing line now being carried. 


Address Box 10BC 


Care of DISPLAY WORLD 








LINE WANTED 


3y well known salesman with 
established leading store ac- 
counts. South and Southwest 
Must be outstanding line. En- 
route now but can interview 
in New York during Decem- 
ber Market Week 


Address Box XYZ 


Care of DISPLAY WORLD 


USED PRINTASIGN 
Good Condition. 


Reasonable. 


BROMLEY SHOPS 
10 Fourth Ave. 
Mt. Vernon, N. Y. 
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EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 

material, in eight bright colors. 

Offers unlimited opportunities for 

the decorator. Flexible, easy to 

fashion, easy to cut. Your jobber 
can supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. . . . Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 











pportunity a 





Line-O-Scribe for Sale—New—only 
6 cards ever made on this $487.50 
machine complete with 2 fonts, ink 
and supplies. Have had no one to 
operate — so —~ wish to sell. Abso- 
lutely like new. Will consider 
reasonable offer Write S. 

Care of Lustig’s, Inc., 125 W. Fed- 
eral, Youngstown, Ohic. 


STRAIGHT PIN SIDE LINE 
for salesmen calling regularly 
on trade. Some territories 
available. Liberal commission. 
Address BOX 8EF 
Care of DISPLAY WORLD 








SALESMEN WANTED for Spring 
line, We have a top line of Reed 
and Rattan displays, fine artificial 
flowers and foliage, velties, 
Liberal commission 


also ne 
arrangement. 
Address BOX FW 
DISPLAY WORLD 


Care of 





CORRESPONDENCE INSTRUC- 

TION—In Window Display. In op- 
boos for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 








SAN FRANCISCO 

DISPLAY HOUSE 
Established 17 
partner retiring, 
part interest to active 

Address BOX 10AB 
DISPLAY WORLD 


good location 
sell all or 
salesman. 


years, 


will 


Care ot 


Position Wanted—Display 
desires department store 
Thoroughly experienced in window 
and interior display. With ability 
plus character, employed at present 
Will send ribbons and letters of 
commendation and recommendation 
on request Address Box 10CD, 
Care of DISPLAY WORLD. 


manager 
position 

















WANTED 
Experienced Display 
Man 
for High Grade Men's 
Store. City — popula- 

tion, 100,000. 
Address Box 10GH 


Care of 


DISPLAY WORLD 





PRINTASIGN 


Will sacrifice 
costing 


model Printasign 
$3,200. In 
only 18 


late 
originally per- 


fect condition, used mos 


Will sell for $1,500. 


R. B. Schoenman 
BLACH’S 


BIRMINGHAM, ALABAMA 

















ADVERTISING INDEX 


Davis 

Decker 
Decorative 
Decorative 


Advertiser's 
Ahrens, Inc., Milton S 
Albern Mig. Co., Inc 
Alexander-Tagg Industries 
Allied Display Materials, 
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Mtg. Ce l Fixts 
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ieniees Robbins 


D Holiday's 
Mfg. Co., Ime Hough Sh 


Darling 
I Back ver Hulsizer’s 


Press, 
Corp., 


DeGalen Co., 


Mechanisms, 


Bros 
Perforating Co 


Fashion 
Sno Co 


Die 
Display Corp 
Plastics Corp 
Products, 
Mfg. Cc 

Greggory Proc 
Graphic 
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Inc., The 

The 

Displays 

Plant Co 
Henry V 
a 


Equipment Co 
Originals Co 


Associates 
Gale 


E 


Corp 


F 
Form 


G 


Garrison-Wagner Co., 


9, 16, 


& Stamping Co 


20, 56, 7 


Inc 


lucts Cc 
Arts 
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David 


Mfg. Co., A. L 
Harrington & King 
Hecht Fixtt 


- anger 


Perf. Ce 
ire Cc 

and Display 
rp. of America 
Inc 


ie Cory 
Artificial Flower Co 
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Illinois Bronze Powder Co 
International Register Co 

Iridescent Pigment Corp. of 
America, The 


J 
Corp., Meyer 
Electric & Mfg. Co 
the Holly Wreath 


Jacoby 
Jewel 
Jones, 


Man 


Kehoe Display Fixture Co 

Koester School 

Korrect Way 
Displays Inside Front Cove 

L 

Ladon Co 

Laverne Originals 

Lawter Chemicals, Inc. 

Lustra Corp. of America 


M 
Madisonia Manikins, Inc 
Malros Co 
Manko Fabrics Co., 
Masonite Corp 
Midwest Mannequin 
Morgan Co., The 
Morgan-L apham. 
Muldner Co., he 
Multi-Fit Wig Co 


Inc. 
Displays 


Inc 


Association of 
Industries 
National Display Institute 
National Sawdust Co., 
Nesbit Industries, 

New York Display 

Group 


Noel Mfg 


National 
Display 


Co 


oO 
Ohlhorst, R. A. 
Opportunity Exchange 
P 


Parallel Mfg. Corp 


Q 
Plus, Inc. 
Displays 


R 
Co 


Quality 
Quensell 


Radiant Color 
R C S Studios 
Red Wing Products 

Reflector Research Corp., 
Reinermann Fixture Co. 
Research Products Corp. 
Reyburn Mfg. Co., The 
Reynolds Electric Co. 
Russel’s of California 
Rustic Furniture Co., 
Rubner, Inc., Gustave 


Inc. 


Inc. 


Sherman Paper Products Corp 
Showceard Machine Co. 
Spanjer Bros. 

Stensgaard & Assoc., W. L. 
Swivelier Co 


lransparent Shade Co., The 

Tri-State Advertising Co. 
U 

Upson Co., The 

U *lywood Corp 


Ww 
Walrers, Inc., Ben 
Whitman School 
Williams, Inc., D. G 
Wold Air Brush Co 
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can help solve your display problems 





only original and genuine PEG-BOARD GET THE WHOLE STORY 


write today to your 
gives you the right working combination Dy. nearest distributor for 
descriptive folder and 


newest PEG-BOARD 
over 6@ HANGING FIXTURES. guten tes 


AUTHORIZED DISTRIBUTORS 


of top-quality hardboard matched with 





NEW YORK 
e PEG-BOA 


CLEVELAND 
. AV 
PEG-BOARD regional warehous- a 
f tot MIAMI 
ing assures you ast delivery eA 


and low shipping costs 7) NW 
LOS ANGELES 
PE AR 


MINNEAPOLIS 


ST. LOUIS 





EUROPE 
. RAETER 


Basel 3, Switzerland 


B. BUTLER MFG. CO. INC., 3150 Randolph St., Bellwood, tilinois 





FREE BROCHURE! 


a smart new line of 


CLEAR PLASTIC DISPLAYERS 


. carefully designed and planned to give you four important 
features. 1. BEAUTY — clean-cut modern styling. 2. FUNCTION 
—asy to trim, sales producing units, designed to do a_ better 
job of display. 3. QUALITY — the finest materials and work- 
manship. 4. ECONOMY — priced to fit your budget. But you 


will want to see for yourself, so... 


WRITE FOR YOUR FREE BROCHURE NO. 310 showing 


this extensive new line or see your Darling Displays Distributor today. 
DISTRIBUTORS IN MOST PRINCIPAL CITIES 


Paling Daplays 


L. A. DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 





